

















Scheuer says: 


HEADS UP 


The American Spirit will prove itself in the Korean crisis. 
Half-way around the world the United States has sent men and 
materials to bring to early success a project to prove to the 
world that the freedom of peoples everywhere can be safe- 


guarded and preserved by the free nations of the world. 


The most important observation is that we are doing this big 
job without muss or fuss. permitting industry and business to 
carry on with little interference. Let's hope that the American 
way of life can continue in spite of the giant task we have 


undertaken. 


Here at Scheuer we are going ahead with the production of 
quality display fixtures in metal. wood and plastic and offering 
them to the display field at lowest possible prices. We sin- 


cerely hope that price increases on our line can be avoided. 
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QH crREATIONS, INC 


pixtuRSs § §©6307 WEST 38'* ST.. AT EIGHTH AVE., NEW YORK CITY 18 
@RIGINATORS AND MANUFACTURERS OF MODERN PLASTIC DISPLAY FIXTURES 
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X-132 DECORATING THE TREE 


W.L.S. CRYSTAFOAM 


Old fashioned 
Chwistnas 


Series of six magnificent displays carved from 

Crystafoam on our large multiple carving ma- 

chine. Most reasonable in cost ...So easy to use. 
Write or phone today. 

Exclusive to one store only in each city. 

Additional units from these designs 

for interior use. 


These displays cre approximately 6 feet high and 8 feet wide, and are made 
of sparkling white Crystafoam. They can be positioned on any smooth wall 
surface or suspended by fine wires. These 

sculptured masterpieces lend themselves to 

any background or lighting treatment. 


SPECIAL 


X-145 “DAYS UNTIL CHRISTMAS” 
CALENDAR, 30” high, 26" wide with set 
printed "Shopping days until Christmas” 
calender sheets for period from Thonks- 
giving to Christmas. Made of Crystafoam 
and beautifully colored 


W. L. STENSGAARD AND ASSOCIATES, INC. 


346 NORTH JUSTINE STREET, CHICAGO 7, ILLINOIS 
Specialists in Merchandise Presentation - Demonstration - Displays - Exhibits 








Display’s Great Monthly Digest 


DISPLAY WORLD 


COMBINED WITH 


MERCHANTS RECORD AND SHOW WINDOW 
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By Norman Moore 
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PUBLISHED BY 


THE DISPLAY PUBLISHING COMPANY 


407 EAST EIGHTH STREET, GARFIELD 2050-2051, CINCINNATI |, 


OUR NEXT ISSUE 


How do some of the nation's leading 
display executives handle the all-im- 
portant problem of fire prevention with- 
in their windows and elsewhere in the 
store where display is involved? An 
article by Clara Baldwin in the October 
issue will give you the answer... And 
there will be a number of other interest- 
ing and timely features, including an- 
other of Ernest F. Young's practical dis- 
cussions of display shop problems and 
procedures. 


THE COVER 


Skillful use of a painted scenic back- 
ground to give an appearance of deep 
perspective and naturalness is charac- 
teristic of displays at The Marston Com- 
pany, San Diego, under the direction of 
Rudolph Aguilar. This is one of a series 
of such windows. The painting was done 
by Arlo R. Thompson of ‘he display 
staff, 


OFFICES 


Eastern Office: 47 West 57th Street, New 
York City 19. Phone PLaza 3-5989. Cleve- 
land Office: J. R. Monk, Macintyre, Simp- 
son & Woods, 1900 Euclid Avenue, Cleve- 
land 15. Phone CHerry 1-150i. 


SUBSCRIPTION RATES 


Published monthly at $3.00 a year for the United 
States, Pan-American Countries, Philippine 
Islands and Spain; all others $4.00 a year 
Canadian and foreign orders payable in U.S. 
funds by international money order or New 
York bank draft. Single copies, 30 cents 
Send all subscription orders direct to the 
publication office at Cincinnati. Changes of 
address must be reported at least two weeks 
in advance of effective date; otherwise missed 
copies cannot be supplied. Entered as sec- 
ond class matter September 20, 1922, at post- 
office at Cincinnati, Ohio, under act of 
March 3, 1879. 


Member 


Ay 


Audit National 
Bureau of Association of 
Circulations Display Industries 


Pass This Issue Along 


You get the most value from DISPLAY 
WORLD when you share it with others. 
See that it reaches other executives of 
your organization and the members of 
your department. 














yu Wan 


to sell 


Met 


show 


them 


themselves! 


Mary Brosnan’s Mother ar sted Haahneeuil ‘gre 
real people—a lovely pair and a lively promotion. They do 
everything but breathe! Daughter buys her own clothes 
now, and gives Mother a few fashion pointers. 

Sell one and you'll sell both, if you handle the 


Mother & Daughter theme with finesse. 


Holidays, 1950” 








Peg Board 


DISPLAY 


Offers 


Ingenious Device 


For Product Display 


things most 
“Now, 


It's as simple as the 


EG-BOARD is one of those 
Pp people look at and = say 
didn’t [I think of that?” 
hook 
Making a hit from coast to 
» PEG-BOARD is Tempered Masonite 
holes punched on 1” centers over the complete 
board 100 holes in each 


Square foot of board and each hole provides an 


why 


and eye, and this very simplicity is 
coast 


with 
There are well over 


Opportunity for changing displays through the 
Hse of the ingenious hooks or PEGS that have 
been board \ 
Pimple into the 
hole makes it impossible to remove the PEG 
Mntil all weight is tHE OTHER 
END OF THE PEG CAN BE FORMED 
TO HOLD ALMOST ANY PRODUCT 
ONE CAN THINK OF. Over 50 PEGS of 
Witferent available When the 
weight is PEG, it ! 
Maken out and anywhere else on the 
board WITHOUT LEAVING UNSIGHT 
LY SCREW NAIL HOLES 
Department store Displaymen were the 
to sec PEG-BOARD. Archi 
Hects and store quick to follow 


with the 
that 


developed to go 


bend im the end goes 


removed 


designs are 


removed from. the can be 


meserted 


ORK 
first 
possibilities in 


designers were 


THE KITCHEN PANEL FOR RESALE 
AT $3.50 


ot the 


display ot 


manutacturers 


offering counter displays ot 
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(ADV ERTISEMENT) 


NY USES OF PEG BOARD FOR DISPLAY 


EASY TO USE 


i 


Oo PUSH IN 


exciusive 
Lon PEATURE 


Q SWING DOWN 


3) LOn'ED in 


(Patent Pending) 


WALL SECTION IN A HARDWARE DEPARTMENT his 


and now manufacturers of various products 


ire beginning to use it im their tool rooms tor 


bulletin boards and for storage and display 


PEG-BOARD 
dreds of 


is decorative with its hun 


small holes placed at regular in 


tervals, but imagine that same attractive panel 


also having a = practical purpose Displays 


can be changed at will without the usual 


heavy cost of labor and material There is 


no driving of nails, inserting screws, or spoil 


im backgrounds after a few uses 


Complete store walls have been covered wit! 
PEG-BOARD and displays changed frequent 
ly. Stores both large and small in all part 
PEG-BOARD for the 
kitchen 

tackle 
supphers are 


PEG-BOARD to 


worst problems 


country use 


merchandise ranging from 


abinets to shoes Several fishing 


and hardware 


Ive one of thetr 


hundreds of 


quickly see 


put, how to hang 


irticles customers may their 


Vares 


It PEG-BOARD 


wen expressed that 


is the greatest and most universal idea 


developed in years. 


PEG-BOARD can be used in the home too 
lhe manufacturer has developed three pack- 
ages for resale. These panels are 20” x 23” 


and can be mounted on walls or doors and 
PEGS to serve There 
is a Closet Set with PEGS for neck ties, shoes, 
hat, and incidentals; a Work Shop Set with 
PEGS for hanging tools, and a KITCHEN 


Set with PEGS for condiment jars, 


have various purposes. 


towels, pans and utensils. Each 


Set sells for $3.50. (Discounts to 
PEG 
BOARD on walls of new homes to 


dealers.) Architects specify 


produce an unusual and beautiful 


finish, and to allow for frequent 


changes of interior decorations 


without marring walls. 
PEG-BOARD is a new 


and distribution has not as vet been 


product 


set up in all parts of the country 
If you will write the manufacturer, 
he will be happy to advise you of 


nearest dealer, or have his 


representative call on you 


PEG-BOARD is manufactured by 
B. B. Butler Manufacturing Co., Inc 
3432 North Avondale 
Chicago 18, Illinois 
Pelephone CORNELIA 7-2444 


Avenue 


PEG-BOARD has 
Modern 
exhibition in. the 


Mart 


heen selected by the 


“(Caood 


Art for the 
Merchan 


Museum of 
Design” Chicago 


dise 


PEG BOARD IN A FLORIST 
AND GIFT SHOP 
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SELL MORE MERCHANDISE 


thru... Qoutact AAduertising 


MODEL MS7I1 
Capacity 7 x 11 inches 


MODEL MK1I422C 
Copacity 14 « 22 inches 


f ee _— a » ae ee a ~ 


MODEL M711 MODEL MI4ilI MODEL M1422 MODEL M2228 
Capacity 7 x 11 inches Copacity 14 « 11 inches Capacity 14 « 22 inches Capacity 22 « 28 inches 





E.. LINE-O-SCRIBE 
quip your sign department to produce sales pro- SIGN MACHINES 
are made in sizes and 
; odd models for every type 
credit on you and on your store. Combinations of type as are of merchandising. 


motion material that enhances merchandise values, and reflects 


used in other advertising can be used to create a more forceful 


effect. Better signs can be produced on the Line-O-Scribe and all WRITE FOR OUR 

, : ; NEW CATALOG »50 
your signs can be two sided so that they inform shoppers from any which: daisies: “one 
position in your store . . . help salespeople, too, on merchandise prices each model. 


facts that produce sales. 


THE MORGAN CO. 


3984 AVONDALE AVENUE, CHICAGO 41, ILLINOIS 
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vergleam rees 


Luminous, sparkling aluminum ingeniously fringed 
into feather-like blades and fashioned into the breath 
takingly beautiful EVERGLEAM tree. Skillfully designed 
for maximum light and color reflection, EVERGLEAM 
absolutely fireproof, weatherproof, tarnishproof 
lightweight and virtually indestructible. Indoors or 
out, trimmed or untrimmed, the EVERGLEAM tree 
faateli Swe A -Talleloli me Alall tmceliaalelalo Mm Gat Mela mall lal te) 
in aluminum holders with screw-in legs so the tree 
can easily be placed on a shallow ledge. They're 
securely packed and fastened in individual cartons 
and require no bending or shaping. We can also 
supply special turntables for the trees which greatly 
enhance their display value. EVERGLEAM trees come 
in silver or silver backed with ice blue, green, fuchsia 
or chartreuse in heights of 1, 2, 3 and 
4 feet. Write us for information on 
special colors and sizes 


EVERGLEAM GARLANDS 


Brilliant EVERGLEAM garlands of sparkling fringed aluminum drape gracefully and are real Evergleam 


Garlands 
attention getters. EVERGLEAM garlands are made in lengths of 25 feet and in diameters of 


4, 8, 10 and 12 inches. Available from stock in all silver or in silver combined with a color 
The colors are fuchsia, gold, red, green, royal blue and ice blue. Absolutely fireproof and 
tarnishproof, durably made EVERGLEAM garlands are also completely weatherproof and 
are ideal for out-of-door use 


EVERGLEAM BRANCHES 


EVERGLEAM branches in assorted lengths of 8, 12, 16 and 20 inches are ideal to combine 
Evergleam 


with holly or other Christmas greens. Made of brilliantly polished feathered aluminum, they're 
; : Branches 


fireproof and tarnishproof, of course 


Order from your jobber today—or write for the name of 


your nearest EVERGLEAM jobber. 


WETAL GOODS CORPORATION 


623 ROSEDALE AVE. « ST. LOUIS 12, MO. 
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Nearly Beside Yourself? 


New Set-Up foR winDoW no.7@ 
NeW mOdel Rooms 
Junior miss NeeDs A floor stanD 
New ShaDow box in fCosMetics 


Men’s Shots Need new ledges 


call on MASONITE HARDBOARDS 
for fast, easy-to-make displays! 


PS iC tad. AE RTE, 


: Use them... 

OU’LL pull ideas together—quick!— For shadow boxes, valances, 
yee you let Masonite Hardboards go , eval 
to bat for you. These hard, dense and 
smooth panels of ““wood-made-better” help 
you create lively and imaginative displays 


that stop crowds and start sales. Use them 


- 
‘ 
3 
: 
: 
| 
7 
; 
: 
; 
x 
: 


for special promotions or for permanent For floor and island displays, 


, : > bases, pedestals, portable 
setups. They’re tough and durable, they’re shuiilinann deeds healer cilia, 
easy to work, they’re grainless (won't split, ted over fr 


np ROR AEN A 





splinter or crack), can be bent to graceful ——— ’ 

: ' THANESSIVinng —) 
curves, and they’re receptive to all the $ 
finishes on your paint shelf. Keep a supply 
on hend. lt pays! <a) o/s SY For smart, sophisticated de- 

: 2 i Hs ¥ signs and shapes in windows, 


on tops of counters and 
ledges. 


rennenwiti iii 


111 West Washington Street, Chicago 2, Illinois 
There are 19 different types and thicknesses of Masonite Hardboards to help you. Get them from your local lumber dealer. 
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FOREMOST NAME IN BLOUSE FORMS 
FORMOSELLE PRESENTS A COMPLETE LINE OF 


Chblnads 
DISPLAYS 


adaptable for 
@ EXTERIORS @ INTERIORS 
@ RETAIL BUSINESS 


FORMOSELLE FORMS 
a ee _ Less than half the cost of other forms on the 
PAY market. Weight 12 ounces. Made of fibre 
glass and plastic that will not chip, resists 
cracking and crushing, easy toclean. ea. 
#1098 — 3, shell — flesh color $3.25 
#1098 — %, shell —in a variety 
of multiple colors $3.95 


BELLS 
Fibre glass.* Lightweight, fire-resistant, water- 
repellent. Choice of red, blue, white, gold, 
green. SIZES: 9” to 30” 


rrom °195 ro 5165° EACH 
PLAQUE 


Screened and flacked. Adheres to any flat or 
curved surface. Seven beautifully blended 
colors. SIZES: 8” 40 22” 


FROM $720 TO $2400 DOZEN 
REINDEER 


White fibre glass.* All waterproof, fire-resist- 
ant, lightweight. 3 dimensional and full round. 


rrom 56° ro $12500 cach 


) 
No. 600 \ cv da 
Made of fibre pulp and plastic, 8 inch an 
meh — inch size half-shells. 
= hl : STARS 
$40.00 Dozen Lightweight, fire-resistant, water - repelleni 
fibre glass.* In blue and white. 


SIZE: 26” 


No. 615 $350 cacn 
SANTA HEAD TREES 
“oe r 17x24x64 — 24 o7. 4 


White fibre glass* trimmed with green stars. 
ae $48.00 Dozen Packed 12 to carton. 


27, x 28x3 $590 cacn 


Take advantage of Formo's low prices, high quality and 
wide variety. Place your order now with your jobber — 
while stocks are — and delivery fast. On orders 
less than full carton, handling charge. 
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SANTA HEAD 
12x14%4x2% — 602. 
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SANTA HEAD 
14x184%,x4 —10 o2. 


$24.00 Dozen 
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No. 625 
SANTA HEAD 
14_x23%au5%_q — 12 07. 


$30.00 Dozen 
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SANTA HEAD 
21 %_x38Yax5 — 26 o7. 


$72.00 Sontn) ae 


No. 630 \& 
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DISPLAYS COMPANY 
(YUNG 123 $0. FRONT ST., BURBANK, CALIF. 


* Specify for outdoor or indoor use. 
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s* Gay, roguish Santas in 3 dimen- 
{i sional pulp and plastic. Brilliantly 


+. Le 


ate 


- hand painted, color-fas’, wash- 
« able, water-repellent. 
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ne 
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IN THESE 


PASTEL 
Midnight Blue 


Chartreuse 
Orchid 
Turquoise 
Coronet Red 


COLORS: 


Surprise Pink 
Shocking Cerise 
Natural Gold 
Royal Purple 


Emerald Green 


Silver Glow 


DISPLAY WORLD 


Again This Year 
It’s The Country's Best 
Value In Metallic Balls 


Thousands of displaymen, by their repeat 
orders, show their conviction that Shiny Brite 


is the top-flight line for beauty, for quality L Ow 


and for value. Mounting volume year after 


year is the best evidence that you can PRICES 


depend upon us to deliver on schedule the 
finest ornament for the money. 
1" Diam., $3.50 Gross 





Compare their mirror-brilliant decorators 21%," Diam., 10.50 Gross 
hues with ordinary ornaments. Yes, compare 
their glistening silver, corrugated reflector- 25" Diam., 12.00 Gross 


type caps and metallic hooks! No wonder 2%" Diam.. 16.50 Gross 
they are in such demand! . sete 

314" Diam., 22.50 Gross 
These brilliant, irridescently-hued balls create 


original Christmas display motifs in windows 4" Diam., 6.50 Dozen 
and interiors, assuring versatile ornamenta- 5" Diam., 10.50 Dozen 
tion of trees, backdrops, props, show cases, 
columns and doorways. 











ORDER NOW FOR CHRISTMAS 


Fine Satin Ribbons Metallic Foil Papers 


No. 
No. 
No. 
No. 


2 
3 
5 
9 


- 40 2%" 
. 120 4%" 


All colors available, that harmo- 
nize and match with the metallic 
foil popers and metallic balls. 
Special colors on request. 


? 


100-yd. Bolt COLORS: 
$1.50 © Surprise Pink @ Silver Glow © Emerald Green 
$1.90 ®@ Chartreuse ® Fuchsia ®@ Midnight Blue 
$2.50 © Turquoise @ Shocking Cerise © Ice Blue 
$3.75 ®@ Coronet Red ®@ Natural Gold ®@ Baby Blue 


26" Width 
50-yd. Bolt 10-Yard Rolls 100-Yard Rolls 
$3.75 $1.75 Roll $15.00 Roll 


err - > a 
f tt R.COHEN(, C0 ] Zo ih oars 


Vode TH Ly play c guipmen tf “ AW = a 


810 PENN AVE., 


Pittsburgh 2 
eect 2, 
fy fff; " : ines 
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ACTION! 


SANTA’'S WORKSHOP 





G-504 — This display is 84" wide, 36" high and 4" deep. It is printed in nine different colors on 100 point card stock. The 
entire background and moving parts are set in a wooden shadow box frame. It has EIGHT ANIMATED FIGURES. 
. The Gnome (left hand corner) has double action of turning 4. Santa shakes with mirth. 
wheel and moving arm. 5. Jack in Box jumping in and out. 
. The Gnome with packeges has a teetering action os though to . Painter works on drum with up and down stroke. 
save packages from falling. 7. Gnome on horse rocks back and forth. 
. The Gnome making sled has very realistic hammer action. 8. Tailor puts finishing touch to doll with natural sewing action. 
This 84" display i is made in two parts and folds over to facilitate Pre The package size will be 36" x 42" x 8". The 
cost of this display complete with motors attached is $80.00 F.O.B. our factory. 


Santa and Reindeer Yes, there is a Santa Claus 














G-503—The Santa Reindeer is beautifully printed in nine colors. It is 33''x48'"'x4" 
and very sturdily constructed with a wooden shadow box frame. The front 
has a heavy piece of acetate printed to give the effect of a window with 
icicles. The Deer gallop and Santa waves his arm, while in the sky the stors 
are twinkling making it o LIGHT AND ACTION DISPLAY. The cost of this 
display complete with motor is $37.50 F.O.B. our factory. 


GREGORY MOTORS INC. 


Consulf Us On Your Animated Problems 
320 BRIDGE ST. BROOKLYN 1, N. Y. 








G-502 — This is a very attractive Christmas animoted 
display 45" wide, 35" high and 5" deep. It is printed 
in several brilliant colors on 90 point white lined card- 
board with a separate wooden frame. The top of the 
fireplace has a shelf 5" wide on which there are three 
decorative pieces that can be removed if you wish to 
use it to display merchandise. The action shows Santa's 
arm in motion pointing to the children as if asking if 
they believe in Santa Claus and they are vigorously 
nodding their heads. The expression on the children's 
faces denotes surprise and wonderment while Santa is 
his usual jovial self. The fireplace is illuminated by a 
red bulb giving the appearance of burning embers 
making it a light and action display. It is electrically 
operated by a patented Gregory motor, 110 volt, A.C. 
or D.C. current. It is packed in a heavy duty shipping 
carton. The cost of same is $42.50 F.O0.B. Brooklyn. 
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DISPLAY ACTION CREATES SALES ACTION 


“Christmas Holiday’ 


G 512—Size - 32” high, 48” wide, 52” deep. Printed in nine brilliant colors in the back- 
ground and seven colors on the moving parts. Action—Three cute little elves are swinging 
on the bells while the musical notes on the score flash on and off. The background is a lake 
frozen over showing many skaters in colorful costumes of the gay nineties era. This display 
has a wooden shadow box frame which not only adds to its beauty, but helps prevent warp- 
ing, also protects the moving parts in transit. This is truly a very attractive and inex- 
pensive display. Complete and ready to plug in 110 V. outlet AC or DC, the cost of this 


display is $40.00, F.O.B. our factory. 


“Santa At Window” 


G 511—This is a light and action display printed 
in eight vivid colors and is sturdily constructed. 
Overall size 19” high, 24” wide and 51%” deep. 
This too has a wooden shadow box frame for pro- 
tection of the entire display as well as the moving 
parts. 

The action is Santa looking in the window waving 
goodbye as if saying, Happy Christmas.to all and 
to all a good night. The light in the display is 
the twinkling of stars in the sky. 

The cost of this display complete, ready to plug 
into 110 V. AC or DC outlet, is $20.00, F.O.B. 


our factory. 


GREGORY MOTORS [Inic. ticontw’s new ror 
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Everything For CHRISTMAS. 


from America’s Only Complete Display House 


FLAMEPROOF NATURAL GREEN LYCOPODIUM 
WREATHS AND GARLANDS This statement is reprinted here exactly as it appears on the 
Very Hw flameproof, natural green lycopodium wreaths trimmed cover page of our Christmas catalog. 
with red berries. 
No. XR-216--16 in. diameter wreath. Dozen i i 
No. XR-220-—20 in. diameter wreath. Dozen $23.50 Our Price Policy 
No. XR-224—24 in. diameter wreath. Dozen 35.00 We have done, and will continue to do, everything 
No. XR-230—-30 in, diameter wreath. Dozen 51.00 : 7 in tl ° oy aes 
Flameproof Natural Green Lycopodium Garlands trimmed with red in our power to maintain the prices quotec In this 
berries. 5 yard lengths. catalog. For this reason we lave greatly increased 
a aa ; ~ 4 in. ounan. pee piece 2.50 the amount of our stock purchases, but, should we 
o. -12 o 5 in. diameter. 5 yard piece a Ee e é age ee ; , » 
in, SERB iy 6 An, ema, abil cine ¥ have to reorder stock ite ms and pay more for 
No, XR-25-—6 to 7 in. diameter. 5 yard piece g them, we assure you that any increase in our price 
to you will not exceed 5 to 10% of our quoted 
REALISTIC GREEN VISCA TREES sides ales: 
ef in Natura oo ases 
. XP-500-G--36 in, tree. Each $ 3. 
. XP-501-G--42 in. tree. Each ' Ball 
. XP-503-G—60 in. tree. Each 11.00 alls 
. XP-504-G-—72 in. tree. Each 15.00 No. CP-6615—13'% in. diameter ball. Per dozen 
No. CP-6611—9 in. diameter ball. Per dozen 
GLISTENING WHITE VISCA CHRISTMAS TREE No. CP-6608—7'% in. diameter ball. Per dozen 
Set in Natural Wood Base No. CP-6606—6 in. diameter ball. Per dozen 
No. XP-676-W-—24 in. tree. Each 3.50 
No. XP-501-W—40 in. tree. Each 6. Bells 
No. XP-503-W—60 in, tree. Each 11.00 No. CP-5615—15 in. diameter at widest point. Per dozen 
No. CP-5611—11 in. diameter at widest point. er dozen 
he DIMENSIONAL FIREPLACE UNIT ; No. CP-5608—-8 in. diameter at widest point. dozen 
No. AFP-200--Made of special corrugated board lithographed in No. CP-5606-—6 in. diameter at widest point. dozen 
beautiful glowing colors with sereen processed cutout logs anc 


andirons, Overall 47 in. by 4244 in. by 9 in. Each $ 6.95 RED CELLOPHANE BOWS 
GIANT LIFE SIZE OUTDOOR SANTA CUTOUT No. CP-106—6 in. wide. Per dozen 


No. RX-671-—60 in. Santa cutout lithographed in full color with No, CP-109--9 in, wide. pr dozen 
easeled back. Plasticote outdoor finish. Each $ 4.95 No. CP-112--12 in. wide. dozen 
No. CP-115—15 in. wide. dozen 


ORNAMENTAL GLASS BALLS No. CP-118—18 in. wide. dozen 
A perennial Christmas favorite. Stocked in a wide range of sizes. ANGEL HAIR GLASFLOSS DISPLAY FIBRE 


Colors: Chartreuse, red, turquoise, cerise, shiny pink, orchid, gold, 
green or blue. Packed in cartons of 12 balls of one size and color. No. SG-11—White. 2 Ibs. $2.35 5 Ibs. $5.60 10 Ibs. $10.95 
No. XE-214--2'4 in. diameter balls. Per gross 11.5 No. SG-12—Colors: Yellow, red, blue, green, chartreuse, deep blue, 
No. XE-258--25¢ in. diameter balls. Per gross shocking pink, black, fuchsia, orchid, peach. 
No. XE-314--3% in. diameter balls. Per gross 2 Ibs. $3.75 5 Ibs. $8.50 10 Ibs. $16.50 
No. XE-400-—4 in. diameter balls. Per dozen 
No, XE-500--5 in. diameter balls. Per dozen WHITE PAPIER MACHE BELLS 
aes % a A " vey iis ss 
STEMMED ORNAMENTAL GLASS BALLS Bn Fey yg cosy dust flittered, white papier mache bells 
No. XP-140-40 Millimeter (approx. 1)4 in.) diameter with a 5 in. 3 sie li: a Pe i 1.80 Per urease 

wire stem. Colors: Green, fuchsia, chartreuse, or pastel blue. 1 agli cxmaroige, Saal steam t or 
































Pe in. diameter. Per dozen 2. Per gross 
er gross $900 is 4 
) in. diameter. Per dozen 3.40 Per gross 


IMPORTED STEMMED GLASS BALLS 6 in. diameter. Per dozen 2 3-$3 Per gross 


: : in. diameter. Per dozen Per gross 
All on wire stems. Colors: Red, blue, green, gold or silver. Page : 
ee pe sold or silver 10 in. diameter. Per dozen $13.50 Per gross 


No. XN-50--50 MM balls. Approx. 2 in. diam. Per gross 
COLORED RAYON ROPING 


No. XN-40-—40 MM balls. Approx. 1!) in. diam. Per gross 
Colored rayon roping '% in. diameter. In 4 colors: 


No, XN-35-—35 MM balls. Approx. 14, in. diam. Per gross 
No. XN-25--25 MM balls. A ox. | in. diam. Pe Oss 
via pprox in. diam er gro No. ND.179_-White No. ND.180_-Red 
No. ND-191 Blue No. ND-192 Gold 


No. XN-20--20 MM balls. Approx. 4; in. diam. Per gross 
Per dozen yards $2.95 


No. XN-16--16 MM balls. Approx. 5« in. diam. Per gross 
NATURAL WHITE FROSTED BRANCHES 
No. ND-16-—Average 4 ft. to 6 ft. Per dozen ALUMINUM FOIL GARLAND ROPING 
Bundle of 25 for Decorative Garland — Flameproof — Will Not Tarnish 
RED FOLDING HONEYCOMB MESH CELLOPHANE No. XM-2550-—Silver aluminum foil roping 1% in. diameter by 
DIAMONDS, BALLS AND BELLS 24 ft. long. Per dozen bolts $4.50 


vessss 
moooo 


gw 
vm 
oo 


e 

Si No. XM-2551—Red and silver foil roping 1% in. diameter by 
Diamonds 15 ft. long. Per dozen bolts ° 

. CP-7615-—15 in. diamond. Per dozen No. XM-2553—Silver aluminum foil roping 2'4 in. diameter by 
. CP-7610—-10 in. diamond. Per dozen . long. Per dozen bolts a 


. CP-7607--7 in. diamond. Per dozen . XM-2554--Red and silver aluminum foil roping 24 in. diameter 
. CP.7606-—6 in. diamond. Per dozen by 10 ft. long. Per dozen bolts J 
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CORRUGATED PAPERS 
AND BACKGROUND PANELS 


CONVEX DESIGN WHITE BUTTRESS BOARD 


Quantity Size 3 ft. x 8 ft. 


5 to 14 sheets—per sheet 3.50 40 
15 to 19 sheets—per sheet 3-33 .05 
3. 3.75 


30 or more sheets—per sheet 
CONVEX BUTTRESS BOARD IN COLORS 


_ Colors: Red, silver, light brown, or harvest. Size 3 ft. by 8 ft. 45s 


5 to 14 sheets——per sheet . 

15 to 29 sheets—per sheet -50 
30 or more sheets—per sheet 

NOTE: Orders for any Buttress Board design totaling less than 5 
sheets are subject to a $1.00 handling charge. 


6-FOOT NU-CURVE 
All colors. 


GIANT-CURVE 


Rolls 96 in. high by 9 ft. long. 
White. Per roll 
White Frosted. Per rol 


3 0.95 
11.95 
48-INCH REYCURV 


Rolls 48 in. wide by 15 ft. long. All colors except silver and gold. 
Per roll t 
Silver and Gold. Per roll ¥ 


60-INCH REYTRIM 


20 ft. long. All colors. 


30-INCH REYDEC 


Rolls 30 in. wide by 40 ft. long. All colors. 


60-INCH CORRODEK 


Rolls 60 in. wide by 20 ft. long. All colors. 


48-INCH CORRODEK 
All colors. 


Rolls 72 in. wide by 15 ft. long. Per roll $6.50 


No. GC-901 
No. FGC.901 


Rolls 60 in. wide by Per roll $3.25 


Per roll 


$2.50 


$3.25 


Per roll 


Rolls 48 in. Per roll $ 3.25 


48-INCH COROBUFF CORRUGATED 


Rolls 48 in. wide by 25 ft. long. All colors. 


PEPPERMINT STRIPE COROBUFF 

No. WX-64—Christmas Red and White 

No. WXD-90—Colonial Blue and White 

No. WXD-91—Emerald Green and White 
Rolls 48 in. wide by 20 ft. Per roll 


FLAMEPROOF HOLLYWOOD SNOW 


No. PS4—Small, irregularly sized flakes of soft, fluffy, white 
plastic material. Bag of mica included to give glistening effect to 
snow. Per bushel x 
In 25 bushel lots. Per bushel A 


PLASTIC SNOW — Sparkling Styrofoam 
No. PS-1—White rice size crystals. Per bushel $1.95 
No. PS-3—White plastic snow in larger irregularly-sized pieces. 
Per bushel rf 
No. PS-2—Colored plastic snow in pink, light blue. light green 


or yellow. Per bushel 33-93 
2.75 


o. PS-5—Flameproofed white plastic snow. 


wide by 25 ft. long. 


$ 3.25 


Per roll 


$3.75 


Per bushel 


Size 3 ft. x 10 ft. 


BACKGROUND, FLOOR AND CASE PAPERS 
FRENCH VELOUR COTTON SUEDE PAPER 


Plain cotton velour paper. In all seasonal colors. Rolls 54 in. 
wide by 25 ft. long. Per roll $4.95 


GOLD KRINKLE DISPLAY PAPER 


Heavy creped surface paper with gold highlight. 
all seasonal colors. Rolls 40 in. wide by 24 ft. Per roll 


107-INCH BULKTON SEAMLESS BACKGROUND PAPER 
Available in all seasonal colors. Rolls 107 in. wide by 12 yards 
(36 ft). Per roll 


FOAM-TEX—FOAM RUBBER FLOOR COVERING 


Available in red, medium blue, gold, natural, red-white mix, blue- 
white mix, colonial (red, white and blue) mix, and mardi-gras (blue, 
green, yellow and pink) mix. Rolls 50 in. wide by 25 ft. lon 
Per roll $8.45 


Available in 


TWO-TONE PLASTEX FLOOR PAPERS 


Deep seasonal colors—emerald green, Christmas red, dark blue. 
Metallic colors—copper, gold, silver. 
Rolls 50 in. wide by 25 ft. Per roll 3-45 

Rolls 50 in. wide by 250 yards. Per roll € 


SILVER STAR FANCY PAPER 
Small allover star pattern paper for case trims, etc. 
No. DP-.2482—Blue with Silver Stars 
No. DP-2483—Red with Silver Stars 
No. DP-2470-—White with Silver Stars 
Rolls 26 in. wide by 50 ft. Per roll $2.25 


36-INCH TWO-TONE SONSETTE DISPLAY PAPER 

Beautiful two-tone colors. Deep swirl embossing. In all seasonal 
colors. Rolls 36 in. by 50 ft. long 3.2 
Rolls 36 in. wide by 100 ft. long 35 


36-INCH UNEMBOSSED PLAIN ALUMINUM 
PAPER-BACKED FOIL 


No. AF-137—Silver, 100 ft. roll 4 
No. AF-138—Royal Blue No. AF-141—Dark Green 
No. AF-140—Red No. AF-144—Nile Green 
No. AF-143—Light Blue No. AF-145-—-Cerise 
No, AF-139—Gold 

100 ft. roll. Per roll 


36-INCH CREPED METAL FOIL 
Same colors as above plus turquoise, pink, yellow, and chartreuse. 
Rolls 36 in. wide by 10 yds. (30 ft.). Per roll 50 
Kolls 36 in. wide by 100 ft. Per roll 3,$-38 


CRYSTAL VELVET DISPLAY FABRIC — 50 Inches Wide 

No. DF-221—Rich draping material. Available in all seasonal 
colors. Per running yard 
In full bolts (approx. 50 yards). Per yard ¥ 


CRYSTALSHEEN DISPLAY FABRIC — 40 Inches Wide 
No. DF-229—Medium weight, soft finish draping material. In all 

seasonal colors. Per running yard 

In full bolts (approx. 50 yards). 


3] 35 
Per yard 1.25 
PEERLESS RED SATIN RIBBON — 50 Yard Rolls 


No. !-72—-7/16 in. wide 


75¢ 
No. {-73—5@ in. wide *3¢ 
13: 


No. rks: % in. wide 
No. E-7 1% in. wide 
No. i-2 2% in. wide 


CHRISTMAS LIGHTING OUTFITS 


15 Light Multiple Type Indoor Light Set. Price, com- 


No. X-3415 
plete with assorted color C-7' lamps 

No. X-3010—7 Light Multiple Type Indoor Light Set. 
plete with assorted color C-7'4 lamps 


Price, com- 


All of the items listed above, plus hundreds of floral items, set pieces, panels, posters, 
streamers and many other display materials and accessories are shown in our new 96-page 
Christmas display catalog. Write for catalog 232-D. 


GARRISON-WAGNER CO. 


2018 WASHINGTON AVENUE 


ST. LOUIS 3, MISSOURI 


— America's Most Complete Line of Display Materials — 
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te SNO BLOCK — FOUR GREAT 


KEAL ( INOW TEXT 


es Dok ie am DISPLAY MATERIALS 


} 


: for Realistic 
Ri uf Christmas 
ne ee Oe ee and Winter 
Merchandise 
Displays 


Like this— 


+ 


) 
; 


**frostee’’ Fireproof 
Display Products 
are stocked by 
leading display 
jobbers in the 


U.S. and Canada 


Made only by 


ng Suey CHUNK "gea.cany frostee SNO COMPANY 


ANTIOCH, ILLINOIS 
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LONG WANTED LONG WAITED FOR AND NOW HERE! 


WONDERFORM 


THE *°BRA” FORM DIVINE, CREATED IN CRYSTAL, SPARKLING CLEAR PLASTIC 


eg 


er, 


>» Positively the most Glamorous, Luxurious and Most Indispensable 
» piece of Display Equipment ever made to boost Bra Sales. So sensa- 
~ tional, so Eye-Appealing, WONDERFORM could even sell Bras in Bali. 
Fits any stand. Tilts and Swivels. Even ‘‘sits’’ by itself. Shows off to 
perfection bras of every kind and style—especially wonderful for 
Nyion. Maintains its crystal, sparkling looks always. Wipes clean 
with a cloth! Will not chip, peel, crack, or discolor. Will last a life- 
time and then some. Nothing to replace or wear out. Felt pads strate- 
gically located to accommodate pins. Priced so low . . . So fantasti- 
/ cally rock-bottom cheap that you can now, at pinch-penny 
cost, merchandise bras the Plastic Display Way. The time- 
tested, store-proven way to double, triple, and even quad- 
WONDER. ruple Bra Sales. Professional, clever, creative Bra Display is 
FORM easy with WONDERFORM. Order a full supply today 
Unbelievable for your store windows, showcases, and counters. Spot 
but True Delivery—Beautifully packaged to reach you in Factory- 
ONLY 
$95 


EACH 


DISPLAY “BRAS” AT THEIR MOST PROVOCATIVE AND SEE YOUR SALES SOAR 


Fresh condition. Complete satisfaction guaranteed. 


























es 


DRAMATIC ON YOUR COUNTERS! 

















DISPLAY WORLD SEPTEMBER, 1950 


LET THE SENSATIONAL NEW 
“BENOER BOYS” 


pLaY' TAG IN YOUR STORE! 


Metal spring 
clip hends ore 
card-holders 


YUP, WE'RE TREMENDOUS 


DEPEND ON US YEAR ‘ROUND 
TO POINT UP YOUR DISPLAYS 


YOU'LL WANT EVERY ONE of this original and amusing family of furry-haired 
Bender Boys, including the guy who masquerades as Santa Claus. They're modern, 
highly stylized, quaintly grotesque .. . and you can put ‘em to hundreds of different 
uses in your windows or throughout the store. 


The Benders stand 9 inches high, are sturdily made of wire and rubber, and can be 
bent into a thousand tricky, appealing positions. Feet are weighted; hands are 
metal spring clips designed to hold your sales message. 


12 different faces, with fabric blouses and trousers in gay assorted colors . . . Each 
$2.95. SANTA CLAUS conies a little bigger . . . at $3.95 each. 


Of course the clever Benders are exclusive with “The Display Center of America’ 
where you can find everything for your displays . . . including fabrics, trimmings 
and accessories of all kinds. Ask or write for the Bender Boys now at your local 
display jobber, or at any Maharam office! 
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igures that really figure...in sales 








BLACKTON’S 


fifth avenue 


SAYS: 


THE PERFECT BRA 
AND GIRDLE FORM! 


In the windows of their 
new 57th Street store, 
Blackton’s is displaying 
their bras and girdles 

on Magnani’s new “Underettes.” 
Blackton’s is catching the eye 
of passersbye with these 
wonderfully proportioned 
mannequins that set off your 
bras and girdles 

to sales-producing perfection. 




















for the inside story on fashion, 
for complete details about Magnani’s “underettes” 


write — 

ao s 
magnani manneqains 
236 west 40 street 
new york city 
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—with EATON “Velvety”* GRASS MATS 


Bring new life to your displays— good looks longer. Give your displays 
add realism that stimulates good the advantages of an Eaton “Velvety” * 
display ideas—with Eaton “Velvety”* setting! 

Grass Mats. Made in a wide variety - oa , 

of attractive colors, sturdy Eaton Order TODAY From Your Jobber! 


“Velvety”* Grass Mats keep their * Trade Mork Registered. 
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the pPrUeMOCNAL of 


All Metal alaciaetatelate ltl eli= 


P ee 


2 pee 


Available in 
Bright Chrome, Jet Biack or Satin Silvertone finish “5 /l6" 
‘" or 1 high. Packaged in convenient compartment 
box, 160 pieces to the set 


manufactured by 


COMBINATION PRODUCTS CO. 
64-74 West 23rd Street « New York 10, N.Y. 





Select Salesmen and Jobbers Wanted 











Something New Has Been Added 


WOW. ..(QEXPANDED PUFFING FOIL IN COLORS 


Bright red, green, blue, gold and silver, all with bright silver on the reverse 
side 


There'll be a sparkle in every display artist's eve when he sees the three- 
dimensional display applications possible with R-P Expanded PUFFING Foil 
It's ideal for creating cloud effects, for bows, and perfect for a light reflecting 
floor base to set your mannequins or merchandise in an aura of appealing light 
R-P Expanded PUFFING Foil is fire proof and can be had in 25" x 50° rolls as 
well as jumbo-sized rolls 


Ask your display jobber about R-P Expanded PUFFING Foil. Samples on request 


RESEARCH PRODUCTS CORPORATION 


1015 East Washington Avenve Madison 10, Wisconsin 














NEW, ENLARGED 


Display World 


The newly enlarged, cloth bound binder 
for your copies of DISPLAY WORLD is 
now available. Maroon, with title in gold, 
the binder opens flat as illustrated for 
easy reference to the pages of any issue. 
Copies can easily be inserted and removed. 


| oa 


MAKES YOUR COPIES OF 

DISPLAY WORLD MANY 

TIMES MORE VALUABLE 
@ Easily holds 12 copies 
@ Keeps copies clean 

@ Handy for reference 

3” each postpaid 


Exchange regulations permit the acceptance 
of orders for the UNITED STATES ONLY. 


DISPLAY WORLD 


CINCINNATI 1, OHIO 
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CHECK YOUR 
““SALES-PULSE”’ 


ORDER YOUR 
REPORT No. 2 


BaTiOMAL assecicties 
OF SrsrLar ieousious 


V 


PROGRT STINE mrecnazOre 
Petseatation 


NATIONAL ASSOCIATION 
of DISPLAY INDUSTRIES 


203 No. Wabash Ave., Chicago ], Ill. 


DISPLAY WORLD 


... proved by 1,290,000 


Customers! 


Sales jumped from 18 to 67% by the use of proved display technics 
for merchandise totally unpublicized in any other way. 
The ability of display to start and sustain sales was 
conclusively proved from the results of a nation-wide study. 


N.A.D.I. sponsored this study which was conducted by N.Y.U. School 
of Retailing. Varied merchandise was used in 58 test 
windows in one store in each of twelve cities. 
1,290,000 customers were covered . . . believed to be the 
largest sampling group in any marketing research. 


Complete details on traffic, readership and sales effect 
brought out by this study are revealed in a 128 page book. 
Report No. 2, the second in our Visual Merchandising Series, is now 
available, in a fully illustrated, bound volume. 


Check your “sales pulse” against these records. 
Send coupon below for your copy of Report 
No. 2 — or if you haven't seen Report 
No. 1 — send for both, $5.00 a copy. 
SEB SBS MBB ESE SERBS MH 


National Association of Display Industries KH 
203 N. Wabash, Chicago 1, Illinois 


Please send me copies of N.A.D.I. Visual Mer- 
chandising Research Series Report No. 2, at $5.00 


each, Enclosed is my check for $ 
Name 

Store 

Address 


City 
BSBEBS SSS EMBEEBE BEBE SH 


ED NA MEHR NIRA So 
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Y ; I for host you think ‘ 


ORDER NOW! 

We Are Now Featuring Our Red and White 
Tubes In Diameters of 3” to 14” 
INCLUDE THESE TUBES AND MATCHING CANES 
IN YOUR CHRISTMAS PROMOTIONS 
Available In Red and White and 
Red Metallic and White Stripes 


NEW 10", 12", 14" DIAMETERS — 
ALL LENGTHS — 3-4%2-6-9-12 Ft. 
F.O.B. CLEVELAND, OHIO 





See our jobbers or write or wire direct 
for price circular. 


MUTUAL DISPLAY MFG. CO. 


1101 POWER AVENUE 
CLEVELAND 14, OHIO 











SHARPEN YOUR POINT-OF-SALE DISPLAYS 


WITH TEKWOOD 


Look at these Tekwood® qualities 
that help you build more attractive 
displays: 
UNUSUALLY LIGHT 
TREMENDOUSLY STRONG 
PRINTS AND PAINTS READILY 
DIE-CUTS EASILY . . . without 
sharp edges 
SELF-HINGING . . . when scored 
and cut partially through 
SMOOTH SURFACE... requires 


no preparatory finishing 


paper-and-wood “sandwich”... . 
is astonishingly versatile. Its great 
flexibility permits forming around 
an unusually small radius... without 
danger of tearing or breaking. You 
can combine structural strength and 
an almost perfect surface for decora- 
tion in one material. 


AND... if you have special color 
requirements .. . just give us a 
sample of the color you want. On 
Tekwood orders for 50,000 sq. ft. or 
more, we'll match it. Ask for prices 


Hayden Displays, N. Y. 


Branches in Principal Cities . 


Sounds like ‘most everything you 
want in a material for display fix- 
tures, doesn’t it? 

But that’s only a part of the story. 
For Tekwood .. . the revolutionary 


on this service. 


Write us today, and we'll send you 
complete product data and speci- 
fications on Tekwood, the modern 
material for displays. 


UNITED STATES PLYWOOD CORPORATION 


55 West 44th Street, New York 18, N.Y. 


Manufacturers of Tekwood and Weldwood® Plywood 


Distributing Units in Chief Trading Areas ° 


Tekwood is a patented product—U. S. Pat. No. 1997344 


Dealers Everywhere 











ta Jom 
i purelle 


eau monde 


by KORRECT-WAY Div. of Americon Fixture & Mig. 


La Femme Naturelle 
manikins ... created 
to sell merchandise . . . 
Furs, coats, sports attire 
or evening wear. . 
Beau mondes make any 


garment a picture of fashion. 


Truly, there is no finer manikin made 


Call or write your exclusive Korrect-way Distributor 
for the new Beau monde brochure 
featuring the complete La Femme Naturelle series. 
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DI-LON Wallpaper 


Extraordinary 


because of its richness, warmth, color and authentic pattern, pro- 
vides an artistically proper setting for quality merchandise. 


True-to-life wood grains, interesting veined marbles, soft warm leathers, cool raffias 


Wicltn das Mttontees and other choice patterns open up a new world of possibilities for the decorator. 


samples and nearest DI-LON is sunfast, washable and durable—and so easy to use. Every decorator 
source of supply. should have a reserve supply of these authentic reproductions of nature’s masterpieces. 


THE DI-NOC COMPANY . 1700 London Road, Cleveland 12, Ohio 


Architectural 


move... 


Television 


New Home: 


New Phone: 


Century \ Lighting, Inc. 
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Want to multiply 
your sales? 


You'll turn casual window shoppers 
into extra cash customers when you 
brighten your displays with Sylvania 
Birdseye Reflector Lamps. 

These lamps pour more light on vital 
sales areas than ordinary bulbs of the 
same wattage. They give brightness 
without glare, enabling you to achieve 
smart contrasts and appealing theat- 
rical effects. 


Economical, too 


You'll find these lamps are reasonable 
in cost. And they save the expense of 
fixtures and parts . .. and no costly 
maintenance. Reflectors, hermeti- 
cally sealed in, never rust or tarnish 
... never need cleaning. 

Sylvania Birdseye Lamps are now 
available in several different types 
and wattages. The coupon brings you 
complete information. Mail it today! 





Tubular 


Floodlight 


FLUORESCENT TUBES, 4 eae L-1809 yin Pentete Saws 
POT SF To. 1740 Broadway, New York 19, N. ¥. 
; Please send me illustrated folder describing the full 


BULBS; RADIO TUBES; line of Sylvania Birdseye Reflector Lamps. 


==) ELECTRIC |= 


LECTRONIC 
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Handling Suburban Display 


ISPLAY for Bloomingdale's suburban 
operation is handled by a special de 
partment of which Tony Hanson 1s 


the director. The 
for the company is composed of three sepa 


overall display picture 


rate units, all under the supervision of the 
promotion director. These three units con 
display for the maim 
New York City, interior 
same store, and the sub 
urban display with its head office in the 
main store but in control of display for the 
located in Fresh 


window store 


street in 


sist ot 
at 5%} 


display for the 


two outlving stores, one 


Meadows, the second in New Rochelle 
both New York. Each of the two sub- 
urban stores has its own resident display 
manager: Joseph Johns at Fresh Meadows 
and Fred Bernaski in New Rochelle. 
Planning for display in the suburban 
stores is done through a series of meetings 
and in conjunction with the other two dis- 
play divisions in order to effect a uniform 
story display-wise throughout the company. 
Following meetings of the overall display 


staff to map the coordinated display picture, 
Mr. Hanson meets every second Wednesday 


with the promotional director and the sub 
urban merchandise manager in the New 
York City store to merchandise 
which is to be promoted in the suburban 
stores 

After this discussion Mr. Hanson submits 
samples and sketches to the promotion di- 
rector, and on approval of the suggested 
and designs he meets with his two 
suburban display directors for detail dis- 
cussion, either in New Rochelle or in Fresh 
Meadows. 

All display properties are manufactured 
to specification expressly for the Blooming- 
dale suburban stores, 
properties will be 
street display 
suburban units. 

Designing of properties and the purchas 
ing of supplies are handled through the main 
store in New York City, and delivered from 
there to the suburban stores by truck. The 
same holds true for posters and signs used 
in the branch stores. 


discuss 


ideas 


though on occasion 
borrowed from the 59th 
department for use in the 


They are executed by 
the same artists who handle the ones for the 
main store 
Physically the two suburban 
sent entirely different pictures 
The store in New Rochelle is the older 
of the two, having been purchased and re 
modeled completely by Bloomingdale's a few 
years ago. The treatment is modern, includ 
ing a front with two ‘full vision 
windows set at an angle off the street, and 
two mirrored pillars flush with the sidewalk, 
giving an island effect, yet leaving each of 
the display windows on ful! 
approaching from either direction 


stores pre- 


modern 


view to those 


—Above is a view of the exterior of the Fresh 

Meadows store of Bloomingdale's, while the 

other photographs on this page are two views 

of the "Deb" Shop". Tony Hanson is director 

of Bloomingdale's suburban display, and 

Joseph Johns is display manager for the Fresh 
Meadows unit— 
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At Bloomingdale's 


The Fresh Meadows store is of 
construction along clean-cut, modern archi 
tectural lines, with huge glass windows 
forming walls rather than being built in the 
more orthodox fashion for display settings 
Displays are arranged on platforms inside 
the store area. 

Within the interior both stores have simi 
lar treatments in decor, with soft colorings 
and modern fixtures which are built to leave 


recent 


open spaces above the stock cases and thus 

afford good vistas through the 

room for overhead display 
Display for the two stores is 


store and 
synchronized, 
particularly for the above-eye-level decora- 
tions 
the overhead displays through the main floor 
area during the appropriate for the 
current season, using spring, fall, 
and Christmas motifs. The same design is 
used simultaneously in both 

Mr. Hanson stresses color, 
greatest attention; 
signed to tell a 
display props with 
arrangements. The color of the overhead 
display is blended with the cases and the 
general color scheme of the store, and al 


Four major settings are designed for 


year, 
summer, 


stores 

giving it the 
most displays are de 
coordinating 


stock 


color story, 


merchandise and 


ways displays are selected to be in keeping 
with the structure and architecture of the 
store as well as to achieve harmony in color 

Special displays are arranged once each 
month in the shadow-boxes display 
cases inside the Fixtures for the 
individual departments have been so de 
signed and constructed that the 


and 


stores 


sale speople 


themselves can their merchandise 


easily, and keep it in 
Extra 


arrange 
ordet 
display 


help is employed by the 


—Lingerie for Mother's Day is displayed at the 
upper left, while at the right, above, is a 
window featuring back-to-college wear. . . 
Right, a swim suit display. . . . These windows 
were used by the New Rochelle store, where 
Fred Bernaski is display manager— 


departments for setting up the major units 
in the two stores, as well as extra stock help 
when needed. 

Special promotions have shown some in 
teresting results. A display in the linen 
section of the Fresh Meadows store has 
stepped up business for monogramming at 
all seasons of the year. 

Mr. Hanson has worked out an unusual 
recording system to check the cost of dis 
play against drawing force and the 
effect of a promotion. On the back of a 
photograph of the display he makes a listing 


sales 


By CLARA BALDWIN 


of the cost for all items used in that specific 
display. Along with the cost of properties 
he makes notations, too, of the type of mer- 
chandise being promoted, the price line, vol 
ume of the featured merchandise sold, of 
merchandise sold, as well as of 
the aggregate sales in the department rep- 
resented by displayed merchandise during 
the time the display was on view. 

He these records as a control and 
for reference, checking them over when he is 
preparing to design another display for the 
same department 


accessory 


uses 
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Christmas 


\) lead off this group of 16 Christmas 
displays from around the nation and 
three foreign countries is the big corner 
window of The Crescent, Spokane, where 
Del Le Sage is display director. Of chiet 
a display prop standpoint are 
Christmas 


interest trom 
the wire outlines from which 
ornaments are suspended; the wire frame 
work extends down the sides of the window 
and across the top section of the glass. The 
only other prop is a single bare tree branch 
in white at the rear center 

Next is a simple Christmas treatment in 
which the front of a house is simulated, 
with open door and guests arriving. It 
the work of John E. Jones, Arcade Fashion 
Shop, Winston-Salem, N. ¢ 

An unusual background treatment is seen 
in the third display, this being by Heinz 
Hoffmann, display director for Alsterhaus, 
in Hamburg, Germany Five gold cherubs 
are suspended along the sides, top and bot 
window, while on the background 


1s 


tom of the 
are clusters of Christmas ornaments and 


pine sprays for seasonal atmosphere \ 
around the entire window makes it 


irame 
additionally attractive 

\t the top of the same page is pictured the 
marquee treatment used by Earl W. Dorf 
man, display director of The Hecht Com- 
pany, Washington, last year. A giant Santa 
Claus, holding a lighted star-tipped sceptre 
stands at the top of a heap of enormous 
gitt packages. Within the store the display 


—Upper left, by Del Le Sage, The Crescent, 
Spokane. . . . Left center, by John E. Jones, 
The Arcade, Winston-Salem, N. C. . . . Left, 
by Heinz Hoffman, Alsterhaus, Hamburg, Ger- 
many. . . . Directly above, by Earl W. Dorf- 
man, The Hecht Company, Washington— 
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Settings 


theme was based on Walt Disney's “Cinder 
ella”. 

For a display of gift shirts for last-minute 
shoppers, C. V. Roberts, display director of 
The Diamond, Charleston, W. Va., used 
black seamless paper for the background to 
portray night. Santa's sleigh was in the 
act of disappearing toward the ceiling, witl 
white shirts spilling from the open red satin 
bag The draw strings of the bag were otf 
gold roping, to match the gold of the sleigh, 
while white fur trimming (imitation ermine) 
on the sled matched the snow on the floor 
Shirts were placed in an are through the air 
to indicate the speed of the sleigh and to 
“splash” on the floor among fine branches 
and a free form done in snow \ single 
dressed shirt form brings the dre to an end 
as it is thrust toward the window and the 
shopper. Lighting was by a spotlight focused 
on the shirt form. Card copy: “Is there a 
man on your list who has too many white 
shirts ?” 

The Broadway-Crenshaw, Los Angeles, 
has a front that is especially well adapted 
to spectacular Christmas settings and_ the 
one pictured is so lovely that it could stand 
repetition year after year Among a galaxy 
of metallic stars of various sizes Santa and 
his reindeer race downward across the store 
front as if preparing to land on the mar 
quee; the latter is covered deep with snow 
from which spring pine trees ranging from 
tiny to giant in size. Santa is spotlighted, 


—Above, by C. V. Roberts, The Diamond, 
Charleston, W. Va. . . . Upper right, by 
a Nardini, Broadway-Crenshaw, Los An- 
gele Right center, by Howard E. Martin, 
sera District Electric Company, Joplin, Mo. 
Right, by Ed Winter, Levy's, Sovannah, Ga.— 
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and the reins from his hands to the deer 
are strings of colored lights. Ernest Nar- 
dini is display director for the store. 

Next seen is a display by Howard E. 
Martin, Empire District Electric Company, 
Joplin, Mo., which won first prize in a local 
contest sponsored by the Junior Chamber of 
Commerce. The background is a blow-up 
of the First Community church; there are 
two 4 by 8-foot shadow-boxes 

\ mother and daughter before an elaborate 
church window background appeared in a 
display by Ed Winter for Levy's, Savannah, 
Ga. The cathedral window in full color was 
back-lighted 

At the top of this page is one of the 
“Cinderella” displays used by Earl W. Dorf- 
man, The Hecht Company, Washington. A 
sign at the right side of each window ex- 
plained the particular scene. The = ani- 
mated figures were by W. L. Stensgaard & 
\ssociates, Chicago, and the backgrounds 
and Christmas decor were designed and 
built in the Hecht display department. 

For the toy department of The Crescent, 
Spokane, Del Le Sage turned to the circus 
for his theme. Three-dimensional clown 
heads were used for column decoration, 
while ledges and counter tops held giraffes 
and other animals, as well as a merry-go- 
round decked out with dozens of Christmas 
ornaments 

W. R. Morrison, display director for 
Whites Ltd., New Plymouth, New Zealand, 
chose paper sculpture as the medium in 
which to execute an angel choir as seen in 
the next photograph. The work was exe- 
cuted in the store’s display department and 
included, beside the angels, holly leaves, 
ornate candle groupings, and the familiar 
Gothic window 


—Upper left, by Earl W. Dorfman. . . . Left 

center, by Del Le Sage. . . . Lower left, by 

W. R. Morrison, Whites Ltd., New Plymouth, 

New Zealand. . . . Directly above, by Heinz 
Hoffman— 
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Shoppers in Hamburg, Germany, must 
have found amusing the three stylized fig- 
ures by Heinz Hoffmann, as pictured next. 
Heads of the figures were of angel's hair, 
while their feet were seen emerging from a 
cloud of the same material. Sprigs of pine 
were placed in the hats. 

At the top of the final page in this group 
is seen one of the moving stairway displays 
used by Del Le Sage. Here again the 
Christmas ornament idea was used, the 
globes being massed just under the egg- 
crate louvre above the setting. 

Swags were used effectively in a series of 
Christmas windows by C. V. Roberts, The 
Diamond, Charleston, W. Va.' The swe 
were of moss-green crepe tied back to dark 
green spears and forming a semi-circular 
canopy. Tie-back fringe and the crown on 
the canopy consisted of pink and _ ceris« 
Christmas balls tied with green ribbon \ 


sleigh displayer was used for a group of 


costume accessories. Three suspended deer 
gave a feeling of perspective to the scene 

Pels-Backer, of Oslo, Norway, was the 
store using the interior display pictured 
next. Father Christmas, clad in furs, since 
the store specializes in that merchandise 
stood beside a large reindeer Above the 
arched entrance to the stairs, or which stood 
two children, was a silhouette of children in 
a sleigh drawn by deer 

\ series of four Christmas windows by 
Emile Alline at Maison Blanche, New Or 
leans, used “Happy Holidays” for its theme 
The final photograph shows one of the 
windows with a background in dusty pink, 
green plush panels dry-brushed in white, and 
pink and magenta in a candle and ribbon 
design: the candle flames were tiny lights 


—Above, by Del Le Sage. . . . Upper right, 

by C. V. Roberts. . . . Right center, from Pels- 

Backer, Oslo, Norway. . . . Right, by Emile 
Alline, Maison Blanche, New Orleans— 
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Fall Fashion Story Told In 


HE dominant note of New York City an overall picture of the featured shade of wooden cubes the largest of the cubes 


displays, it would seem, has been plaids, “Love for One Orange with Oxford Brown" providing a pedestal for the abstract figure 
plaids and more plaids for the chil made the euphonious theme for the blouse Plaid fabrics in wool, gingham, corduroy 
dren, the teen age, college group and adult display (first photograph) The tropical and flannel were handsomely presented by 
suits, dresses, fabrics and accessories fecling of an abstract figure with an orange Display Director Louis Villela in four win 
been such that the spectator tone finish was accented by a swirl of dows at Altman's. The accompanying illus- 
thoroughly familiarized with straw and rafha in natural color and com tration of wool tartans was captioned, “Take 
atmosph and customs of Scotland bined with generous clusters of straw flowers bright plaid, make bright fashion” 
Scotch Highl s in life size 1 in orange and deep yellows. The extended The fabrics were artfully draped from 
ature, thistles, bagpipes, et arms of the figure, lavish with many brace bolts over and through an interesting and 
However, ther s al t rong lets, served as displayer for a blouse The simple wooden construction of clear shel 
emphasis romeo , solid slo 1 neckline of each was filled in with the two lacked pine The lattice-like form was 
women h partic nite <4 color straw flowers suspended and the staffs simply inserted 
ay and in brown sso 1 with con \ 2 by 2 beam in natural wood was car through open squares. The finials of the 
ast colors ied across the center of the window. A silk — staffs were of the same wood and the grain 
More than incidental and certainly signif scarf, handbag and gloves in Oxford brown — itself was most decorative The collection 
cant has been the use of price cards in mid were shown in the foreground of a group of wool plaids was so colorful that the 
town department store displays and i background was kept subdued in tone 
the upper Fifth avenue specialty shops the backwall painted in gray-green, curtains 
When Oxtord brown suits and coats wet —Upper left, by Sidney Ring, Saks-Fifth in match tone and the window floor 
~s Avenue. . . . Upper right, by Louis Villela 
nue, Display Director Sidney Ring interest Altman's. . . . Lower left, by John R. Foley, Fresh corn being one of the riches of the 
ete Raa LAGAN Se e R. H. Macy & Co. . . . Lower right, by Gene ‘ ; b : : 
ingiy ae cred egies — who aith elas Moore, Bonwit Teller. . . . (All photographs earth at this season, this thought obviously 


three adjacent accessory displays, showing by courtesy of Virginia Roehl Studio, New inspiration to Display Director 


Car- 


featured in six wit ws at Saks-} peted in gray 


shoes, millinery and blouses thus givi York City.)— Jol oley when presenting coats of “Beau 
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Manhattan Displays 


Beige” 
windows at 


tiful 
three 


richly trimmed in nutria in 
Macy's. The mannequins 
were posed in a veritable garden of stylized 
cornstalks These 
velvet and the 
inset with neat 
area of the green 
sprinkled with earth 

That 
Young 


were executed in brown 


“ripe” cobs were temptingly 


rhe 


floor 


rows of pearls center 


carpeted was 


knows what you 


want mn 


Fashions” was convincingly 


demonstrated by Display Director Gene 


Moore in a series of eight windows. Dowels 
in natural wood, attached to ordinary 
string with small brass hooks, 


a semi-circular 


white 
were hung in 
The string was laced 
rod at the 
window, thereby making a very 
One 
skirt 
gray striped shirt with a starche 
lar, with the costume 
blue topper Her companion wore a 
and red wool check dress with a gray 
jacket lined in the patter 
red and blue with cok 


design 


through a wooden top of the 


effective de 
wearing a 


sign mannequin 


with 


was gra’ 


wool matching beret, pink and 


completed by 
wool 


small 


contrast 


dress 
hat 


n, a 
velvet 


silk 


appearing in the yellow 
tied around her neck 


scart smartly 


Provocative, hats of velvet 


and felt presented in three windows at Henri 


tiny colored 


Bendel’s were handled in a refreshing man 
Director John Robert Cobb 


many 


ner by Display 
Unset 


colors 


imitation kinds and 


ruby, amber, amethyst, topaz, emer- 


gems of 


ald and sapphire fastened to the 
abstract millinery heads the 


stands 


were 
faces of the 
ornamental snowball-like 
supporting columns, 
kled over the 

The collection of 
ate Wear” 


window 


and 
white floor of the 


genero y sprin 
display 


“Millinery for 


was held in the 


Immedi 


center area of the 


with a background of sheer white 


drapery using an embroidery of small gold 


—Upper left, 
Bendel's. 


by John Robert Cobb, Henri 
Upper right, by Phillip Nogga, 
Bloomingdale's. Lower left, by 
Callahan, Lord & Taylor. . . . Lower right, by 
Winston Jones, Franklin Simon & Co.— 


Henry 


fs 
sees 


Pete hh 





By VIRGINIA ROEHL 
Virginia Roehl Studio, New York City 


Blue 


curtains 


stars lighting was carried behind the 
Very small furs and ascots, 


all in brown tones, were the only 


sheer 
added ac 
cessories to this cool and pleasing setting 

An authentic 


spacious 


flavor 
Shop at 


college pervaded the 


College Bloomingdale's 
Whitewashed pecky cypress wood was used 
by Phillip Nogga, interior 
for backgrounds 
floor 


director, 
for the 
football hero, center of 


display 
and enclosures 
Phe 
interest to the group of papier mache co-eds, 
executed in rafha the sweater in 
purple and white and megaphone in orange 
The gay young mood was further established 
by a simulated Model-T in bright 
with green wheels, red wheel 


plaid wool seat covering 


columns 


was 


yellow 
steering and 
Throughout the 
old 


trim 


interior of the 
also of 


shop the 
Wise with 
black strategic 
spots, his wisdom unquestioned as he looked 


over 


white 
was perched in many 


owl, rafha in 


large 
at salient 


and colorful wire-rimmed glasses 
In many 


8&4) 


fashion notes instances 


{Continued 


m page 
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Methods Of 


EW store decor and fixturing glows of colors rubbed on open grained wood, as 
with the appeal of color. New wood- in the boys’ wear and men’s shoe depart- 
: working finishes have been keyed to ments at the Bon Marche-Northgate. Gone 
} colorful modern merchandise. These wood are the heavy, dark, built-up varnishes. 
finishes are light and natural in the modern Woodwork and its finish is still the most 
forthright mood; or, when painted, are tre prominent permanent feature of any given 


SSCL NE RIO Ash naar 


Pa 


& quently two-toned in appealing combinations foreground: Partition grilles, counters, dis 


Table | 
WOODS AND WOOD SUBSTITUTES 


: PRICE 
H per sq. ft. 
’ MATERIAL (Estimated DISPLAY USE 
y and varies 
regionally) 


Composition Upson, etc 3/16”-6%ac Inexpensive, soft for easy 
board “Cutawl” work and sanding 


Insulation Firtex, etc Tac ¥4-inch thick, light, not too strong 
board 
Homosote Homosote 12¢ %-inch thick, up to 8 x 14 feet 
in size (all others are 4 x 8; players, wall section and shadow-box facing, 
some 4 x 12) platiorm edging and department identifica 
tion lettering. New stores have even been 
planned and built with each department fea 
turing a different two-tone finish in its 
Masonite Prestwood p For fine tapers, lightness; takes) counters and ledges which colors key 
Masonite lacquers almost like metal the decor for the department including rugs, 
walls, hang-rod section interiors, and fabric 


Rockwood Rockwood 44-inch thick, exotic surface 
for two-tone finishing 


Plywood Fir, Gum Indispensable in 34-inch and ‘ 

other thicknesses liners for showcases 

Sonate Birch. Walnut The displayman as well as the fixture 

Smoo ch, ’ ! TT tur houl wdwor 

Hardwood veneers Maple Convenient to use; expensive nufacturer should know how woodwork 

. 35-40c for display, but possible for wake 

Rift and Slash oak, decor and fixturing | il have wood cut-out lettering and 

Open Grained Ash, Hickory, Phil- 

Hardwood ippine mahogany in 

veneers peeled and ribbon 
grain 


x finishes are designed and carried out, for 


—Upper left, two-tone wood fixturing in the new 

Bon Marche-Northgate: Rubbed oak counters, 

Softwood lumber Cedar, Fir, Pine, No. 1 Com. Some types indispensable cross-sprayed ‘Weldtex" mannequin  back- 

Knotty Pine ___10¢ ground, rubbed Philippine mahogany cut-out 

V.G. Clear lettering. . . . Woodwork in the men's shoe 

30¢ department at Northgate: Rubbed oak 

counters, Cape Cod knotty pine paneling, cut- 

out lettering as above. . . . Above, mobile of 

¥g-inch tempered ‘Masonite’, exhibiting deli- 
cate tapers and high finish— 


Hardwood lumber Red and White 20-60¢ Laborious and expensive to use 
Philippine except for cut-out lettering 
Mahogany, Oak 
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° . ° By ERNEST F. YOUNG 
Wood F | n | S hy j n g Display Shop emadlias The Bon Marche, Seattle 


both common and finish grades than just 
one or the other, if those using the stocks 
know when to use the common wherever 
possible, as in staging, structural jobs, and 
for rough effects. Vertical grain finish 
lumber runs up to three times the price of 
common, but is indispensable for some types 
of finish work. 

Perhaps more footage of 1. by 2 is used 
in display work than any other dimension, 
for composition board reinforcing, framing, 
staging, window grilles, etc. In the North- 
west cedar is available in 1 by 2, 1 by 3, 
and 1 by 4, making a fine, soft workable 
material. Fir is stronger, splinters more 
readily, and makes good 1 by 6 and 2 by 2, 
2 by 3 and 2 by 4 material, where hardness 
and strength are more important. 

Pine is very workable and economical, too, 
in Southern states. Common pine shelving 
can be stocked for a most workable wide 
board, and for torching for rustic sign work 

[Continued on page 67] 





semi-permanent displayers and displays to 
build and install. He will need to know 
woods and substitute materials, and the ef- 
fects on them of stains, paints and lacquers 
He may then be able to match or at least 
work intelligently towards desired effects. 
We shall first review the materials availa- 
ble and the best uses for each, if perchance 
your display department is missing one or 
more good bets along the line. (Table 1) 
In lumber, it is more economical to stock 


—Upper left, black flocked plywood hands 
used as props. . . . Upper right, torched ply- 
wood sailor and ship rail, filled with ochre 
water paint and sanded to feature the fir 
grain. . Directly above, “Rockwood” panels 
filled with brown water paint and cross-sprayed 
with gold metallic. . . . Right, a Bon Marche 
Christmas window with small article displayers 
made of wood doweling, wood hoops, wood 
spears, and glass shelves held in aluminum 
chonnel; the color was silver, with a turquoise 
tree— 








DISPLAY WORLD 





SEPTEMBER, 1950 


OW that tartan plaids have had 
their day in Chicagé, come exciting 
millinery creations in colors glamor- 
ized to put ideas in the heads of fashionable 
ladies who strive to be first with the latest. 

Luxury was the keynote of a promotion 
of fall hats by famous designers at Carson 
Pirie Scott & Co. (first photograph). This 
picture of one of the series explains how 
Clement Bradley, director of display, ob- 
tained a directional illusion with a white 
ramp elevated and narrowed where it joined 
the window wall. On the sides white faille 
curtains were draped so as to follow the 
narrowing lines and the display area was 
cut down by wings covered with marbleized 
wallpaper of white and gold, set at an angle 
to focus attention on the five heads that 
peered out of as many apertures in the ramp. 
Lines on the ramp that contributed to the 
directional feeling, despite the limited space, 
were made of grosgrain ribbon that repeated 
the color of the backwall in contrast to the 
dominant hat colors. The millinery received 
its high illumination from elegant crystal 
chandeliers and its dramatic accent from 
soft lighting that glowed through the dra- 
peries. Looking down in the window a new 
perspective was gained that afforded the 
shopper an over-all view of the merchandise 
The card copy was the designer's name 
printed on a scroll of the marbleized wall- 
pape! 

\ simple and effective men’s wear display 
at Maurice L. Rothschild —by Jim Murray, 
display manager — was set on risers, one of 
Chinese design, lacquered dull green and 
covered with beige tweed From a floral 
spray on the blonde walnut backwall copper 


Chicago 


wire was projected to drape cravat fabric 
and a white shirt. Its clean, simple lines 
are indicative of how display is handled 
by Murray 
\ typical scene at Goldblatt Brothers ex 
emplifies the art of concentrating the maxi 
mum amount of merchandise in one window 
without apparent overcrowding. In con 
trast to many State street stores J sog 
hosse, display manager, attempts to assemble 
a wide assortment of items from many de 
partments. Here the scene (third photo 
graph) is laid in a dormitory room, the walls 
oi which are covered with a paper repre 
senting all active sports. The students have 
just moved 1 1% room and a collection 
as just been unpacked. Foot 
and a ukulele are items 


furnishings are also 


»x-board in its natural 
of dramatizing “Ter 
exciting fall wardrobe 
after Five” installed in 
by Reed Schlade 


featuring tartan ac 


—Top, by Clement Bradley, Carson Pirie 
Scott & Co... . Center, by Jim Murray, Roth- 
schild's. . . . Left, by J. Boghosse, Goldblatt's— 
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Displays Feature Themes 


hack-to-school and career girl 


cessories tor 


fashions On the informal backgrounds 
were sketchy figures in black corresponding 
with the type 


illustration) 


of fashions presented (fourt! 
Swatches of wallpaper 


used for 


plaid 


were overlaid on the screens and 
the dials of clocks suspended from the ceil 
ing by red ribbons to call attention to the 
accessories tor atter-hive activities One 
side panel that carried a sub-title, along with 
a plaid scarf and matching purse, 
of brown “Peg-Board,” the punched out dots 


floor 


was made 
from which contributed to the decora 
tion 
Another 
stalled for 
the story of the 


Bradley in 
told 


narrow 


that Clement 


Carson's (photograph five) 


series 
new straight and 
means of three free-standing 
black 
Florentine 


silhouette by 


long and narrow panels ornamented 


with elongated figures. Swag 
on the panels were of dipped fabric resemb! 
ing plaster and a spray of metal flowers, 

bird, , was mounted on eac! 
a third dimension flittered 


pastel lighting back of the 


a snuff box, et 
to gain Lightly 


tree branches and 


panels produced pleasing shadows on the 


white walls and center platform spread over 
a flooring of black jet 

Peck & Peck’s Loop 
back to 
' 


store sent its cus- 
that 


method of 


school in a 


jit from the usual 


tomers manner 


digressed a 


PLAY WORLD 


displaying fashions for school days The 


promotion, cccupying all of the window 


portrayed classroom installed 


XK ade my 
furnished b 


space scenes 


in collaboration with the Chicago 
Fine Arts All props were 

the academy and charcoal 

\ spotlighted mar 


model and a 


1 ' 
sketches were 


drawn by its students 


nequin was the dressmaker’s 


figure was draped with fabric to further 


that the 


These classroom groupings sup 


the thought students study 
ing design 
plied the 


of corduroy 
palettes 


were 


opportunity to display ten dresses 


jersey, and plaids and artists’ 


utilized to 


Wentzel splay 


were display costume 


jewelry. David manager 


reported that while the display was 
it dre 


deal of attention and comment 


structed at nominal expense 


is situated in Chicago's art center 
students of day and evening classes 
tracted by its 
interested in how fashion art clas 
ducted 


message Others, too, were 


[wo companion windows were installed by 


—Upper left, by Reed Schlademan, The Fair 

Store. . . . Upper right, by Clement Bradley. 

. . Lower left, by David Wentzel, Peck & 

Peck. . . . Lower right, by John Moss, Morshall 
Field & Co.— 


By SHIRLEY WARE 


lohn Moss at 
under the title 
dark 


black and white changeable 


Marshall Field & Co. one 
‘Yours to ad-lib. Pale and 
separates tor dreamy evenings” in 
evening Zowns 
Hi-teeu 
letter-perfect in color-bound go 


her being addressed to “Dear 
You're 
gethers,” coat and red 
(last 
with 


featuring a yellow 


plaid dress. In the shown 
photograph) the 


black 


rounded by 


display 
decorated 
white and sur 


floor was 
spattered 
white 


squares, 
seashells The taborette 
was whit 
picked up 
wall, in 
that the 
appropriate for school functions 
The following displays are not illustrated 
fall hats 
on atided beauty through the 
egmparing their « 


that held records and sheet music 
and the egg-crate wall 
the brick red of a 


hanging 
schoolhouse 
stalled as a side 


panel to imply 


gowns were 


\ good example of how the 


1 
can take 


new 
media 
lors to jewels and con 
with “Black 


plementing the jewel-tones 


diamonds” was set out in five 
Field 


adorns 


windows 
with the theme jewel of a 


your fall costumes gleaming ros« 


velvety amethyst 


scence and 


quartz; sparkling topaz 


diamond iride blazing car 


melian”. Five hats in birdcage structure 


were displayed in each window, the hat color 


being picked up by the cage-like structures 
' 


the spattering on the 1 
x? 


[Continued on page 60) 
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Back-To-Schoo 


S is customary at this time of the year, 
A back-to-school windows are featured 
in most Los Angeles stores just as 
elsewhere much to the disgust of small 
fry who would just as soon forget the entire 
thing 
At The 
Stanley FE 
16 windows to 
that also served to herald the opening of the 
Youth Center on the 
a complete 
from infancy to 18 
followed the same general 
opposite 


May Company, Display Director 
Thompson devoted a 


a back-to-school promotion 


series ol 


store's second 
floor 
for young people 
The windows all 
decorative theme 
page). In the 
platform covered with 
brick Abov slightly 
the platform was a 4 by 8&-foot 
with the 
Iwo mannequins were 


new 
which is shopping section 
years 
(upper ight, 
center of each window was a 
white 


behind 


paper in a 
pattern and 
wallboard 
brick 
in each 
apples, 
made of 


panel also covered white 


paper 
window In the 


used 
school windows, 


pencils and a school bell all 
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wallboard fastened to the back- 
ground panel In the college windows, 
chemistry flasks were used on the panel. A 
small motor kept one of the flasks in con- 
stant motion. Suggested school and college 
accessories were grouped on the platform on 
the side opposite the mannequins 


were 


Display Director Bill Meissner did some- 
thing a bit different for his back-to-school 
windows at Ohrbach’'s (first illustration). 
Five mannequins were used against a back 
ground of colortul, stylized cut-out 
At one side of the window was a circular 
“School Bus Stop” sign. One of the manne- 
quins white bench which 
carried the reader, “Ohrbach’s for Back-To 


trees 


was seated on a 


—Upper and lower left, by Bill Meissner, 
Ohrbach's. Upper right, by Paul C. 
Smith, J. W. Robinson & Co. 

by Arnold Carlson, Alpert's-Crenshaw— 


. . « Lower right, 
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| Displays Dominate 


School Clothes”. Ground cork was used on 
the floor. 

“Back to School in A-Plus Fashions” was 
the storewide theme used by F. C. Nash & 
Co., Pasadena, for its annual campus fash- 
ions promotion. Display Director Louis 
Craig used a large pencil and giant 
pencils for the main props in his series of 
display windows (lower left, opposite page). 
Two mannequins, arm in arm as if on their 
way to school, were used in each window. 
The reader which carried the pro- 
motional theme was fastened to the upright 
unit 
worn by the 


box 


store's 


pencils. A single accessory was used 
to tie in with the clothing 
mannequins 

Silhouettes of leading California colleges 
and universities formed the background for 
the series of “Back to College” windows by 
Display Director Paul C. Smith at J. W. 
Robinson Co. The silhouettes were cut 
out of wallboard and had windows and arch- 


ways dry-brushed in for a more realistic 
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Los Angeles Windows 


effect 


colored 


light 
concealed behind 
them stand out 


Floodlights, shining on the 
wall, were 
the silhouettes to make 
boldly. mannequins were grouped at 
side of the window, while suggested 
accessories and luggage were on the other 
Extending out of the 
arrangement were long poles carrying vari 
and university pennants In 
windows, certain pennants car- 
photographs of a _ particular 
Style Representative” 
had a complete 
robe which was recommended for 
wear. This, incidentally, 
cessful promotion 
Display Director C. Arnold Carlson did 
an interesting window at Alpert’s-Crenshaw 
stressing the versatility of chintz for all 
types of home decoration as well as for 
attractive apparel. 1 window portrayed 
a bedroom with the quilted headboard of 
the bed, the bedspread, the pillow shams, 


rear 


Pwo 
one 
side. essory 
ous college 
each of the 
ried 
“Campus 
girls 


school’s 
Each of 
these selected ward- 
c ollege 


Was a very suc 


bench skirt and 
Provincial 


the vanity skirt, the vanity 
the drapes all made of the same 
patterned chintz. A length of splashy floral 
pattern chintz was draped from t 
correlated miniature floral 
floor \ mannequin 
center of the 


ceiling, 
and a was ar 
ranged on the 


used in the 


single 
was window, 
dressed in a hostess coat of chintz. Grouped 


of the window was a wide selec 
Copy on the 
end 


Chintz Up 


at one side 
tion of 
large display 
ot the bed verglaze 
stairs, Downstairs, All Through the 

\ giant eye painted on 
was the background for a display 
a new eye make-up at The May ¢ 
Opposite the form a sheet of glass stretching 


sewing accessories 


card placed agains< the 
read, 
House” 
seamless paper 
featuring 


ympany 


Upper left, by Bill Meissner. . . . Upper and 

lower right, by Stanley E. Thompson, The May 

Company. . . . Lower left, by Louis Craig, F. 
C. Nash & Co., Pasadeno— 





co 
* 
“ 
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By JOHN L. COON 


from the floor to the ceiling carried the 
“All eyes on the New Hue Slant by 
Helena Rubinstein”. This eye make-up fea- 
tures a particular technique in application 
and shading in order to achieve the desired 
and the large eve on the 
background prepared 
as an example of the proper application and 
ts result 


copy 


result seamless 


paper was caretully 


Display Director Bill Meissner’s fall 
bridal window at Ohrbach’s was very simple 
and also very effective. The mannequin wore 
a nylon bridal gown trimmed with Chantilly 
lace. She was placed in between two potted 
and spotlighted from the and 
above. The balance of the window, includ- 
ing the photographer on the opposite side, 
was left in shadow, thus emphasizing the 
gown and adding to the desired atmosphere 
The reader, placed near the mannequin, read 
“The Bride at Her Loveliest” 

Two-tone beige striped wallpaper formed 

[Continued on page 77) 


palms side 





S we have seen in previous articles, 


each type of merchandise has its 


peculiarities and needs individual 


treatment so tar as store 


Men’s 


background of 


layout or display 
will benefit by 
brick, 

Plants 
natural 
part of the 
light 


are concern d 
a husky 


and an 


wear 


wood leather 


earthy color scheme and 


flowers show up best in the sur 
outdoors or as 
delicate 


touch of 


roundings of the 


home Jewelry need props 


furs re luxury and comfort 
in the 
(slassware 1 


spect It 


quire 4 
etting 
this re 


not an lifferent in 


requires another individual ap 


proach, Being transparent, subtle and seem 
ingly bodyless at 
it set 


elaboration 


times it will lose its charm 


against a folio of motion, decor and 


Lacking color in most in 
stances it needs a olor 
light The light 


and the 


strong support ore 


and will emphasize the 


outlines color is needed to make 
the highlights on the glass show up \ 
lighted 


no darknes 


well glass vanish 


it has 


will practically 
from which tt can stan 


out 
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Glassware On D 


By KIM HOFFMAN AND STEPHEN HEIDRICH 


Wood 


terns 


howing granu with pat 


kill the 


other 


curtains 


carpets with design must 


simple and noble forms of glass In 


elimination lac 
solid floor 


sted 


words, b 1 proces of 


dark 


covermgas, Velvet, mirror 


quered wood backgrounds 


and tre glass 


work 


are the most favorable materials to 


witl 3 0 ’ ijowroom tor glassware 


1] 
sWare we usually 


ervices, bowl drinking 


medium sized decorative ob 


them are ot small 


fairly 
ur coat on display can 


ywreciated even 25 feet away 


» the view 


akKes ClOS 


Designers, New York City 


range So tor the 
the 


sary to 


sake of the optical effect 


and emotional appeal it seems neces 


create individual settings confined 
to small areas 


While a 


it will be 


howroom or store may be large 


advantageous to subdivide and 
to break them up into small units with indi 
vidual notes for the better showing of glass 
ware 

\ dynamic 
beautiful 
light 
stemwear It 
at the point of a 
jector; the 


bowl is incomplete in 


life to a 
Phe 
justice to 


projector will 
that 1s 


will do 


give 
rich in color 
part 


will just provide a 


fabric 
saine only 
highlight 
nearest to the 
still But a 


curve pro 


outline 1s lost 
presentation 1 
outlines will 


t outlined hese 


lite af 


contour 1s 1m 


come to the glass is shown on a base 


d glass with light coming from be 


increased if light can be 
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directed downward in the same fashion 


ideas along this line was de 


\ group ot 
veloped on our drafting tables recently when 
a client M , 220 Fifth avenue, 
New York decided to 
showroom Every time in 
first drait 
he Came 
third 


Roney, Inc 


City open a new 


three imstances 
better 


lease 


ready a 
until the 
signed By 
different fea 


will be 


when the was 
available 
finally 
and the 
sketches the 


showroom 


for the one was 
similar 
reader 
the 
applied to different layouts can produce 


all of 


tures ina 


able to see more clearly how same rules 


new 
views, which are designed to bring 





SEPTEMBER, 1950 





merchandise 
12 by 30 feet 


as possible t 


out the beauty of the 

The first room was roughly 
lo present as much display 
the entering 
which project out 


nearest to the 


shopper, we planned aisles 


from the right wall with 


the aisles door being the 
shortest, 5 feet long. The 
and the one at the far end is 7 feet 
laid out 
of each dis 


room \ 


set of sheer curtains running parallel to the 


next one 1s © teet 
long 


long. Being diagonally and stag 


gered in size, almost two thirds 


play is visible as one enters the 


aisles closes the view to the office in back 


of the 
daylight and also allowing the 


eliminating the 


attendant to 


showroom without 


observe the showroom 
\ free-form table 
the floor and a flat 
the left wall 
\ reception desk 
fixtures 


occupies the center ot 


showcase is placed on 


1 
aoor 


stands near the 
Fluorescent are installed at tl 
Indirect 


1 } 1 
showcases in hack 


ceiling and parallel to the aisles 
light is set into the aisle 
of the top apron and directs the light dowt 
ward through the glass-shel 
The second plan shows 


Here the 
comple te 


main fairly 


view of even thoug!l 


does 


awkward and 


the room 1s most 


lend itself to harmony. Due to the 
character it seems to go on and 
limitation was 


lesigning a half-round display 


quality of overcon 
lispla 
partition 


1! 


set an end to the 

a background and a 
The third place was final 

roughly 14 by 22 feet and could 


be turned into an oval tron 
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back, as 


ceiling 


little office in. the indicated 


In all 
painted a 
spotlights 
except for the back surtaces 


neat 


three instances the was 
dark gray 


emerge The 


irom which strong 


cases themselves 


were painted a 


near-white gray and the walls a color im 


ceiling and the cases Phe 


covered in 


between the 
floor was 
of the walls 


broadloom the 

Back-walls of the cases serve 
background 
dark 


whether 


glassware 
It does not 


darkest color 


as a strong for the 


and had to be a color 
that 
darkest 


a deep gray 


actually matter 


is a bluish gunmetal, the shade of 


a grayed turquoise, or with a 


definite lavender cast, as long as the ceiling 


is a darker version of the main color and 


the walls and the 
lighter 


floor covering as well as 


the cases are tints o 1 key tone 


To emphasize the oval in the last solu 
tion a straight board protruding 6 inches 
and following the oval of the room creates 
a root-like 


further 


While 


cove and ties the room together 


1 


fairly neutral ke will help 


» obtain the subtle atmosphere by which a 
glass display benefits, an accent of a strong 
should heighten that effect. For this 


tables in each 


ce lor 
reason the tops of the center 


have been covered with heavy clear 


According to the 


display 


season and to the 


r 
glass 


39 


velvet or felt in a bril 
other sunt 


display a pmece ot 


hant, rich red or 
able color could be placed between the glass 
and the table-top it can be replaced 
easily, a 
produced without effort 
the color of the inserted velvet or felt 

The table in No 
another 


green or any 


SINCE 
showroom can be 


simply by 


change in the 
changing 


3 consists of two halves 


To produce change, the tables may 
be separated and placed with their 


section of the 


straight 


surface against the straight 


center of each half with 
doors to the 
opened up witl 
otmice 


available 


oval located in the 
backs to the 
doors may be 


their adjoining 


fees hese 


out disturbing the plan, if adjoining 


and 


sections can he 


space becomes necessary 


straight removed 
effort 
next room 

With Christmas not so far ahead we 
both 
shows a 


Phese 


without and open the access to the 
added 


display ideas, symbols 
first 
free-form tree shelf arrangement. It is less 
consuming since it consists of a halt 


halt reflected in 


two Christmas 


of the tree The modern 
space 


tree only, the other being 


+ 7 


ea 


a. a 
the mirror which forms the back. The other 


platform three 
again in free 


“tree” consists of a and 


shelves diminishing im size, 


form, with green felt these sur 


provide an 


Covered 
faces should 
Christmas display 


advantageous 








DISPLAY WORLD SEPTEMBER. 1950 


by Rests ehving 


Display Designer and Consultant 
New York 


i 


Arrangement: This October display consists of a 


sinale unit and it effective in its presentation. 


Properties: The display is invested with the spirit 
of Hallowe'en th the enchanting witch astride 
ner broom and aresse in a smart black evening 
costume. Background sainted a night blue and 
spotliqhted with br yn ars. Cox y card is shown 


at wer nant 


Arrangement: Three units are noted in this young 
people's display, using the center unit to separate 
the two groups of mannequins — thus resulting in 


a formal balance. 


Properties: A gaudy juke-box strikes a note of 
gaiety for the young people gathered at their 
favorite rendezvous. A nice selection of teen-age 


clothes is shown. Copy card is placed on floor of 


window. 


Arrangement: |! all display consists of two 
definite units. It is well arranged and has appeal. 





Properties: The rich tones of autumn are reflected 
in this display. Against a copper-tone background 
are piled bales of shining yellow hay which serve 
to display milady riding habit, consisting of 
checked coat, checked vest, boots, cap and whip. 


Copy card is placed in lower foreground. 
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COMING UP 


Arrangement: This mens fall hat display consists 
of several elements forming a single unit. Arrange- 


ment is neat and merchandise is limited. 


Properties: An irregular panel serves to display 
hats supported by dowels. A mirror is shown on 
panel at left of hats. Caption on panel reads: 
Take a look at that hat you're wearing.” Hat-box 


; shown on floor of window along with copy card. 


Arrangement: This eye-catching display also con 
sists of several elements forming a single unit. It 
is an ideal setting for men's shoes. 


eA EIA RIEL ELE ERLE AE LEL AEE DIE 


Properties: The ranch props, consisting of wagon 
wheel, cactus and name plate on the rustic fence 
all help to capture the spirit of the West. Men's 
shoes are displayed throughout with thought given 
to pleasing arrangement. Large copy card is 
tacked to rustic post at right of display. Smaller 
cards are placed on floor of window. 


Pec WE AE IMAM 


i, 


asia 


Arrangement: Here is a special promotion of 
men's underwear carried out in a simplified form 
but putting emphasis on the brand name. It con- 
sists of one unit. 


Properties: A large frame is built of ply-wood and 
constructed to form a shadow-box. A large piece 
of solid color seamless paper is cut to fit the frame. 
Figures are simply outlined with dark crayon and 
on them are mounted underwear and pajamas 
made by Reis, or some other well known firm. Large 
copy card is shown in lower left of window. Each 
sketch is accompanied by a smaller card pointing 
out the features of each garment. 





DISPLAY WORLD SEPTEMBER, 1950 


Ten Days In Paris 


By GWEN EPTING 


Kirven's, Columbus, Ga. 


There were small papier 
from a display standpoint, that is which looked exactly like an open parasol. mache figures or costumed dolls, much gilt, 
used velvet, and crystal chandeliers. The obelisk 
and the “soleil d'or” were popular motifs. 


| ENTHERIC prize winner tells all shapes. I remember one small running rose that of the Louis. 


might be the logical title of this article There was a wonderful small poster 
But don't think I turned my fabulous ten everywhere of a rose in natural color, com 
days in Paris as Lentheric’s Repartee con plete with dew-drops. It was done in the During this week stores were open unti’ 
test winner into a busman’s holiday! My manner of a tinted engraving and printed midnight. They closed two or three hours 
just that little on a black background lovely enough to for dinner, however. From 9 ‘til 12, mobs 
things that happened to stick with mx [ frame for a permanent possession; in fact, of people roamed the sidewalks and window 
made no studies, took no notes, refused to I brought back several of these shopped, but they seemed to be doing very 
do anything that remotely resembled work After that came the celebration of the little buying. The French have little money 

arrived during the festival fortnight of 250th anniversary of the Place Vendome 
the Roses, a celebration for which all the Here again the exclusive shops on and in 
hops display rose-colored merchandise and the vicinity of the Place Vendome outdid 
windows aré which were so well described by Paul Roth 
f them us al rose bushes growing in small Many of them reproduced in minia in the July DISPLAY WORLD I say 
“tried” because Saturday afternoon window 


display impressions are 


for luxuries these days 
I tried to see the “Hommage a L'Amour” 


windows on the rue du Faubourg St. Honore, 


use a rose theme in their windows. Some themselves with displays. The 


trained into interesting ture the splendor of the Napoleonic era o1 
shoppers stood sidewalk deep in front of 


these very special windows 

I had just returned from a visit to the 
famous Marche aux Puce (flea market) 
which seems to cover miles and offers for 
sale anything from old rubber tires to valu- 
able antiques. So, after battling the beauty- 
loving (or curious) crowd for half a block, 
I retired to the comparative seclusion of the 
nearest sidewalk cafe for refreshment. My 
companion and guide for the afternoon, M. 
Moulic who does the windows at the 
Lentheric salon, suggested a lemon presse. 
The waiter brought glasses of ice equipped 
with individual juicers, lemons cut in half, 
a bottle of water and we did the work our 


my story concerns only the elite 


[Continued page 81] 


—Upper left, Mme. Beaumel, display director 
of Hermes, and Gwen Epting. . . . Upper 
center, discussing the displays of Au Printemps 
with M. Baumgartner, the store's display di- 
rector. . . . Top, right, in the presence of M. 
Guerrand (left) and M. Dumas, Mme. Beaumel 
shows Gwen Epting her display scrapbook. . . . 
Left, with M. Baumgartner— 
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a ne ene: ances 


Loading Santa’s Sleigh Santa Trimming Christmas Tree 


G506— Gnome in right hand corner bends back and forth as G507— Santa Claus moves his head from side to side and the 
though driving Reindeer. Santa Claus bends from waist back arm raises up and down as though trimming the tree. Rocking 
and forth. Gnome in foreground is trying to hold Reindeer and Horse rocks back and forth. The Panda wags his head from 
moves from side to side while the Reindeer bucks. Gnome with _ side to side. Boy on side of curtain and girl on other have heads 
the package bends to the right as though overloaded. Gnome in peeking from behind curtain. 


the sleigh appears to be reaching down to help him. PED oy eo aie oer 
SIZE—48” wide, 33” high and 3° deep. Printed in eight brilliant SIZE—48” wide, 33 high and 5 deep. Printed in eight colors 
colors on 80 point board with a varnish coating for protection. ©" 80 point stock having five figures in motion. COST—F.0.B.. 


Has six figures in animation. COST—F.O.B., our factory. $37.50. "8" factory, $37.50. 


G 506 - G 507 - G 508 

Sturdily constructed in 
wooden shadow box 
frames. All displays 
are activated by the 
Dependable Patented 
Gregory Motor ready to 
plug into 110 volts, A.C. 
or D.C. They are packed 





in heavy duty shipping 
cartons. 


G 508 —- SIZE—24” wide, 19%” high and 5” deep. Printed in 
Before eight beautiful colors. Three metallic cardboard bells swinging 
back and forth alternately; not in unison. COST—F.O.B., our 


Christmas” factory, $15.00. 


No. G 505 This very attractive display is 29” wide and 48” high. The net weight is around nine pounds. It is printed in eight 
brilliant colors on heavy cardboard and mounted on a wooden frame to prevent warping. The wooden frame also protects the dis- 
play in transit. The subject matter is very appealing. The children are looking up the chimney watching for Santa to come down. 
The motion is Santa Claus listening at the chimney with his hand to his ear bending close to the chimney and then forward again 
as if in doubt that he heard a noise downstairs. 


The cost of this display with motor attached ready to plug in is $17.50 F.0.B. Brooklyn. 


GREGORY MOTORS Inc. incon t new vor 
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New Drama for 


WINTER 
WINDOWS 


WITH 


PHOTO-MURAL 
FABRIC 


Design No. 14 ; | Design No. 3 


SNOW SCENE with 5 ar VT WINTER WONDER- 
ROAD : 4 LAND WITH BROOK 


In Cool Ice Blue ee orl a In Blue 





4 Panels... we. ar < fat 5 Panels... 
$44 complete RABne sr arte —_ $55 complete 


Eliminate the costly con- rN ms Z . 4 # 
struction of wood and plas- Xie ‘ y* « : Design No. 2 
ter backgrounds with » : 


Photo-Mural Fabric. Make | cei = Oe ei SNOW SCENE 
seasonal background | ~ a » £ ec In Cool lee Blue 
po te Maggy ag Ac > ) 

Fubete & andi cleaned and (e 3 i : 4 Panels... 


stored for re-use. £ik 218 *@ $44 complete 


Complete Window Background 


ONLY a | | | PER PANEL 


Each Panel 100" high, 42" wide 


Order Direct or Through Your Jobber 


14 DIFFERENT MURALS TO FIT 
EVERY SEASON! 
These additional |! scenes in stock for imme- 
diate delivery: Rustic Woodland Scene, College 
Campus — Back-to-School, Nautical Summer 
Scene, Woodland With Brook, Tropical Beach 
Scene, Garden Scene, New York Skyline, Stair 
way to Opera House (Paris), Arc de Triomphe 
{Paris}, The Acropolis (Greece), Cherry Blossoms 


I Weshinglon. DECORATIVE DISPLAYS 


Write Today for Complete Catalog 57-57 63d St. Maspeth, L. I., N. Y. 

















DISPLAY 


...on and off the record 





—Officers of the Chicago Dis- 
play Club in New York City dur- 
ing Market Week. Hugging the 
Santa Claus is L. R. Volz, Wal- sali "ym 
greens, president; next is Mar- 1 “fl ; Mill SAL 
jorie Smith, past-president and 2 5 a 
chairman of the board of di- 
rectors; in the background is Jim \ 
Cummins, first vice-president; ct 
the right is Bob Valentine, treas- 
urer. Hildon Haney, second vice- 
president, is missing from the 
group— 


—In the surrey with the fringe on 
the top, Bermuda style: Jack and 
Arliene Nichols, The Higbee Com- 
pany, Cleveland, who spent ten 
days at the St. George hotel re- 
cently. The Nichols returned to 
their newly acquired home in the 
Gates Mills section of Cleveland— 


—R. W. Rogers, in charge of windows 
and W. E. Hudson, interior display man- 
ager, relax after completing prepara- 
tions for the first birthday celebration 
of the new Sears, Roebuck store in 
Greenville, S. C. The cake in the rear 
weighed 365 pounds— 


—Top men of four well-known display 
firms in an informal moment during 
Displey Market Week in New York City 
In th® usual order, Bernie Jacobs, head 
of B. A. Jacobs Company, Los Angeles 
Ed Tubin, Formo Displays cane —This is Eric Curry, who has been on leave of 
Burbank, Colif.; Carmen “Gus" Bar absence from Wood Brothers Company, Ltd., 
rango, of C. Barrango, San Francisco Halifax, Nova Scotia, to spend three months in 
ond Lorry Charrot, L. J. Charrot Com- Paris studying French display technique. He is 
pany, New York City— display manager for the store— 


—This is one situation 
that has to be seen to 
be _ believed. The 
jockey on the leading 
comel is "Betz", of 
Displays by Betz, Los 
Angeles, at the Date 
festival and Horse 
Show at Indio, Calif. 
where camel races 
are an annual affair 
and a source of much 
amusement— 
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MANIKIT? 


Watch this space next issue for an announce- 





ment important to all display men! 





For styling. craftsmanship, service and price use 
MADISONIA, America’s leading manikin refinish- 


ers, serving the finest stores from coast to coast. 


—MADISOMA 


New York—164 West 25th St. Los Angeles—213 East 3rd St. 
Chicago—1125 West Lake St. San Francisco--577 Howard St. 


Dallas—1209 S. Indus. Blvd. Factory-on-W heels 











Give your Xmas tree displays new life...new appeal! 


Ulrich’'s Musical Xmas Tree Turner 














There’s nothing like this electric Musical 
Turner for adding new interest to your tradi- 
tional tree displays! Just picture this a 
full-size decorated, lighted tree slowly revolv- 
ing to the playing of familiar Christmas 
Carols. Yes sir! It’s a sight folks will “go 
out of their way” to see. Can be used ef- 
fectively in numerous spots on ledges, in 
tearoom, next to Santa Claus throne, on main 
floor, ete. Genuine high quality Swiss musi- 
cal movement plays two Christmas tunes. 
ery. sold anly direct irom tare SSB °Y-5O 
tory. Shipped postpaid, complete 
Precision made by expert craftsmen. ® Ball bearing action. 
U L R | Cc H B R O S * Quiet electric motor turns tree and operates musical movement. 
e No winding necessary. % Adjustable for tree up to 9 ft. in height. 
® Attractive chrome plated housing. Base approx. 13” x 13”. 
DEPARTMENT ©, GRANGER, INDIANA Separate switches for revolving and music. #% 115 V A.C. only. 
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It Is Time To Appraise 
The Personnel Situation 

In the mind of every person who headed a 
display department during World War II is 
the memory of struggling to operate the 
department as normally as 
minimum of 
mobilization 
war cut down the number of 
playmen considerably, while during the per 
iod 1941-1945 the who could re 
a man called armed 


near possible 


personnel, The early 
preceding the actual 


trained dis 


with a 
days of 


executive 


place into the services 


was lucky indeed 

Many such replacements were high school 
Many 
found 
whole 
departments were under 
manned and skeleton staffs put in long 
hours of night work in an effort to keep up 
with the 


students working on a part-time basis 
most of whom 
But on the 
sadly 


more 
display to 


were women, 


their liking 


display 


demands of retail promotions and 
which tied in effort 
With draft boards back in operation again 


younger display 


those with the war 


and with a number of the 


men already called for service, it is time for 
appraise the personnel situa 


in their 


display heads to 
own stores 
perhaps 200,000 
called into the 
displaymen 
And if an 
personnel situation 
than it 


tion, present and tuture 
By the this 
young will have been 


end of year 
men 
services \ 


great Many more 


will be included them 
all-out 


is going to he far more 


among 
war develops the 
drastic 


ended a few 


Was 


during the war which short 
vears ago 
One timely 


inaugurate 


suggestion is that more stores 


display traiming courses 
Thus, if 


Minor 


necessary, sucl 
work 


which nor 


salespeople 
take over display 
own departments, work 
would be part of the 

staff An article on 


program has worked out at 


can 
their 
mally 
display 
training 


duties of the 
how such 


been 
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Filene's, in Boston, appears elsewhere in 
this issue and is recommended reading 
Also such courses invariably bring to light 
individuals with above-average display 
ability who can be kept in mind for a pos- 
transfer to the display department 
should the need arise 
Already more display 
available each day, following the same gen 
eral pattern seen just before World War II, 
and with fewer men to fill them. It seems a 
good time for display executives to give con 
thought to how an _ increasing 
shortage of displaymen will affect their 
stores and what measures they should plan 
to meet the problem as satisfactorily as 


sible 


jobs are becoming 


siderable 


possible 


Visual Merchandising Group 
Endorses Victory Committee 

In the August issue of DISPLAY WORLD 
there appeared an editorial entitled, “The 
Victory Display Committee Should be Re- 
established at once” It discussed the form- 
ation of the VDC during the last war so 
that the efforts of retail displaymen could 
be coordinated to exert the fullest power in 
connection with War Bond drives, blood 
donor campaigns, and the other promotions 
which appeared one after the other in be- 
half of the war effort. The editorial went 
on to point out that the reestablishment of 
the Victory Display Committee, or some 
similar national net-work of displaymen, 
should be undertaken at that dis 
play would be ready when called on. 

The editorial brought, among others, the 
following letter from Howard P. Abrahams, 
manager of the Sales Promotion Division 
and the Visual Merchandising Group, Na 
tional Retail Dry Goods Association: 

“IT read your editorial in the August issue 
on the need to establish a ‘Victory Display 
Committee’. 

“(Good ! 

“We've been working on the very 
idea here. I’m taking it up with our execu- 
tive committee.” 

This is good news indeed, for with the 
Visual Merchandising Group of the NRDGA 
undertaking the formation of such an or 
ganization its success should be a certainty 
from the start. Unlike the original Victory 
Display Committee, which had to start from 
the ground up and was rather loosely or 
ganized, a similar group sponsored by the 
VMG will have the advantage of leader 
ship from a talented executive committee 
already in existence, plus the fact that the 
VMG is part of a national organization 
whose membership is made up of more than 
6.000 of the leading retail stores throughout 


once $0 


Same 


the nation 

With this sort of set-up the new Victory 
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Savings Bond Prizes 
In Gourielli Contest 

The House tf 
will award Savings 
a national display 
O'Clock” cosmetics 


Gourielli, New York City, 
Jonds totaling $1,000 as 
contest on be- 
The 


concludes De 


prizes in 
half of “Five 
test October 22 


cember 15 
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Display Contest To Mark 
National Crochet Week 

Scheduled for January 6-13, 1951, Na- 
tional Crochet Week will include a nation- 
wide display contest with a total of $1,500 
in cash prizes for the best windows featur- 
ing the event. 

Three divisions are included in the con- 
test, with identical prizes for each. They 
are department stores, independent variety 
stores, and chain stores. Awards are, first, 
$250; second, $100; third, $50, and ten addi- 
tional prizes of $10 each 

The National Needlecraft 
Fifth avenue, New York City 
soring the contest and has prepared ma- 
terial, free on request, to help promote Na- 
tional Crochet Week. Included are display 
cards of various sizes, newspaper mats, per- 
sonalized local publicity stories for news- 
paper release, and contest rules leaflets. 


Sureau, 385 
16, is spon- 


Ted Dexter Appointed 
By D. G. Williams 


Ralph W. Adler, of D. G. Williams, Inc., 
498 Seventh avenue, New York City 18, an- 
nounces that Ted Dexter has joined the 
firm’s organization as sales representative in 
Southern California, Arizona, Portland, Ore., 
and Seattle, Spokane and Tacoma, Wash. 

Dexter is well known to the displaymen of 
his territory, having covered the same area 
for a number of years. He succeeds Guy 
Greenamyer, Jr.. who has resigned to be- 
come affiliated with a retail firm. 

Arrangements are being made by D. G. 
Williams, Inc., so that the presentation of 
new products will be shown on the West 
coast at the same time as in New York City. 


Letter Writing Week 
Display Contest 

The Paper Stationery & Tablet Manuiac- 
turing Association, Inc., 527 Fifth avenue, 
New York City, is offering a total of $660 in 
awards for the best displays backing Na- 
tional Letter Writing Week, October 15-21. 

Rules provide that writing paper in one or 
more principal windows must be displayed 
for three or more days during the week, and 
one of the official posters obtainable from 
the association must be included. Entry 
is by means of a photograph, at least 5 by 
7 inches in size, to reach the organization’s 
office before November 10. Judges will be 
announced later 

Four classifications are included in the 
Department stationers, 
variety chain stores, and drug and 
other retailers not included in the first three 
Prizes are identical in each classi- 
First $100; second, $40, and third, 


contest stores, 


stores 


groups 
hiceation 


$25 


Otterson Promoted 
By Houston Store 

After a year in the display department, 
Jack Otterson has been promoted to display 
manager of Levy's, Houston, succeeding 
Jack Ralston; the latter is retiring because 
of ill health. Marvin Simeon continues as 
assistant display manager. 

Before joining Levy's, Otterson was for 
some time with Kaufmann Department 
Stores, Pittsburgh 
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Australian Display Centre 
Celebrates Anniversary 


Three years of “selling” Australia to the | 
American public is the record chalked up | 
in August by the Australian 
Trade Commissioner's Display 
New York’s Rockefeller Center. 

Officially opened on August 6, 1947, by 
the Australian ambassador to the United 
States the Centre has been one of Australia’s 
most important publicists overseas 
in the display windows have attracted count 
less inquiries from potential American im 
porters, as well as giving the initial impetus 
to a number of Australian goods making 
their bow on the dollar market. In addi 
tion, the shop has proved to be a show win 
dow ‘for “Down Under”, giving Americans 
a pictorial glimpse of the Australian scene, 
way of life, industries, 
and tourist attractions. 


Government 
Centre in | 


Goods 


resources, peopl 

The Australian government has a choice 
location for its trade publicity outlet in New 
York, as the Display Centre is at Shop 30, 
on the Concourse of the R.C.A. building, 
Rockefeller Center. The Rockefeller Cente: 
guided tours assembly lounge is only a few 
doors away, and it has been conservatively 
estimated that at least 35,000 persons daily 
traverse the particular portion of the build- 
ing where the shop is located 

The Display Centre is attractively lighted 
and furnished, and staffed with a perma 
nent member of the Australian Government 
Trade Commissioner's New York office 
Shop space is approximately 40 feet long 
by 10 feet wide, with cream painted walls 
and a light wood reception desk. Chairs in 
the Centre are covered with Australian-made | 
textiles printed with a design in an aborigi 
nal motif, to carry out the Australian char 
acter of the interior furnishings. Four show 
windows and a display case are changed 
monthly with exhibits of Australian products | 
on sale here in the United States. They 
have included such widely diversified items 
as wines, liqueurs, fruit nectar, 
flannel, shirts, wool, lobster tails, books, 
pearlshell, orchids, kangaroo skins, boot 
polish, jams, rabbits, blankets, tennis rackets, 
postage stamps, and eucalyptus oil 

For its August 
windows 


passion 


month, the 
were used to promote 
American sales of wines, liqueurs, pearlshell | 
products (manufactured in the U.S.A. from 
imported Australian pearlshell), artificial 
flowers, sport shirts, and tennis rackets. The 
display of Australian tennis rackets, which 
are selling firmly on the American market, 
was timed to coincide with the Davis Cup 
matches in August between the Australian 
and American tennis teams at Forest Hills 


anniversary 
show 


Striking and effective use of Australian 
tourist and travel posters was made on the 
walls, and the Australian motif in the in 
terior decorations was carried still further 
by numbers of toy kangaroos, koalas, and | 
aboriginal boomerangs 


“Know Australia” has been the slogan 
of the Display Centre from opening day and 
after three vears it still holds good. The 
shop has proved its effectiveness in pro 
moting good will and markets for Australia, 
as well as pointing the way to American 
firms interested in expanding and investing 
“Down Under”. 
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find the Gafawl meets the demand 
for speedy production of individual 
or quantity displays. Cuts practi- 
cally any material into designs of 
any shape and size. Its perfection 
of work and lower production costs 
mean increased business and prof- 
its. 


FREE! 


CUTAWL HELPS-— 
A booklet showing 


new 


ideas for a 


complete year’s pro- 
gram of store and 
window displays. 


Mail the coupon 


Cutaw! cutouts used in recent 
Marshall Field & Co. windows. 


shown below ... 
today! 


The NEW Model K10 


INTERNATIONAL REGISTER CO., Dept. 950-W 


2622 W. Washington Blvd., Chicago 12, Ill. 
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Title 


() Cutew! Catalog 
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“Mr. Bingle” 


Maison 
Blanche 


HILE the executives of many stores 
feel that the traditional characters 
f the Christmas season Santa 
Clau Mrs. Claus, the reindeer, elves and 
fairi occupy a place peculiarly their 
own in the affections of the public, others 
feel the need for some Yule character whicl 
in a sense, becomes the property of the indi 
vidual store ane identihed with the store 
in the mind of shopper 
This does no ‘ ily : ’ where 
ich a character is adoy 1 the « umiliat 
figures of the holiday son abandoned 
Usually they are retained because 
ve people have for them and bec 
ire the persontheation tthe 
Christmas; they may dominate the window 
ind interior displays up to the week before 
Christmas, for example, then being replaced 
with a complete display promotion invols 
“Uncle Mistletoe used very success 


or several year vy a famous Cl 


cage 


or whatever figure has been con 
jured up in the minds of those responsibl 
for the planning 

40 \ that Mr Bingle r to 
Mai ’ New Orleans, last year 
ind | ce to take ver the entire store 
juee levator signs It is i 
teresting to see how thoroughly the promo 
tion was carried out, display-wise, by Emil 
\lline, display director 

On the marquee was installed a_ plaster 
Mr. Bingle” 50 feet tall, placed in front of 
in enormous gift box the ribbon behind 
him told the story Mr. Bingle is here 
with Christmas Cheer! His blue eves were 
lighted by electric lamps which blinked on 
ind off On side were strings 
rlored lig o form a three-candle 

Windo ‘ lays ed in watl ! 
but lack | 
here 

Within the oO li« l y ind similar 
display was oted ' r. Bingle Tr} 
first illu I 
cases 
blurb 
houses 
metal deer 


{ 


candles placed at th } Selling a new Christmas character to the 
moving stairway a1) publ is not an easy task, but the thor- 
Bingle” then ar 4 ught with which Maison Blanche went 


ade it completely successful 
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Windows Take Theme 
From “Black Rose" 


Romantic and historic settings from the 
film “The Black Rose” were elaborately 
reproduced in the Fifth avenue windows of 
Bonwit Teller, New York City, from August 
30 to September 5. The English, Moroccan 
and Chinese scenes were dramatic back- 
grounds for leisure pajamas, jackets, and 
coats inspired by the costumes in “The 
Black Rose” 

Gene Moore, display director, sought 
authentic English and Chinese antiques for 


these ornate thirteenth century scenes. When | 
antiques were unobtainable, exact copies | 
were made of the original. Six windows, | 


which are usually treated separately, were 
handled as two units to make them even 
more impressive. Painstakingly modeled 
from the film itself were the reception hall 
in Bulaire castle, England; the prison quar 
ters in Kinsai, China, and the Moroccan 
desert trading area 


The hall at Bulaire castle was resplendent | 


in all its legendary glory. The interior was 


of imitation stone, with Crusade banners | 


hanging from the walls. Center of attrac- 


tion was the massive, 12-foot high fireplace | 
over which was Tristram's mighty bow that | 
won the admiration of Bayan, the Mongolian | 
general. A Gothic oak door fitted with | 


antique hardware, rare English furniture 
and unusual tapestries completed the scene 


In the windows on either side of the 


Fifth avenue entrance were exhibits reminis 
cent of the Moroccan desert trading en 
closures. Turkish rugs formed the back 
drop for the marketplace 

Especially appealing to the eye and im- 
agination was the window devoted to the 
Chinese phase of the film. The atmosphere 
of the luxurious “prison” suite in Kinsai 
was recaptured. Chinese straw matting was 
used for the walls and floor and special 
lighting effects simulated daylight shining 
through filigree screening on box windows 
\ low antique table was laden with jewels, 
trinkets and ornaments denoting the gifts 
and riches bestowed on the three English 
men whose presence in China fulfilled an 
old prophecy 

The romance and beauty of the story as 
well as the costumes of that era inspired the 
designs of the negligees, leisure paiamas 
and coats featured in the windows. Show 
ing the exotic Oriental influence, many had 
mandarin necklines, frog closings and were 
appliqued or embroidered 


"Bud" Heiser Rejoins 
L. J. Charrot 


Arthur J. (“Bud”) Heiser has rejoined I 
J. Charrot Company, New York City, fol 
lowing a brief period of retirement He 
was formerly vice-president of the firm and 
will now serve as sales manager 


San Antonio Store 
Names Gallegos 


Replacing William Ramsey, who recently 
resigned in order to join the display staff of 
Joske’s, E. Gallegos is now in charge of 
display for Siegel's, San Antonio; he had 
been display manager for The Vogue 
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No longer a display man's dream, 
the idea of hanging merchandise at any height in any position 
is now POSSIBLE, PRACTICAL AND QUICKLY DONE! Hanging 
objects can be moved instantly back, forward, left, right, up or 
down to suit the design of the window. All the dramatic tricks 
of the stage are at your immediate command with the Seel- 
ingrill. The Seelingrill permits you to trim heavy yet look light 
and airy . . . and all of this NOT IN 10 HOURS PER WINDOW 
BUT IN 1 HOUR! (Proven by actual time study tests.) 

SPECIFICATIONS: Seelingrill is a spot welded grill of %4” 
square steel, laid out in 6” squares. x6. 23.75 
4x8. 38.00 

Ceiling Toggles — .35 each 


(6 required for 3’ x 6’) 
(9 required for 4 x 8’) 


ORDER TODAY 











460 W. 34th St., New York 1, N.Y. 
BRyant 9-5750 
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An Open Letter 
To The NADI 


By WILLIAM J. CADDELLE 
Display Director, Allied Stores Corporation, 
New York City 


OR the past few weeks, in fact since the 
June Display Market Week, there has 
been a great deal written with regard 

to the pros and cons of the advisability of 
the display show to be held next July in 
Chicago at the Navy Pier. This is taken in 
many cases as a form of an argument as to 
whether or not the location has been cor- 
rectly selected, or whether or not the various 
National Association of Display Industries 
members will get the scheduled number of 
customers to the Navy Pier and will do an 
amount of business sufficient to pay for the 
involved. There are two 
of thought on this subject, none of which, 
| I believe, are as fundamental and as useful 
| to the display industry as possibly another 


| 
} 

| : 
expense schools 
| 


phase which apparently has been completely 
| overlooked, 

The NADI made its second research re- 
port at the Hotel Statler, New York City, 
last June. This report was given by Pro- 
fessor Howard Cowee of the School of Re- 
tailing, New York university, and was the 
second phase of a study made by Professor 
Cowee and the School of Retailing for the 
benefit of the retail industry. The NADI 
members contributed the money to make this 
But, unlike the advertising busi- 
ness in other fields, they failed to capitalize 
} on the potentials — even after they had 
| made their contribution — namely, in the 
following ways: 

(1) The turn-out for the 
Hotel Statler in numerical strength was 
rather disappointing. This showed a lack 
of real drive among the NADI members to 
influence their people to be present at that 
report and at least indicate to retailing in 
general that the display industry as such is 
a unified, strong, motivating force in the 
retail picture. 

(2) The NADI members for the most part 
failed to influence their customers dis- 
playmen throughout the country — to appear 
at that meeting so that they could at least 
be heard if they had any definite ideas on 
the subject of future reports 

When we compare this with the average 
advertising agency technique it is not diff- 
cult to understand why the advertising 
lepeople get, for the most part, the biggest 
|*percentage of the promotion dollar. 

Let us for the sake of concrete evidence 

look at the methods employed by the aver- 

age advertising agency. What are they? 
(a) Agencies are forever compiling sta 
tistics and surveys to prove certain things 
mostly that newspaper, magazine, television 
or radio advertising pays 
(b) Various consumer reports are drawn 
used by the various advertising 
further their selling pitch to 
manufacturers of a product or to the retail 
industry itself. 
(c) These reports are comprehensive and 


possible. 


| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 
| 


report at the 
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sales 


up and 
} agencies to 


they are impressive — impressive from the 
standpoint that they offer the written word 
as to what an advertiser might expect if he 
invests in their medium of sales promotion. 
Consequently with this approach, having 
prepared for the contingencies that might be 
brought up by the retailer, they are prepared 
to the point where they can meet the chal- 
lenge of the retailer on the basis of facts 
and figures. 

The NADI and its active members who 
are part oi starting this study by Professor 
Cowee are to be complimented on the far- 
sightedness and the initiative that they have 
shown in putting display on a_ scientific 
basis, from a standpoint of evaluation. It 
strikes me as a displayman that probably 
we have a long way to go yet before the 
people in the manufacturing end of the busi- 
ness, and possibly I might even go so far 
as to say the display people themselves, 
have graduated from the point of bickering 
about non-essential things and getting down 
to cases and exploiting the real concrete 
progress and proof of the value of display to 
the retail industry 

The recent meeting of the Allied display 
directors was in the form of a clinic held 
in Boston. At this time the greatest number 
of Allied display directors ever assembled 
met to discuss the pros and cons of various 
techniques of merchandise presentation. Of 
course with the gathering together a band of 
artistic talent such as this there were bound 
to be differences of opinion. These differ- 
ences of opinion were heard, threshed out, 
and certain principles were estab- 
lished with regard to future plans. These 
differences of opinion, however, did not re- 
sult in bickering and name calling and in- 
nuendoes. They actually resulted in a com- 
parison of ideas and an exchange of sug- 
gestions and a definite working plan was set 
up to further their position as displaymen 
in the retail field. The result of this was 
that these display managers were in a posi- 
tion to present to their individual manage- 
ment a comprehensive report of their activi- 
ties — and what management might have 
to expect in the future months ahead, with 
relation to the things that display could and 
would and was in a position to deliver, both 
from a standpoint of sales promotion effort 
plus the impertance that display plays in 
the sales promotion part of their store 

The NADI members have somehow or 
other failed to capture the interest and the 
importance of this study that has been con- 
ducted by the School of Retailing. They 
have failed to realize the importance of it 
from their own standpoint. They have failed 
to realize that with the facts and figures 
that have been compiled by this very intelli- 
gent study, and with the initiative that has 
been taken by a few members of the com- 
mittee, these figures can be used to their 


basic 
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DISPLAY CONTEST 


DISPLAY WORLD is sponsoring this 1950 international! display contest 
— with 315 awards — as an incentive to still better display throughout 
the world and to reward outstanding displaymen with tangible 
evidence of their ability. It is our belief that this recognition of 
meritorious work will benefit the entire profession, and we view it as 
one of our obligations to the field we serve. If this contest has a 
stimulating effect on creative display and increases recognition of the 
fine work done by displaymen, then we will feel amply rewarded. 
All displaymen are invited to participate. There are no restrictions. 


Top awards will be beautiful gold, silver and bronze plaques, and one DI SPL AY ‘ve Y WORLD 
there will be gold, silver and bronze medals presented in each of 100 


av \ 7% \AL DSPLAY CONTEST 
“classifications covering every type of merchandise. In addition, a eV WORLD A 
ov 7 


gold medal will be awarded each month for the best display entered AWABD 
in the contest during that month. al Ge Garr 


Every displayman, no matter where, is invited to participate in this : Sy z pa 
contest. Read the rules carefully and get your entries started today 
. and keep them coming. 


CLASSIFICATIONS 


. Women's and misses’ evening Men's evening wear . Kitchen equipment 
wear 37. Men’s gloves . Automobile showrooms . Any displayman in any store in rf world may Y Canne 
Women’s dresses . Boys’ clothing f° and contest. It is not y to bscrib D Y 
Women's sportswear . Boys’ furnishings equipment WOHKLD 
. Women’s coats, suits . Toys - Vacuum cleaners . All entries must be of displays installed during the year 
Furs - Luggage . Hardware 1950, 
Bridal display . Athletic equipment . Photographi i i Entry is by means of one or more black-and-white glossy 
. Millinery . Institutional display - Optical goods bly 8 x 10 inches in size. As many 
Women’s footwear . Civic display . Exhibit booth entries may be made ‘as desired. No entries will be re- 
Women's hosiery . Furniture . Exhibit display turned. 
. Neckwear and scorts - Radios, television sets . Christmas interior . Each photograph must be clearly marked on the back 
. Handbags, umbrellas + Musical instruments - Christmas facade and marquee with | the _name Pes the entrant, store, city. and contest 
. Women’s gloves - Floor coverings . Floats 1 “John ~~ Dexter & Sons. 
. Jewelry 5 Wallpaper ; . Showcards, pen-lettered Saneue = me Classification No. 
. Yard goods . Drap and . Showcards, brush-lettered . All entries become the property of DISPLAY WORLD. 
. Lingerie - Paints - Machine-lettered cards . All entries must be sent to Contest Editor, DISPLAY 
. Notions 52. China, glassware - Banks and other service WORLD. Cincinnati 1. 
. Towels . Silverware institutions . Entries may be submitted at any time. All entries re- 
. Handkerchiefs (women's) . Gilt novelties + Travel disp ceived during a given month will be judged for the 
. Girls’ apparel ks . Animated dpiery, inturior monthly gold medal award for the “Display of the 
. Children’s footwear . Stationery . Animated display, window Month”. The contest ends December !5th, 1950. 
. Children’s hosiery . Linens, bedding . National advertiser's display . The entry judged best in its classification will receive 3 
. Infants’ wear . Drugs + Valentine’s Day display points and a gold medal; second best, 2 points and a 
- Corsets, surgical garments - Cosmetics, perfumes, etc. - Easter displa silver medal; third best, | point and a bronze medal. 
. Bathing suits (women’s) . Tobacco, smoking equipment . Mother's Day display The entront who receives the greatest total number of 
. Men’s clothing 1. Groceries . Cotton Week display points will be awarded a gold plaque, suitably en- 
. Men's shirts . Candy - Pather’s Day disp! lay graved; the one receiving the second greatest total num 
- Men's neckweor - Liquor, other bottled goods - Independence Day ai display ber of points will receive a silver plaque; the third 
. Men's hats . Refrigerators re + Thanksgiving Day display greatest total number of points will be awarded a 
. Men's shoes . Office eq and sp . Christmas display bronze plaque 
. Men's socks machines % . Each hamaueahh entered will be eligible for only one 
. Men's underwear . Ranges : . Interior * “shops” such os “Bud classification. 
. Men's swim suits - Laundry equipment get i A “Town & Country . Judging for the annual awards will be done by an out 
. Men's sportswear - Garden tools and equipment Shop”, standing board of well-known display authorities. Their 
. Men’‘s toiletries : Lamps ° Ravertices's Display Units decisions will be final. 
. Men's robes . Electric and gas appliances - Miscellaneous . Judging for the monthly “Display of the Month” gold 
in ° medal award will be done by the editorial staff of DIS- 
Mail Your Entries to Contest Editor Ss ao a dee eos aed 


In case of a tie, duplicate cwards will be made. 


DISPLAY WORLD. cINCINNATI, OHIO 
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advantage in building up their own volume 
For example, the display manufacturer who 
can point to a fixture or a unit that is the 
product of his company and show that this 
product or fixture has increased the sales 
of specific merchandise has an extremely 
strong selling tool to use in his own sales 
promotion plans which will be readily ac 
cepted by the department store or by any 
type of store throughout the country 

It does not matter very much whether the 
Display Market Week is held in Chicago or 
New York or Timbuktu. When the NADI 
has a program that can prove to manage- 
ment the importance of the National Asso 
Clation otf Display Industries to the retail 
field, top level management itself will sec 
that the display directors get to the place 
When the 
NADI members can plan an agenda as 
effectively as they did the first year that this 
report was made, and the Hotel New 
Yorker had probably four times as many 


regardless of where it might be 


people present as for the report of 1950 
then they can expect full attendance at 
Market Week shows and can find much 
to justify the expense in getting things to 
gether for these shows. 

As long as the National Association oi 
Display Industries (and to qualify it a 
little furthe: 
play people themselves) continue to engage 


in some instances even dis 


in petty differences of opinion on locations 
et n public print the further away dis 
play will be in getting recognition in the 
retail sales promotion picture 
that that is evidenced the more concrete be 
come the arguments of various people who 
earry the opinion that display is a_ very, 


The more of 


very temperamental business and display 
people for the most part are temperamental 
artists The display industry, not unlike 
many other industries, needs exploitation 

good exploitation is worthwhile. No busi 
ness can afford to overlook it And no 
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business can be too dignified to stand ex 
ploitation. Exploitation is super-advertising. 
The more publicity we have on bickering 
between NADI members the less effective 
that type of exploitation can be. The dis 
play business is an important part of the 
retail industry. It was the window display 
ballyhoo of cooks juggling wheatcakes that 
enabled Child’s to build a chain of restau 
rants from coast to coast. It was _ the 
effective billboard advertising, which is a 
form of display, that started Armour on the 
road to success. It was the showmanship 
in the early days of window display that 
gave the United Cigar Store chain their 
start. It was the wonderful brilliancy of 
the electrical ballyhoo of Broadway that 
made that thoroughfare the best known the 
world over 

In conclusion, displaymen throughout the 
United States are interested today in the 
NADI as an association to help its cause 
in the retail field That cause can be 
helped in many ways, such as what was 
done with regard to the New York uni 
versity studies. It will not be helped with 
constant bickerings as to whether Chicago, 
New York, or Timbuktu is the best place to 
hold the meeting, and this constant name 
calling among members 

Regardless of whether the display show is 
held in Navy Pier or Coney Island, the re 
port made by Mr. Cowee offers us a story 
that can prove our worth to our manage 
ment. Gather together the requisite statis 
tics and we will see that attendance is be 
yond your wildest expectations regardless 
of location. The reports made by Professor 
Cowee in the studies made for the NADI 
constitute real display in action. They are 
factual, concise, and useful. The present 
publicity with regard to the pros and cons 
of location for the next Market Week bor 
ders on expressions of mediocrities. Dis 
play people, as temperamental as they might 


—In a local display contest sponsored by the Women's Committee of the Cincinnati Sym- 
phony Orchestra, this was the window that won first place in the apparel specialty shop 


classification. It is by Russel Kehrt, Jenny's. 


ture reproduction of the Cincinnati symphony. 


Under the upraised lid of the piano is a minia- 


All props were built in the store's display 


department, including the mechanical arrangement that raised and lowered the tiny orchestra— 
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be, will not for a long period of time toler 
ate mediocrity. It has long been character- 
istic of people engaged in the display pro 
fession to strive for perfection By com- 
bining our efforts with the efforts of the 
NADI in gathering reports and facts we 
were beginning: to approach some degree of 
pertection, by being a part of the recent 
discussions. But discussions of the kind 
centering around the ayes and nays of Navy 
Pier have the effect of detracting from the 
proper emphasis being placed upon factors 
which really are important, the outcome of 
which is of paramount interest to NADI 
and to all members of the display profes 
sion. 

Yours for a bigger and better NADI with 
more and more of the facts and figures that 
you made available from the Cowee studies 

. William J. Caddelle. 
Everette Booth Dies 
After Long Illness 

Everette W. Booth died recently in 
Memphis after a long illness. He had been 
in retirement for the past vear from B 
Lowenstein’s, Inc., where he had been dis 
play director for nearly a quarter of a 
century and during recent years was floor 
director. He was 61 years old 

Booth at one time was with Bry Block 
Mercantile Corporation, Memphis, and 1. H 
Weil & Co., Dallas. He was a director of 
the Southern Display Association and active 
in other display group work. He is sur 
vived by the widow, a son, and several 
brothers and _ sisters 


Display To Support 
Jingle Contest 


The Pepsodent Division of Lever Brothers 
Company, New York City. is planning ex 
tensive use of display material to help put 
over a jingle contest on behalf of Pepsodent 
toothpaste. Special window, counter, door 
and floor displays will be used in retail 
outlets; retailers will be given bonuses if 
they display a given amount of the com- 
pany’s products and a prize 1s won by one 
of their customers 


Daughter Born 
To Franks 


A daughter, their first, has been born 
to Samuel Frank, display manager for Sig- 
mund’s Men's Shops, Baltimcre, and Mrs 
Frank. The new arrival has been named 


Andrea Melise 


W. H. S. Lloyd Moves 
To New Location 


After 24 vears at 48 West 48th street, 
New York City, the paper specialties firm 
of W. H. S. Lloyd Company, Inc., has 
moved to 16 East 52nd street 
New Display Director 
For Cincinnati Store 

Gidding’s, women’s specialty shop in Cin- 
cinnati, has appointed Jo Ann Nau as dis- 
play director. She had been with Henry 
Harris, of the same city. Harry Ferguson 
was formerly in the Gidding’s position; he 
will announce his future plans after a vaca- 
tion in Jamaica 
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A Flame-resistant 
Luxury Background 
Display Fabric 

ata 


SR Budget-right 


TRANSFORMED INTO CLOTH Price 


REG. U. S&S. PAT. OFF. 


Fiame-resistant Woven Plastic Display Fabric 


The newest of all display fabrics, Glame' will be the pace-setter for the 
holiday season. Glame’ has unrivalled brilliance . . . ‘the beauty of crystal 
transformed into cloth’... a cloth that drapes and folds softly and luxuriously 
to provide rich, magnificent backgrounds for window and interior displays. In 
stock in Crystal Clear, Red, Blue, Green, Black, Yellow, Brown, or Maroon. 


48-50 Inches Wide $1.2 5 


Per running yard 


The beautiful festoon drapery effect background shown above is known as 
“Austrian Valance”. This special effect can be made up on special order 
in any desired size, with overall width in multiples of approximately three feet. 
It is available now in Crystal Clear Glome’ only. Price, per square yard $3.50. 

Stock Numbers and Prices of Other Items Shown: 
Plastic Mannequin. No. M-506-W. Price $138.00. 
Lamp and Shelf Unit. No. XC-500. Price $23.95 


GARRISON-WAGNER CO. 


2018 WASHINGTON AVENUE ST. LOUIS 3, MISSOURI 
— America's Most Complete Line of Display Materials — 
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This combination wall and counter display shows , cp 4 r of 
how Kirby-Cogeshall-Steinay Co. of Milwaukee NY DISPLAYMAN of 30 


years or 
makes effective use of Columbian Art Calendar Pads. 


more ago would have told you with 
considerable emphasis that his craft 

_ ae could never be taught in a classroom. He 
ae EARLY TIMES DiSTILi “ed | could give convincing reasons for this but 
was unaware of the basic fact that 
| enough was known about the subject. 


|} unknown to him, it 


not 
For, 
was a simple craft in 
| the transitory, evolutionary stage and no 
} man of that time understood what it would 
| yet become. But if any displayman of that 
| time were to stroll today down Chestnut 
street in Philadelphia to a point just about 
opposite Independence Hall he would find 
an institution which certainly disproves the 
old idea that display can not be learned in a 
| classroom 


I began my display career in those horse 
| and buggy days when cheesecloth back 
grounds were not uncommon and a well 
| turned out “cozy corner” was one of the 
| marks of a good decorator, as they were 
| then called I was convinced, 


as were all 
my early contemporaries, that display could 
fé@ 


Teaching Display 
By Epp sate, Paha 


or ; 
{ not be taught in a school. It had to be and like them, in maturity, has finally en- 
displays tha 


learned as an_ apprentice. Well, time 


tered the classroom 
today marches on and I have lived to learn that Because, becoming ever more 
hit the mark many 





articulate, 
intelligent and confident, drawing on a 


number of the arts and sciences, it has 
finally evolved into a profession so involved 


of the old timers, in company with 
some philosophers, knew a thing or two 
that is not so. Little did those grand old 
and men of display — Herman Frankenthal of 
New York City, Arthur Fraser of Chicago, 
are \oaded ‘ Charlie — vader et al realize — ye direction of oo es aon 
that in painstakingly developing their craft practice draping in one o @ disdlay studios. 
: ¢ ‘ Ww i . i He 
<e fon tomorrow they were fathering a profession CO Fogle yt AE my 
; For 50 years or more display has been — Witliom Cassidy, Blum's; Marc Bieler, Bonwit 
falteringly, most of the time blindly, follow 


; Teller, and Norman Blake, Dewees, all of 
ing in the footsteps of the older professions Philadelphiao— 


it's simple. It's inexpensive. 
Yet when you mount a 
Columbian Calendar pad on 
your wall, easel or window 
use display, it takes on added 
usefulness . added length 
® of life. Every new day — 
Columbian simply because it is a new 
day —is a fresh reason for 
calendar those who looked yesterday 
to take another look. More 
pads than that ... a quickly 
mounted new pad carries 
its value from one year to 
the next 
Columbian Calendar 
Pads come in three sizes 
—3 x 3in.; 4% x 5in.; and 
6x 6% in. They are printed 
in two colors, red and 
black, and are available 
with or without mount- 
ing hardware. 


Write today for prices or 
for free sample pads for 
use im laying out new 
displays. 


COLUMBIANG(LWoRKS, Inc. 
2300 WEST CORNELL ST., MILWAUKEE 9%, WIS. 
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and, yes, scientific that the time is about 
here that no young man or woman can hope 
to enter this fascinating calling who has 
not first received a basic education in theory, 
practice and tradition in some such school 
as the earnestly pioneering National Display 
Institute, of Philadelphia. 

The “National” part of the name of this 
school points up the fact that its students 
come great distances and from all points of 
the compass. They enter into their classes 
knowing about as much about display as I 
do about Halley's comet. At the expiration 
of 12 months they leave, screened as to 
ability and far better grounded in many 
phases of display than I was after years of 
practice and certainly advanced far ahead 
of any apprentice who put in an even greater 
length of time 

Dr. Milton T. Brown, the educational di- 
rector and one of the founders of the Insti- 
tute, while not a displayman, is an educator 
of excellent qualifications and knows how 
to impart knowledge. By deliberately mak- 
ing himself display-minded and keeping his 
eye on the target, with the aid of a qualified 
faculty of experienced men, he has without 
doubt developed an institution that is des- 
tined to become a laboratory in which will 
be evolved new ideas, new techniques in dis- 
play, tradition, and an authofitative voice 
in the world of display. 

The course is so varied and. far reaching 
that I defy anybody who is jinterested in 
display to find serious fault with it. Bore- 
dom is out of the question; Theory is 
taught so that the student will know where 
he is going and why On the other hand 
this is evenly balanced by no end of solid 
practice in actual windows and shops. It 
was decided in the beginning to give 
students a well-rounded background in all 
aspects of display and related art rather 
than allow rigid specialization Conse 
quently the curriculum was arranged to in 
clude course training in preparation of 
backgrounds, both cloth and crepe paper; 
window design; installing drug and small 
wares windows; preparation of footwear; 
haberdashery; men’s clothing; women's 
wear; children’s wear, and other merchan 
dise displays; draping of mannequins; han 
dling of interior displays and fashion win- 
dows; fabrication of props, and so on. Con 
current with the formal display training, 
students receive related art instruction in 
sketching window layouts, working with 
papier mache, and doing showcard writing 
and silk screen printing The final six 
weeks of the course are devoted to designing 
and executing window layouts. It is the 
feeling of the faculty that displaymen, as 
visual merchandisers, should be capable of 
expressing their ideas on paper just as the 
composer must record the music he feels 

All of which adds up to the fact that in 
terms of improved opportunity, financial and 
otherwise, this course constitutes a good in 
vestment for the serious student 

The graduates are well received and the 
school’s placement bureau has experienced 
a growing demand from all over the country 
I had no difficulty in understanding that 
placement plays an important part in the 
school’s activities after Mrs. Eleanor Popp, 
registrar and placement officer, stated that 
placement runs about 85 per cent and often 
lags behind demand. This takes into ac- 
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The 

most consistently 
popular unit 

in our 

Christmas line. 


The famous Giant Laughing Santa, 
used with sound equipment, provides a window 
chock full of animation. His nine foot figure and 


hearty laugh have made him a proven drawing power. 


Season lease price—$510.00 


F.O.B. Pittsburgh, Pa. and prepaid return. 


Order now! 


rv 
PAR DNER Kgelovs 
age renga 











FOR XMAS DISPLAYS 


PINE TREE BRANCHES— 
WITH CONES 
Good full Branches 
PALMETTO TREES 
Preserved and Flocked in 
White or Pastels 
Size 42" Long, 24-36" Wide 
$37.80 Doz. 


If your dealer cannot supply you, order direct. 


JACK DE WEESE 


203-205 S. Miami Ave., Miami 32, Fla. 














Wate 


ane sie 


5e 


count borderline 


students who for one reason or 


about 15 per cent of 
another ars 
not recommended 


Even I have been taught something in the 
school I teach in its 
rooms | am learning to see display through 


of youth 


Day by day as class 


the eyes Important as display is 


now in the distribution of goods and services 
the future scope 
only by the 

young men 


take up 


trom producer to consumer 
of its 
vision and enthusiasm of those 


importance 1s limited 


and women who are 
old-timers left off 


preparing to 


where the 


“Contemporary Decor" 
Is New Book 


The first book devoted exclusively to the 


contemporary design and decor of American 


restaurants, lounges and bars has been pub 


lished by Architectural Book Publishing 
Company In 112 West 46th street, New 
York City, and is now on sale under the 
title, “Contemporary Decor’. The work of 


Deering Davis, A.1.D., it is a valuable refer 


ence book for displaymen who handle store 
design and remodeling 
Lavishly illustrated, the text describes in 


detail the decor of many of the nation’s most 


famous spots, such as the Pump Room 
Cloud Room of the Camlin hotel, Seattle, 
Palm Springs Tennis Club, the bar of the 
Hotel Bel-Air, Los Angeles, and the Brent 
wood Country Club of the same city 


The author has long been known for de 


signing and decorating outstanding resi 
dential and public interiors in this country 


He is well known 


and in London and Paris 


S as a designer of furniture and is the author 
of three books on the work of early Ameri 
can architects in Georgetown, Alexandria 
and) Annapolis 

The book has 200 illustrations in its 160 

S pages and is handsomely bound It sells for 

> $10 

» Plastic-Faced Plywood 

| Made Available 

\ new plywood development called 
Welchboard”, that fuses a 1/l6-inch plasti 
face to plywood is announced by West 
Coast Plywood Company ‘Welchboard” is 
an inexpensive plastic one-side panel, primed 

both sides with paint primes It is split 
proot, puncture proof, and is completely 
weather-proof, being an exterior-type ply 
wood panel with the added advantage of a 
resin-tused plastic face, tree grain and 
the tan color f natural wood 

The greatest single advantage of “Welch 


board” is its exceptional paintability Phe 
smooth, dense surface lends itself to a 
beautiful, long-lasting finish. It is an ex 
cellent face for any type of finish, particu 
larly for high-gloss enamels. It can | 
machined with hand or power tools and 
fastens easily with nail screws or witl 
glue. “Welchboard” is available in 3¢-incl 

| 

| 


12 toot panels 


thick, 4 by & foot and 4 by 


\ sample and literature, giving complete 
tests 

instructions tor 
faced plywood 
Midwestern 
Veneer Company, 17 


Chicago 22 


information on extensive application 


proc edures, and finishing 
this new plastic may be had 
by addressing the 
Aetna Plywood & 


North Elston avenue 


distributor 


Your New York BUYING GUIDE 


Grimes Display Service, Inc. 


Acrylite Products, Inc. 
1545 Inwood Ave. TR 8-7403 


FINEST IN DISPLAY FIXTURES 


Plastic — Wood — Metal 


142 West 26th St. BR 9-4924 
DISPLAY NOVELTIES, MATERIALS, 
ACCESSORIES 
(Formerly Eve Brueser Studios) 





Allied Display Materials, Inc. 
65 Madison Ave. MU 5-6487 
NOVELTIES, ARTIFICIAL FLOWERS & 
DISPLAY MATERIALS 


For Windows and Interior Store Display 


Victor Haida Displays, Inc. 
149 West 24th St. CH 3-3540 
DESIGNERS & MANUFACTURERS 
OF CREATIVE DISPLAYS 


Largest Showroom in the Country 





Arts & Flowers Displays, Inc. 
43 West 56th St. Cl 7-6848 


ARTIFICIAL FLOWERS and FOLIAGE 


Display Novelties and Accessories 


David Hamberger, Inc. 
115 West 3ist St. PE 6-0464 
MANUFACTURERS OF DISPLAYS 


Artificial Flowers, Functional Units, 
Backgrounds, Novelties 





Bliss Display Corp. 
460 W. 34th St. BR 9-5750 


DISPLAY PROMOTIONS 


Display Settings, Novelties, Animated Displays 


A. Lutz 
3 West 18th St. CH 2-6264 


REED AND RATTAN DISPLAYS 
Display Units, Frames, Screens, Novelties, Fixtures 





Bois Smith Studios 
228 West 39th St. LO 4-6454 
WINDOW & INTERIOR DISPLAYS, 
ARTIFICIAL FLOWERS 


Magnani Mannequins 
236 West 40th St. 


MANNEQUINS 
Ladies’, Misses’ and Children’s Models 


PE 6-3593 





Bonafide Display and Decorative Co. 
61 West 37th St. WI 7-7965 


ARTIFICIAL FLOWERS and FOLIAGE 


Original Creations for Better Displays 


Maharam Fabric Corp. 
130 West 46th St. LU 2-3500 
DISPLAY FABRICS & ACCESSORIES 


Chicago 115 S. Wabash 
Los Angeles 1113 S. Los Angeles 





L. J. Charrot Co. 
36 West 37th St. 


ARTIFICIAL FLOWERS 


Display Units, Novelties and Decorations 


WI 7-1687 


Messmore & Damon, Inc. 
1461 Park Ave. TR 6-3530 


MECHANICAL DISPLAYS 
Papier Mache, Industrial Exhibits and Dioramas 





Colonial Decorative Display Co., Inc. 
70 West 40th St. WI 7-0230 


ARTIFICIAL FLOWERS 


Decorative Display Units, Novelties and Decorations 


Natural Creations, Inc. 
233 Fifth Ave. LE 2-2377 
FOLIAGE NOVELTIES, 
DISPLAY DECORATIONS 


Creative Displays — “It's a Natural” 





Decorative Creation & 
Art Flower Co., Inc. 
13 West 27th St. MU 6-1798 
ARTIFICIAL FLOWERS, DISPLAY 
DECORATIONS 


Bert Greenbaum Werner Leburg 


Result Displays, Inc. 
503 West 33d St. LO 3-5900 


PLASTIC TRAYS AND HANGERS 
A quality product priced right 





Decorative Plant Corp. 
136 West 24th St. WA 4-4405 


ARTIFICIAL FLOWERS 


Display Settings, Novelties, Units 


Nat Siegel, Inc. 
39 West 37th St. WI 7-8485 
MANNEQUINS AND DISPLAY 
EQUIPMENT 


Distinctive Display Fixtures and Novelties 





The Display Equipment Corp. 

147 West 37th St. BR 9-8450 
Manufacturers and Distributors of Exclusive 
CORONET & WINDSOR 
MANNEQUINS 


U. S. Mannequin Mfg. Co. 
10-15 46th Ave., Long Island City IR 6-3378 


ARISTON MANNEQUINS 


A Complete Line of Mannequins 








Frankel Associates, Inc. 
218 West 47th St. Cl 7-0060 


DISPLAY FABRICS & ACCESSORIES 


127 N. Dearborn St., Chicago; 
424 Book Bidg., Detroit; 819 Santee St., Los Angeles 





D. G. Williams, Inc. 
498 Seventh Ave. LA 44069 


MANNEQUINS & DISPLAY FIXTURES 


Display Novelties and Equipment 
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Just as twin- 
kling stars, hol- 
ly and evergreen 
symbolize Christmas, 
so do the New York firms 
listed at the left stand for the best 
in Christmas display. There is no substitute 
for their experience, facilities and ability to 
produce the outstanding. So now that it is 
almost time to convert your store into a 
holiday wonderland, think first of these 
famous firms which, year after year, 
have aided the nation's top displaymen 
in bringing the spirit of Christmas 
to their communities. 















DINGLEMAN 
PRODUCTS 


509 West 5éth Street 
New York 19, N. Y. 
Tel.: Cl. 5-5447 


A Division of Feder Industries 


XMAS BACKGROUNDS 


Patterns to suit all 
types of store windows 


Noseam paper 53” and 107" 
processed in beautiful tinsel effects 
for eye appeal. 


STREAMERS 


These streamers are of all sizes and 
colors denoting greetings os well as 
gift suggestions. 


STRIPES 
— ey" — 3" — 4" — 6" — 
Printed or tinselled on noseam paper 


See your local jobber 














FIT ANY 

MANNEQUIN 
\ TO PERFECTION 
4 


card 


~~ _ » 
y) 7” , NO MEASURING 
= REQUIRED 


* 
sr 


‘ 
Complete Satisfaction Guaranteed 


MULTI-FIT WIG Co. 


3S WEST 36th STREET © NEW YORK, N. Y. 
Ast your lece!l jobber for 1950 Meirstyle Chert or writc 
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CHICAGO DISPLAYS 
[Continued from page 35) 


grounds, and decorative tree branches. The 
bases of the display units were outlined with 
real coal chunks that scintillated an iri- 
descence complementary to the mineralized 
colors. 

\ fruit color was employed to glamorize 
a promotion of “Crabapple” brown suits and 
coats at Mandel Brothers, a color that 
would have been commonplace without the 
dramatization given it by a well thought-out 
theme. Jars of jellies and preserves filled 
the shelves of white cabinets constructed 
as a window of a commissary, comparing 
the color to the lusciousness of ripened fruit. 

In Evanston fur-trimmed coats were 
treated simply by Jim Murray, display man- 
ager for Rothschild’s Evanston store as well 

Two mannequins 
ceiling-high 
covered with pale blue silk on which a 
silver flittered tree 


as the store in Chicago 


were posed before a panel, 


single, branch was 
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mounted. Plastic snow covered the floor 
and the window was flooded with blue light- 
ing for a cool effect. Copy for both displays 
read “Get your guaranteed August saving 
now on regal advanced fall coats.” 

J. Boghosse, display manager, presented 
one of the most colorful windows shown by 
Goldblatt Brothers for a promotion of 
Spectrum drapery and slipcover fabrics. The 
“Wild Life” pattern featured was inspired 
by the Canadian Northwest and in' selecting 
its dramatization the display department re- 
produced the scenic medallion in its color- 
ings. In the distance a snow-capped moun- 
tain was silhouetted by a blue sky. Birch 
trees were made of birch-bark paper and 
fir tree branches of plywood were mounted 
on the under side of two panels of deep 
green to give an illusion of depth. The 
wild duck and deer in the foreground were 
stylized and positioned as in the print. Blue 
lighting was thrown on the background, 
green on the fir trees, and the entire scene 
was washed with amber to reflect the 
shadows of a dense forest. The textile in 


TRADE PERSONALITIES wwo.89 ... by ~ Zufher_ 





His inTEREST IN FINE CRAFTSMANSHIP BEGAN 
DURING HIGH SCHOOL BUT BOIS DID NOT AD- 
PLY IT TO ACTIVE USE FOR SOME VEARS. 

AFTER TWO YEARS WITH THE HOLLAND- 
AMERICAN STEAMSHIP LINE, AND TIME 
SPENT WITH A JEWELRY FIRM, HE JOINEDA 
DISPLAY MANUFACTURER FOR A YEAR AND 
THEN WENT INTO BUSINESS FOR HIMSELF. 


His FRESH 

APPROACH TO \@ 

DISPLAY DESIGN \\ 

AND LIKING FOR 

FINE WORKMAN- 

SHIP SOON BUILT \I 

A NATIONAL \ 

REPUTATION FOR THE 

YOUNG FIRM. ; 
TODAY, AFTER MANY — 

YEARS IN DISPLAY, BOIS 

STILL STRESSES THESE TWO 

ESSENTIALS OF GOOD DISPLAY 

PRODUCTION. 


HoBpies: ANTIQUES, AND 
FOLLOWING THE FORTUNES (BY 
RADIO) OF THE BROOKLYN 
DOOGERS. 


x 





BOIS SMITH STUDIOS , NEW YORK CITY,N.Y. 
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five background colors flanked the scene 
immediately back of the glass, ‘thereby giv- 
ing them the required prominence. News- 
paper advertising and one secondary window 
were reported to have sold all stock before 
the scheduled closing date of the display 
Develops Display Unit 
For Mirror Sales 

Binswanger & Co., mirror manufacturer 
and glass products distributor has of neces 
sity gone into the mirror display fixture 


manufacturing business, according to Milton | 
S. Binswanger. president of the Memphis | 


company 


“We found that stores did not have the | 
proper means of displaying mirrors in aisle | 


and spot displays or in windows,” he said. 


“There was no way of reminding customers | 
in other parts of the store that; there was a | 


mirror section elsewhere. In doing some 


rather extensive research among buyers we | 
worked out a display device which can be | 


easily moved around yet which is durable 
and lends itself to dramatic mifror arrange 
ment.” 

The display unit is a hinged, three-panel 
arrangement made of plywood and finished 


in deep green with gold triniming. It is | 


being offered at cost at any of 15 Binswanger 
warehouses including the divisional company 
headquarters at Memphis or Houston. 
Don Richards Contest 
Winners Announced 

Winners in the Don Richards nation-wide 
window display contest have be¢n announced 


by M. Wile & Co., Buffalo. The contest, | 
conducted among the display managers of | 
Don Richard retailers, was the second in a | 


series and attracted entries from virtually 


every state, with hundreds of display man- | 


agers competing. 
First prize of $250 went to Howard A 


3umba, Levy Brothers, Louisville. Bumba's | 
window featured a figure in a Don Richards | 
“Shore Breeze” summer suit, sitting in a | 


refrigerator. The caption read: “It's cool 
inside.” 

Second prize, $100, went to C. E. Batche- 
lor, Newman's, Enid, Okla Third place 
and $50 went to Matt G. Kirschner, S. H 
George & Sons, Knoxville 

Judges of the contest were Bert Bachrach, 


men’s wear editor of Colliers magazine; | 


Marshall Jacobson, of the Daily News Rec 
ord, and George Kaufman, Apparel Arts 


Top Prize In Contest 
Won By Dell Smith 

First prize, a Polaroid camera, in a pro 
motion contest sponsored by the National 
Merchandising Corporation, New York City, 
has been won by Dell G. Smith, Jr., display 
and advertising manager of The Daniel 
Hogan Company, Savannah, Ga 
Will H. Bates Dies 
At Age Of 71 

Will H. Bates, 71, died recently at the 
home of his daughter in Champaign, Ill 
His name was well known in the display field 


For many years he conducted a_ school | 
teaching display by correspondence, with | 
headquarters at Ellsworth, Ill. In addition | 
to the daughter he is survived by the widow, | 


Mrs. Ferne Bates. 
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Noy CANES are ~ynt Brick Pane pesior i, sroR™ 


Nis Christmas e+ fp eye oppecl! 


ude printed Reytrim to 
decorate ’ walls, posts, 


and pedestals ! 


ALL DESIGNS IN ROLLS 48 IN. WIDE, 25 FT. LONG.....PER ROLL $4.00 


, rome 





THE REYBURN MANUFACTURING CO.,INC. 


FACTORIES: PHILADELPHIA 32, PA. ROVERSFORD, PA. Maregiat® 

















Ceiling Toggle Angle Fasteners 


Hots ac each DIVIDE YOUR WINDOWS INTO SECTIONS WITH 2 =< 


4 _" SQUARE 


SPOT WELDED 
TO YOUR OWN 
SPECIFICATION 








see 


ee Fla cn salerdtaie 





a. 
COLOR-LITE 


Translucent 


COLORED 


PLASTIC 
CHANGEABLE 
LETTERS 


and mounting strip. No special 
lighting required. A _ variety 
of colors and sizes. 


FREE! 
Write today for catalog and 
prices. 





Wagner Sign Se TCE 
207 $ Avenue 
CHICAGO 12, ILLINOIS 


Hoyne 
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Keeping Salespeople Posted 
On Displayed Merchandise 


ANY stores find it difficult to keep 
the selling force informed as to what 
merchandise is on display at a given 
Selow, five display directors of well 
describe the used by 


time 
known 
their companies 

Guy Malloy, Neiman-Marcus, Dallas 
First of all, the merchandise to be used in 


stores systems 


our windows is listed according to depart 
ment number, style number, and description 
Multiple copies are made of this list on the 
back of printed store plans showing window 
placement according to number. These copies 
then circulated to the various depart 
ments in the where they dis- 
cussed in departmental meetings 


are 
store, are 

It is the policy of Neiman-Marcus to sell 
from the therefore, when a piece 
of merchandise is sold from one of the win 
dows, it is replaced and the change 
on all departmental display sheets 


windows; 


is noted 


In addition to this method of listing there 
is in each department a Loan Book. This 
article being checked out 
This double 


necessitates every 
and, upon return, checked in 
check method enables the merchandise man 
ager to know at all the 


the merchandise 


times location of 

To carry this further, there 
is a plan for the near future to provide a 
listing of all mer 


system even 
mimeographed duplicate 
chandise for each salesperson 
there is a tremendous volume of 
sales from the windows, a record is kept of 
thereby 


Since 


all merchandise thus sold show 
ing actual direct results of window display 
KF I \ ollmer, Joseph Horne 


Pittsburgh, explains the method in 


Company, 
use at 
this store 

We send out a listing of all ready-to-wear 
change. It includes size, 
department number, 
description of the item, 
removal. This in 
of merchan 


in each window 


color, fabric, price, 
number, 
date of installation, and 
formation is to the 
represented, the floorman of that sec 
the merchandise manager's office, the 


telephone the personal shop 


window 
sent buyer 
cise 
tion, 
order board, 
ping service, and two copies are posted in 
the display department 

We list no 
men's wear 
partments 


accessories, housewares, or 

Shoe, millinery, and fur de 
keep a 
selected lf 


the 


of merchandise 
send a list 
would 


record 
we did 
windows we 


when it ts 
f everything in 
need another clerk 
\ few remarks on this subject: I feel that 
display to do all in their 
the 
but 
Three 


it is necessary tor 
selling force with 
often it is a 
of the 
the 
department's 
definitely a 


her 


power to acquaint 


is on display, too 
affair 


salespeople don’t know 


mne-sided quarters 


what is i win 
when it is their 
fee] that it 1s 


intorm 


dows even 
merchandise l 
selling 
but o1 


informed 


buyer’ 1 to his or 


to what is going on display; 


staff as 


se they don't and are no better 


as to what is on display than the selling 
that is, on merchandise other than 
their own 

Lee W. Court, Wm 
pany, Boston, comments 

The method used that 
window plans are sent out weekly to mer- 
and division they in 
advise their department man- 
agers and the department managers at 
weekly meetings with salespeople would ad 
vise the organization. There is 
a window plan issued two weeks in advance 
which details all windows. These plans are 
sent to the same people and, by the 
the sales organization is advised 


torce 


Filene’s Sons Com 


here is advanced 


chandise managers ; 


turn would 


sales also 


same 
means, 
Since our advertising and windows are 
closely related, that is they run concurrently 
with each the the 
people could be jogged by the 
which their particular department has 
Since all windows is 
identified as to price, the department, and 
location, we have had no trouble in having 
the customer find the merchandise which is 
and after all, of greatest 
importance is to the know 
where to find the merchandise 
Thomas E. Schenkel describes the 
Hutzler 


memory of sales 


using 


other, 
ads 


merchandise in all 


being promoted 
have customer 
method 
used at Brothers Company, Balti 
more 

We have a clerk in our department who 
handles all merchandise calls or calls for 
window information 
listed in 
and display information 
Basically, here is how our plan works 

All merchandise used for display 
interior or windows is 
“Window Book”. The price, 
description, department borrowed from, and 
is listed 
One copy is kept in the department and the 
kept at the display information 
Should a customer ask a salesperson 
the the window 
for example, she has only to look at 
book to give the customer the 
When merchandise is changed 
in a window or interior call the merchan 
lined through in the book and the 
description of the new merchandise is listed 


separate phone 
“Window 


Extension 330” 


with a 


our store directory as 


either 
borrowed on a 
merchandise, 


case or window borrowed for, ete., 


other is 
desk 
what is 
No. 9, 
the window 
information 


price of dress in 


dise is 


Ihe same procedure follows on our copy in 
the office of the dispiay department 

Should a 
intormation 
other than the parent department 


want 
from 


customer or salesperson 
on any article on display 
such as 
a customer in the dress department who 
price of the 

the 


330 


wants to know the accessories 
salesperson has 

ind the clerk 
will refer to our window records and quote 
the information. We 
of our monthly schedules to allide- 
partment they in turn post this in- 
formation on department bulletin boards for 
the information of the salespeople. 
them at their 


meetings 


used on the dress 


only to call Extension 


het also send copies 


window 


heads; 


and also 


inform weekly departmental 
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Dudley B. Pope describes the method 
used at Davison-Paxon Company, Atlanta 

We have worked out a system at Davison’s 
which apparently is highly successful in 
keeping every one informed regarding mer 
chandise displayed in windows. 

Immediately upon completion of window 
installations a merchandise listing is for 
warded to buyers of departments repre 
sented, who in turn advise their salespeople; 
to the service manager in the selling area 
involved, to the information booths in the 
store, and to the fashion office if the mer 
chandise is ready-to-wear 

This apparently is adequate coverage, 
since inquiries received here in the display 
department are almost entirely limited to 
requests for merchandise which has been 
sold from the windows 


Display Factor Appointed 
By Helicopter Firm 

Thomas Hintze, president of Helicopter 
Utilities, Inc., the New York sales distribu 
tors for the Hiller helicopter, announces that 
Claude Adams of New Canaan, Conn., will 
represent helicopter sales and flight opera 
tions for retail stores, advertising agencies 
and manufacturers. Adams has long been 
associated with helicopter activities. He 
brought to New York and the United States 
the first commercial helicopter shown to the 
public, which was featured by Bonwit Teller 
in October of 1944. More recently Adams 
represented a number of commercial heli- 
copter operators in sales promotions. He 
will continue to cover the United States 
with a combination of the above helicopter 
sales and his retail display and sales promo 
tion activities 


Water-Adhering Stencil Film 
For Screen Process 


A new “On with water, off with water” 


stencil film for silk screen use ts announced 
by The Craftint Manufacturing Company, 
1615 Collamer avenue, Cleveland. Per 
fected after many months in the experi 
mental laboratory, Craftint’s revolutionary 
new cut film requires no inflammable adher 
ing solvent. The film itself is light blue 
green. It is mounted on an entirely trans 
parent plastic backing sheet which removes 
easily. It possesses a fibrous’ reinforcing 
inner layer for extreme dutability and 
longer runs. After cutting, it agheres quick 
ly to the screen simply by motstening with 
water 

It is the first cut film designed for use 
with lacquers. It will also accommodate 
any kind of oil paint or enamel used for 
printing. After printing, the stencil is easily 
removed with a water wash. All of the film 
drops away cleanly and quickly so that 
silk can be promptly reused 


Plastic Fabric 
Simulates Straw 

A new, unusual plastic fabric named 
“Madagaska” is being manufactured by I 
E. Carpenter & Co., Inc. of Wharton, N. J 
It simulates expensive, native Madagascan 
straw but is an inexpensive vinyl plastic 
fused with a fabric which retains the look 
of straw. It is tough but so pliable that it 
can be shaped without cracking or flaking 
on curved or rounded applications 
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DON’T BE CAUGHT 


with your SANTA PANTS down! 


SANTA SUITS 5595 


of Lustrous, Deep-Pile 
Red and White Plush 


Why risk disappointment? Stocks are limited. 
Make sure of yours . . . order without delay. 


Rich, full head-dress and beard of realistic 
white wool. Red plush Santa cap with white 
plush trim and tipped with jaunty large white 
pom pom. Red plush coct with white plush trim 
and white plush belt with buckle. Shiny black 
heavy leather-like leggings, trimmed with plush. 
Complete suit lined with sateen. Made in large 
size only. 





Merged $3.75 || "ana" $39.50 


Hair Set Heir Set 








Flannel Santa Suits . . . $7.50 Set 


ART R. COHEN COMPANY 


Modern Display Equipment 
810 Penn Ave. Pittsburgh 22, Penna. Member NADI 











*OPTRIX « 


ANIMATED LIGHTING 


The sparkling animation and ‘‘twinkling star’’ effect of the 
OPTRIX system of display lighting is new and fascinating. 
' It is now possible, at moderate cost, to create spectacular 
effects in floor, show window and counter displays — 
effects that are interesting, novel and attractive. 


The fairy like magic of OPTRIX illuminated displays will 
appear in many of the larger stores this coming season. 
Its many applications will grow with each display director's 
imagination. Write for delivery schedule and name of 
your nearest OPTRIX display supplier or if yours is an 
unusual application requiring special wiring, our engineer- 
ing department will make appropriate recommendation. 


A NORTHERN SIGNAL COMPANY 
-X 120 N. BROADWAY © MILWAUKEE 2, WIS. 


*Trade Mark and Pat. Pending Approved by Underwriters Laboratories 
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POSTER MACHINE) 


TH E “S/GNPRESS” SHOW CARD and 


FEATURING: SPEED ... SIMPLICITY . .. LOW OPERATING COST 


.. » LONG LIFE 


Used for over fifteen years by leading national chains. 


MADE IN THREE SIZES .. . WRITE TODAY FOR SAMPLES, CIRCULARS AND PRICES 








DISPLAY EQUIPMENT CO. 


MICH. 


BOX 1-144 








ADRIAN, 


Many hove from 50 to 500 or more in use 








RICHER, DEEPER COLORS 


FROM THE 


NEW Best 
PLASTIC COLOR WHEEL 


Five automatic color changes per minute add 
color harmony and interest to displays and 
exhibits for theatres, churches, schools, show 
windows or ballrooms. 


Sturdy and compact, with full Universal action 
bracket, the BEST Model 155-13” Color Wheel 
uses GE Par-30 and R-40 lamps on 110 V. 60 
cycle current. At your dealers or write 


Best Devices C. 
3459 W. 140th St 


List price with 
gelatin wheel 


$17.75 


List price with 
New Plastic 
wheel 


$19.75 


List price with Plastic Wheel com- 
plete with lamp, including excise tax. 


$20.91 








REDIKUT LETTERS 


Die Cut Cardboard Letters 


Popular sizes, styles and colors. Write for 
your samples and prices. Ask your Dealer. 


THE REDIKUT LETTER Co. 


6519 West Bivd. Inglewood. Calif. 





USE THE 


Opportunity Exchange 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED DISPLAY EQUIPMENT FOR SALE 
$3.00 Per Column Inch — CASH WITH ORDER 
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| California Firm 

| Opens Large Showroom 

The formal opening of one of the world’s 

| largest showrooms for display ‘equipment 

| was held recently in Los Angeles by the 

| Display Equipment Company of California. 

| The showroom, occupying over 6,000 square 
feet on one floor, is devoted exclusively to 
visual merchandising. All types of manne- 

| quins, forms, racks, metal display equip- 
ment and novelties are on display. 

Display Equipment Company of California 
| is a division of P. L. DeLuca Company and 
| an exclusive distributor for L. A. Darling, 
| Bronson, Mich 
| The showroom was planned by Al Parke 
as to layout, displays and decor. It stresses 
| the functional idea and flexibility of show- 

room equipment and is adaptable to quick 
| changes of merchandise in order to keep 
| maintenance cost at a minimum. 

The company’s president, Peter L. DeLuca, 
and Vice-President Orville occupy 
offices at the new showrooms. Salesmen 
Jack Fougerousse Carl Nordon make 

headquarters here as does Hadyn 


Lee 


and 
their 
Devol, West coast representative for Dar- 
ling 


New Orleans Club 
Holds Picnic 


Members of the New Orleans 
Club and their families met at City Park 
on August 27th for their annual picnic. The 
committee for the affair, under the direction 
| of President Ralph F. Chambers, was com- 
| posed of Mr. and Mrs. E. Coombs, Mr. and 
Mrs. D. J. LeBlanc, Grace Langhauser, 
Lelia D’Antonio, Mr. and Mrs. Vic Hemard, 
Buddy Austin, Lucy Newton, and Dick 
Sharp. 

Plans for 
and October 


Display 





the organization’s September 
meetings include talks on 
“Television and Display”, “Photography 
in Display”, “How Management Looks on 
Display’, motion pictures, and a discussion 
of displays tying in with National Wine 
Week 
Brevel Products Releases 
Descriptive Literature 

Brevel Products Corporation, 501 Broome 
street, New York City 12, has released liter- 
ature describing the firm's series “W” gear 
motor part of the company’s line of turn- 
tables and animating for display. 
The AC induction motor has a double multi- 
blade fan built into the rotor to prevent 
over-heating under unusual operating con- 
ditions. Precision cut worm and gears in- 
sure smooth operation with minimum wear, 
while all shafts are of tool steel. Complete 
specifications are contained in the literature, 


dev ices 


which will be sent on request 


Carter Becomes Assistant 
At White House 

Ken Carter has joined the display depart- 
ment of The White House, San Francisco, 
as assistant to Louis A. Banks, visual mer- 
director. He was formerly in 
charge of display for O'Connor-Moffatt & 
Co., and for the past two and one-half 
years was display manager for Breuner’s, 
Sacramento 


chandising 
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New Gift Shop 
Has Many Features 


Kansas City’s long heralded and widely 
advertised “adventure in shopping” will be- 
come a reality within the next few months, 
it is revealed by J. S. Hail, president 
of Hall Brothers, with the announcement 
that construction has begun on Hall's new 
headquarters at 1112 Grand avenue 


“Totally designed” by Weiton Becket, 
A.LA., and the celebrated architectural firm 
of Wurdeman & Becket, with) Marshall & 
Brown acting as associate architects and 
engineers, the new Hall's will not only 
represent the last word in contemporary 
design but bring to Kansas City a specialty 
gift shop unique in the entire mid-West 
The recent acquisition by Hali brothers of 
T. M. James retail store — whose space the 
new shop will occupy — will bring together 
in a single store the finest tines of im 
ported china, glass, and silver, as well as 
the famous “Hallmark” greeting cards and 
other products. The new shop will also in 
clude a complete Steuben crystalware de- 
partment 


The new facade of the four-story building 
will be of gray fluted terra-cotta, with a 
base of “blue pearl” granite and sidewalk 
and office lobby of Virginia greenstone 
materials new to Kansas City. The street 
floor will be an open front almost entirely 
of glass, through which the dramatic in 
terior appointments of the store will be 
visible. The cantilever marquee and all ex 
terior trim will be ot bronze 


The shop's lower level wil} include in 
formal china and glassware, gift wrappings, 
party equipment, with a separate children’s 


party shop in the form of a circus carrousel, | 


and an elaborate ladies’ lounge 


The main floor will feature the fine silver 
and china departments, a special bridal con 
sultation room, a complete social stationery 
and engraving section, and a room for the 
display of non-seasonal greeting cards \ 
floating spiral staircase, leading to the mez 


zanine, will encircle a special area in the 
center of the shop designed as a shoppers’ 


rendezvous. On the upper level will be the 
gift departments, including separate men’s 
and infants’ sections, the Steuben showroon 
and the seasonal greeting cards. The entire 
building will be air-conditioned 


All furnishings, fixtures, and details of 
interior decor will be executed by Wurdeman 
& Becket, well known for their “total ce 
sign” of Bullock’s-Pasadena, the Prudential 
and General Petroleum buildings, and many 
other of the West coast’s leading buildings 


Veteran Displayman 
Leaving Foster's 


After 57 years activity as a displayman 
Guy Laidlaw is retiring on September Ist 
as display director of the J. A. Foster Com- 
pany, Providence, R. I. He had held the 
Foster position for the past quarter a 
century \ great admirer of Izaak Walton, 
Laidlaw plans to spend a great deal « 
time in fishing 

His assistant, Walter F. Richardson, will 
become Foster’s new director of display 
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Demonstrator Flasher 


The Demonstrator Flasher is our most popular fixture! 
Wired for AC and DC .. . consists of four 15 watt 

BLACK LIGHT tubes grouped around a powerful 150 watt 
white light source operating on a built-in flasher. 

BLACK LIGHT source features our new Spectral No. !2 filter 
which passes little or no white light unlike other 

filters used previously. Length 42 inches, height 8 inches. 


~ ENSATIONAL 


Point of Purchase Traffic Stopper 


width 6 inches. Switches enable user to operate BLACK LIGHT and white 
light independently of the other. Good coverage at 10 feet of an 8 foot x 8 
foot area. Unit is constructed of light weight aluminum for travelling. Has 
leather handle and rubber feet. Both cord and cover are removable. BLACK 
LIGHT PRODUCTS is one of the oldest companies in America manufacturing 
fluorescent and luminescent products and BLACK LIGHTS exclusively 
Write for free catalogue of all our decorative products. 


BLACK LIGHT PRODUCTS 


67 East Lake Street Chicago 1, Ill. 





SUPERB FORMS 


@More than 1,000 
Different items 


ePapier Mache 
Guaranty 


eSeven Finishes 


eAny Color 


Sold Through 
Jobbers Only 
SPATTER NEW TONE 


Made By The W# Display Form Co. 


119-121 AVE. D NEW YORK CITY MARBLE 
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Keep your SHIRTS & PAJAMAS neat 
ond clean with HENRY'S Low Priced 


PLASTIC 


15'/."" long, 
vw wide 


your wares 
onthese 

New One 
Piece Trans- 
perent Molded 
Plastic Trays. 
They have ‘‘pull- 
out" handle and 
size card holder, 
and sliding rails 

on bottom, that 
prevents scratch- 
ing. Dress up your 
shelves . . . Dis- 
your merchandise 
correctly! 


Shirt Tray 
16" long, 
10'/,"' wide 


- 

NOW available: 
Henry's Rainbow Plastic 
Sock & Tie Trays. 
= 


Pajama Tray: 
16" long; « 12° 








We are the leaders in the Plastic 
Hanger Field, making over 60 
we in hangers; and a new line 
of Plastic Sock and Tie Trays and 
Stock Boxes. We are as always, 
equipped and ready to serve you. 








JOBBERS INQUIRIES INVITED! 





THE HANGER KING 
The HENRY HANGER CO of AMER Inc 


4 th AVENUE N BR 9.0852 











COSTUMES of YESTERDAY 


Rent from 


KATHERINE BURR FLEMING 


ranford, Conn 
Phone: Branford 8-1836 
Write for 


76 Rogers St 


circular of photos 








USE THE 


OPPORTUNITY EXCHANGE 
For any WANT AD purpose 
POSITION. WANTED POSITION VACANT 
USED pIsPI AY EQUIPMENT FOR SALE 
REPRESENTATIVES WANTED 
$3.00 Per Column Inch CASH WITH ORDER 
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Captain Dick Tanny 
Recalled For Service 

Dick Tanny, mid-West representative for 
Frederic Weinberg, Philadelphia, has been 
recalled to active service with the armed 
forces. Dick has been representing Wein- 
berg's for the past five years, since his dis 
from the Air Force. Captain Tanny 


will be in contact with his friends as soon as 


charge 


he is permanently established 


Millinery Display Contest 
Set For October 

The Millinery Fashion Bureau, public re 
lations office for the millinery industry, an 
nounces that its annual contest for millinery 
windows is set for the month of October 
Display managers of large stores, as well as 
small shops, are eligible to compete for the 
awards 

In addition to a scroll from the millinery 
industry, there will be cash prizes as fol 


lows: First prize, $100; second prize, $50; 
third prize, $25; fourth prize, $20 

The contest closes October 3lst 

entry is by a glossy photograph ot a 
window featuring hats, with the name of the 
display manager and the name and address 
of the store pasted on the back of the photo 
Windows will be 


graph judged on the 


eye-arresting combination of originality, 
artistic composition and sales appeal. Judges 
will be announced later 

Last year's first place winner was Joseph 
J]. Hie, display manager of Strawbridge & 
Clothier, Philadelphia His fashion-right 
window was entitled, “Black Velvet Hats 
Cocktail Hour,” and had a gold 
backdrop and swag curtains as a dramatic 
setting for a black-gowned mannequin, and 


for the 


—This display by Charlie Merrill 


evening gowns of both ankle and floor lengths. 
For a background a walk-up and platform were used, behind which 


colors of the apparel. 
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four huge gold leaves decorated with hats 
and cocktail accessories. Second prize went 
to Elmer C. Diehl of the Bon Marche, 
Sacramento, Calif., for his “Night Caps 
Detting the Dusk Scene” window, drama- 
tized by a background and lighting suggest- 
ing winter twilight, deep shadows, bare tree 
branches, and winter white hats. George 
Heidt of Crowley-Milner, Detroit, received 
the third prize for a display of little-girl 
mannequins dressing up in mother’s new 
hapeaux. D. L. Herndon, Woodward & 
Lothrop, Washington, took fourth prize 


Improved Adhesive 
ls Announced 


An improved “Wood-Tite” glue, 
synthetic 


a liquid, 
adhesive, is an- 
Midland Glue Products 
Inc., 1478 Madison avenue, De- 
troit 7. This glue can be used cold and 
requires no mixing or spec ial preparation 
It has stability and is 
especially 


wood-working 
nounced by The 
Company 


excellent storage 
suited for edge or joint gluing 
It sets in 20 minutes and dries in a few 


hours 


Brum Bric's Hose, Shoe Forms 
Described In Brochure 

The hosiery and shoe forms of the Brum 
Bric Corporation, 144 street, New 
York City, are described and illustrated in 


Duane 


a brochure just announced by the company 
and which will be sent free on request. In- 
cluded in the line are “Shocking” stocking 
forms of plastic in either clear or flesh, and 
“Miracle” adjustable forms to fit flats, low 
wedges, Cuban or high heel shoes regard- 
less of closed or open backs or width 


S. Kann Sons Company, Washington, featured winter 


Navy blue and white were the predominant 


stood ao panel covered with pink wallpaper on which were black and white sketches of 
Parisian scenes— 
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DISPLAY WOOD FINISHING 
[Continued from page 33] 


as described in last month's article. Hard- 
woods are less frequently used, as Philip- 
pine mahogany for lettering, mouldings and 
model work, and oak or hickory for their 
grain pattern or their extreme hardness and 
strength. All three have “open grain”, which 
means that they take rubbed two-tone fin- 
ishes beautifully. For woods without the 
open grain characteristics, there are birch, 
walnut and maple. All these are obtainable 
as hardwood veneers in 4 by: 8-foot sheets, 
from %-inch to 34-inch thick, and in flush 
door panels almost 2 inches thick. The 
last have possibilities in fixturing as “float- 
ing” shelving supported on rod or pipe 

Composition boards, the old display in- 
dustry standby, take a one-coat water thin- 
ning finish beautifully, and when well sealed 
will take lacquers and metallic paints as 
well as other materials costing three times 
as much per square foot. Their softness 
means they will not take wear, however 
The most familiar board is variously called 
“Beaverboard”, Upson board, Pabco board, 
or just plain “compo”. It is} the least ex- 
pensive construction material next to card 
board, and the easiest “Cutawl” medium 
The 3¢-inch thickness is a plywood substi 
tute, important these days as plywood again 
disappears from the market The ‘%th, 
which we call “easy curve’, will take a 6 
inch radius for columns, ‘sleigh  tronts, 
scrolls, and platform edges. ‘The 3/16th has 
the needed strength for all around work 

Insulation board is a light fibrous inch 
stock with a= slightly uneven = surface 
Homosote is denser and heavier, the same 
thickness, but comes in sheets up to 8 by 
14 feet for jumbo jobs. Homosote can be 
laminated with glue for thickness and sculp 
tured down with bandsaw, power sander and 
rasps, with a final surfacing of “Textone 
or spackle on a brush, and sanding. It also 
takes a fine finish with water base paints 
one coat; or when well sealed will hold 
good gloss or flat lacquer 

“Masonite” with its tensile strength will 
permit the finest tapers and cut-out work 
Note the photograph of the mobile by Ena 
Sater and Mary Keerl. It has the lightest 
feeling of all the boards, is decorative in 
its natural finish, and takes a lacquer almost 
like metal 

Next in order of expense comes plywood, 
from 4% to 44-inch thick by “% inch grada 
tions. For display purposes the least ex 
pensive type is fine sound one side, indoor 
type. Each job has its best thickness, and 
for the most economical operations all should 
be stocked. In the accompanying photo 
graph the hands, of %-inch plywood, are 
coated with black flock and suspended by 
means of fine wires There is no substitute 
for 44-inch plywood for many types of dis- 
play demanding size, perhaps irregular out 
line, but lightness and no trussing. It facili 
tates greatly other jobs, such as the cor 
struction of free-form platforms 

“Weldtex”, 4-inch plywood with a raked 
surface, is trequently used at the Bon 
Marche for window valances and framing 
ledge box facings, sign easels, et It takes 


very interesting two-tone finishes, rubbed 
at a flat angle Sandblasted 


re-brushed fir plywoods are 
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The 


Christmas Bells are Ringing! 


In our showrooms the Christmas bells are ringing 

calling your attention to the need for shopping for 
your Christmas displays and decorations at once. 
Don’t wait until it may be too late... make certain you 


see our array of new, thrilling Christmas creations. 


DECORATIVE PLANT 


CORPORATION 


136 WEST 24th STREET © NEW YORK 11, N.Y, 


WaAtkins 4-4405 
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COMING SOON... 


our new 


Valentine and Cruise line. 


| DOERR ee na 


DESIGNERS AND MANUFACTURERS e@ PORTSMOUTH, OHIO 
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FOR DISPLAYS and“PROPS" THAT 


Have More DASH-SPARKLE! 


"Tuned Palet" 
Packed in various sized 
jars to suit your requirements. Al- 
ways ask your dealer for PRANG, 
the better tempera colors. 


Furnished 
colors. 


in 24 


Send for FREE color card 
showing actual “Tuned 
Palet" colors. Dept. DW-1. 


american crayon company 


wer) 
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RUSTIC DISPLAYS — POLES 
SLABS — BRANCHES — BARK 
CEDAR ~=ETC. __— BIRCH 


RUSTIC —-rarxceaer 
FURNITURE 


COMPANY, INC. 


Phones: 9-6479 or 9-6103, Williamstown, N. J. 
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available commercially, or they can be pre- 
pared in the shop. For wire brushing a wire 
wheel is mounted on a hand disk sander. 
Twice over across the grain and the surface 
is eroded ready for two-tone finishing 

A third method of eroding fir plywood is 
by burning and steel wooling the soft grain 
away. The sailor and pirate rail in the 
Seafair display by Fay Suttles were 
prepared in this way. The blow torch and 
acetylene welding flame have taken their 
permanent place in wood finishing at the 
Bon Marche along with power sander and 
spray booth Various degrees of burning 
are effective as bases for a variety of novel 
finishes, some of which were described last 
month 

The latest was on 
to simulate underwater erosion as on drift- 
The were built of warped 
deliberately split with a hatchet to 
allow for the flame to penetrate 
When assembled, the box was bandsawed 
on the bias to form two boxes, each of which 
could be placed on sand for a half-buried 
effect. The half-boxes were bound with strips 
of hammered tin and burned down well with 
torch. The torch was worked 


use “treasure chests” 


chests 


wood 


cracks 


an acetylene 
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away from the metal straps and used more 
heavily on the ends of the boards to give 
a water eroded effect. After steel wooling, 
composition board hinges and locks were 
added. The finish was driftwood gray and 
brass. 

In an interior yard goods display used in 
connection with this promotion, a 10-foot 
log masthead with three cross spars were 
bound with rope at the appropriate places, 
painted dark brown with still darker brown 
applied like grease about the ropes, and the 
whole given a heavy coat of clear gloss. The 
material was draped from the spars, which 
had taken on an antique, dark- 
varnished, sea-worn effect 

The variety of effects 
plywood as base is really surprising 
least expensive of the plywoods in 
parts of the country, the veneer is peeled 
1rom Douglas fir logs, the peeling revealing 
an infinite variety of definite grain patterns, 
now large and wavy, now fine and tortured, 
piled up like mountain ridges, or 
swirled like breakers coming in from the 
These patterns can be brought out by 
stains, which are absorbed un 
the hard and soft grain, or by 


by now 


with fir 
The 


most 


possible 


now 


sea 


means of 
equally by 


Table 2 


HIGH FINISHES 
FOR PANELING, FIXTURES AND CUT-OUT LETTERING, ETC. 


TYPE OF UNDERCOAT 


FINISH 
white shellac 


Rez, Firzite 


gloss oil varnish 


sanding sealer lac. 
white rez, white firzite 
BLEACHED white lead 


pigmented gray, 
wheat, etc. 


oil stain 

varnish stain 
STAINED aniline dye 
lacquer stain 


white wood surfacer 
(lacquer spray paint) 


PAINTED opaque colored lac. 


oil stain 
(open grained wood) 


lacquer stain 
TWO-TONED (open grained wood) 
opaque colored lac. 
(open grained wood) 


opaque colored lac. 
(etched surfaces) 


FINISH COATS 


white shellac 


clear gloss lacquer 


clear gloss lacquer 


clear gloss lacquer 


varnish 

none 

clear gloss lacquer 
clear gloss lacquer 


colored opaque lac. 


clear gloss lacquer 


rubbed oil paint, wax 


CHARACTERISTICS ; 


discolors with age 


water clear, well 
preserved 


amber cast, discolors 


with age 


water clear 


“buttermilk”, driftwood 
gray, pickled, blond, 
Cape Cod knotty pine, 
limed, etc. 

traditional 

not a rich finish 

clean, no overcast 
clean, no overcast 

best for flat finishes 
glassy depth, especial'y 


effective with metallic 
undercoat 


rubbed oil paint, wax 


rubbed oil paint, wax 


wide variety of color 
combinations 


possible 


rubbed oil paint, 
cross-spraying, or 


fogging with metallic 


All work must first have nail holes and blemishes filled, and preliminary sanding 


Fine 
sanding in 
recommended 


furniture 


between. Less than two 


finishes have up to 12 spray coats of surfacer and finish with wet 


coats (sealer and clear gloss) is not 
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torching and wire brushing which eats away 
the soft grain 

For the latter type of finish there are at 
least two main possibilities. The work can 
be first spray painted, and then wiped with 
a second color. For the wiping a heavy 
water base pigment on a rag is suitable, if 
the first coat is lacquer or enamel. An 
alternative method is one spray coat with 
light sanding, revealing the red-brown raised 
grain 

Indeed various colors may be applied lo 
cally in the grain and blended in non-ob 
jective compositions worthy of hanging as 
pictures. The base coat shou'd be a lacquer 
or an enamel, perhaps a metallic pigment; 
but the rubbed colors may be artist's oils or 
water thinning pigments. A’ final coat of 
clear shellac or varnish helps the visibility 
The customary clear gloss lacquer might 
cause the base color to “bleed” through 

A second and third torching, with clean 
ing out with steel wool or wire brush in 
between, will open up fine “check marks” in 
the hard grain of the fir. These check marks 
take a rubbed pigment muck like the open 
grain of slash oak, Philippine mahogany, 
and ash, so strikingly explotted in modern 
furniture. White rubbed on black gives an 
exotic flavor to an inexpensive veneer 

Such eroded surfaces as wire brushed 
plywood, “Weldtex”, and the “Rockwood” 
described last month also take two-tone 
finishing by spraying at a flat angle with the 
finish coat. The accompanying photograph 
shows “Rockwood” panels as foil for a piece 
of wood sculpture by Jean Johanson in a 
Bon Marche women’s apparel window 

The display shop is frequently called upon 
to prepare palm trees, grape root millinery 
trees, or exotic gnarled driftwood trees for 
atmosphere. Bases are conveniently band 
sawed from 44-inch plywood in free-forms 
with very long screws sunk in holes drilled 
from the underside of the plywood. Yucca 
trunks make excellent palm: trees, and are 
moderately priced because so very light that 
shipping costs are small. For a trée with 
real glamour, bare manzanita branches may 
be toe-nailed sparsely to a driftwood trunk 
Here artistic ingenuity in the matter of com 
position can have maximum play, The situa- 
tion is similiar to that of the Ming tree in 
piec e of Oriental pottery There is a science 
of relationship between planes, and between 
heights of vertical accents Which it would 
be well for the displayman and the interior 
decorator to know 

Wood scatter chips may be prepared in 
the shop at a great saving, with the added 
advantage that a supply in natural finish will 
be on hand for exact color matching for a 
particular job The chips! themselves are 
picked up free or at small expense from a 
mill works, ship building shop or sash and 
door outfit someone who has a planing 
mill in operation. Planer ehips are about 
the size of postage stamps and smaller. Chips 
too fine can be sifted out on hardware cloth 
of the desired mesh size, or the chips can be 
stained as they come from the planer. They 
are dipped in oil stain diluted with kerosene 
or painter's thinner, or in water soluble ani 
line dye solution. They should be sprinkled 
on racked hardware cloth ta dry 

Lastly we discuss the full treatment for a 
“high finish” on smooth paneling or fixtures 


(Table 2). Lesser finishes are short-cuts 
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There's no doubt about it! Investigation shows that 
Vari-Shape Mannequin Wigs are superior in quality. 
And not only that . . . Vari-Shape wigs are stylishly 
coiffured . . . attractively finished . . . and long in 
value. So... step up your displays: give them a 


promotional boost with Vari-Shape wigs. 


No Meaturing Necessary 


Designed with a special rubber base, Vari-Shape 
wigs fit absolutely snugly and securely on the skull. 
No Need For Measuring! Come in any color 


desired. Request new style chart. 


Write for Descriptive Literature or Further Information 


HERZBERG-ROBBINS, INC. 
457 West Broadway, New York 2, N. Y. 


"Specialists in Mannequin Wigs and Repairs”. Years of 
skilled experience assure you quality work at bargain prices. 











Comes in 100 foot rolls. 

e ful f ing for the exterior and interior of your store. 
Evergreen Roping d i are suitable for streets, stores, public 
and private buildings. 

BASALM ROPING is bushy and well rounded. 
10” to 12” diameter, per 100 feet 
14” to 16" diameter, per 100 feet . 
Heavier grade, superior quality, per 100 feet 
BALSAM WREATHS—30” h, $2.35 36” 
# each, $4.95 

All Prices F.O.B. La Crosse or North Woods 
BALSAM WREATHS AND STARS MADE TO ORDER 

Don‘t Delay — Place Your Order AT ONCE! 


SEMSCH DISPLAY SERVICE 


628 SO. 3rd STREET SILAS B. NELSON, Prop. LA CROSSE, WISC. 























Ee 


LOOKING FOR 
A CAREER 
in eee 


in this well paying, uncrowded 
profession. Learn every phase of window trim- 
ming and interior display. Study under out- 
standing factulty. Practice in full length windows 


CURRICULUM 
Cloth, Crepe Paper and Painted Backgrounds, 
Windows, Mens Wear, Children's Wear, omen's 
Ready to Wear and Specialities, Small Wares, Window 
Design, Mannequin Draping, Interior Display, Lighting, 
Show Card Writing, Silk Screen, Papier Mache Fabri- 
cation, Prop Construction 
FACULTY 
MARC BIELER, Bonwit Teller, Phila 
ERNEST R. BUCHANAN, Formerly Baker Sign Co 
JAMES FEE, Strawbridge and Clothier 
SAMSON FREEMAN, Art Dept., Phila. School 
RUDOLPH GARCIA, Formerly the Spielman Co 
FRANK HANNA, Formerly Chromart Co 
EDWIN J. HEITMAN, Art Dept., Phila 
ROBERT KRAIN, Display Co. of America 
JOSEPH MAIDA, Formerly Maida Studios 
WILLIAM McBLAINE, Formerly Browning-King Co 
NORMAN MOORE, Formerly R. H. Macy Co 
WILLIAM B, MURROW, National Display Institute 
CHARLES A, NUGENT, Fe rly The Blum Store 
ELWOOD R. SULOFF, Penna. State College 
@ Approved for Veteran Training 
@ Free Placement Service — over 85% of gradu- 
ates placed in well paying positions. 


“The Nations Center for Display Education” 


Drug 


System 


School System 


617 CHESTNUT ST., PHILA. 6, PA. 


Write for Descriptive Booklet 








For Better Display Use Flexible 


SLEEVE 
FORMS 


e USE THE BEST 
e PAY NO MORE 
e THERE'S A DIFFERENCE 


ya nw ae Be) 


SLEEVE FORM MFG. CO. 


$4) SIXTH AVE NEW YORK CITY 11 
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from the basic furniture would 
take additional care and processing 
After the 


surtace 1s 


process; fine 
the 
that 
filled 
with a surfacing compound drawn flush with 
a spackle knife 
is the surtacing 
and dries quickly 
fine enough taper 


have been set, 


over minutely to see 


nail heads 
gon 
these holes and all accidental ones are 
with 


Spackle mixed water 


easiest compound to 
It can not be carried toa 


however, and cracks loose 


us¢ 


with any For natural finishing and 
taken that 
the 
similar 
putty, 


motion 
lor staining 
the filler be 


color as the 


spec ial care must he 
pigmented to dry 

work, and 

taking characteristics 


is spackle 


Same 


with stain 


Swedish which 


with varnish and color-in-oil is 


this 


Plastic wood 


good for drying 


with small amounts of lacquer 


purpose but is slow 


color may be 

The types of surfacing compounds 
fill, but do not bond. For one that bonds as 
well as must go to the 


used 
above 
fills we automotive 


body and fender refinishers, who 


are ac 
customed to carrying a taper from a chipped 
paint edge 2 the 
disappear into nothing and completely fool 
Their surfacing compound is 
and called spot putty, and 
dries in seconds if applied in thin coats. In 
holes it takes hours to dry, 
In such cases fill first with plastic 


inches across fender to 
the eve 
lacquer based 
deeper and 
shrinks 
wood 

all work 
sandpaper on a block 
moisture the grain, 
necessary If the 


should be hand 
On 


setore painting 
with 
fir plywood 
making this 
work is fir 
precaution 


sanded fine 


will raise 
especially 
and is to be stained, a special 
taken: Fir takes 
fashion because of the 


must also be 


stain in a “wild” 


extreme difference in hardness between its 
soft and hard grain, causing the grain pat 
tern to starkly. It is 
to seal it before staining by means of a 
u “Firzite” 
base) or sanding sealer (lacquer base) 
coat takes the stain 


and further prevents check marks developing 


show up customary 


thinned coat of “Rez” or (varnish 


This 


preliminary smoothly, 


in the drying of finish coats 


Some finishes feature only an oil stain and 
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—'Tweed has come a long, long way"—one of 
a group of displays on this subject by James 
David Buckley, Soks-Fifth Avenue, Beverly Hills, 
Calif. Featured were Americana antiques, in 
this case an old-fashioned malted milk shaker— 


wax giving a soft sheen but not wearing 
Most fine require 


sanding sealer coats applied with the 


several 
spray 
gun, with block sanding in between to com- 
level the The 
with wet-or-dry sandpaper as in auto- 
motive furniture work (No. 160 to 320) 
\ slight amount of makes the 
grab and washes out the dust 


well finishes 


pletely surface sanding is 
done 
and 
water paper 

If a precision surface is not required, but 
just the 
will be 


high gloss, two coats of clear gloss 
sufficient, with light steel wooling in 
between 

Phe 


CESSIVE 


with 
lacquer, or 


surface may be built up suc- 


coats of colored suc 


cessive coats of clear gloss over a base color 
The 


coat latter gives a glassy effect with 


a p 


» ad 


—This display-within-a-display won first prize in its classification in a contest sponsored by 


Barron-Anderson, Boston. 


It is the work of Thomas Novy, Wm. Hengerer Company, Buffalo— 
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greater depth and is striking with metallic 
undercoats, and the former is best for flat 
lacquer finishes as in black Chinese Modern 
On a stain job, the surface is normally built 
up with successive coats of clear gloss with 
steel wooling in between 

For modern “buttermilk”, “limed”, 
Rez” (“white 
other light 
involved 
dark the 
bleach it 


“white 
Firzite”),. “driftwood” 
different 
Here instead of staiaing the 


and 
effects, a problem is 
wood 
problem is to keep it blond, or to 
This is accomplished most simply 
by rubbing in a light pigment, usually white 
the surface with clear 
For the popular “driftwood” 
Flesh and light 


successfully 


before building up 
gloss 
gray is 


finish 


} 


used. Nave 


green 


also been used 

After painting, and open 
grained woods can take an additional treat 
ment to produce the popular two-toned ef 


fects to which we have been referring. The 


raised surfaces 


first or overall color may have any degree of 
opacity; that is, it may be 
the character and some 


a stain revealing 
of the color of the 
wood, or it may be opaque paint, or it may 
be something in between. This is governed 
by the amount of pigment, a lacquer which 
is mostly gloss with a small amount 
of pigment being called a lacquer stain. The 
most two-tone finishes feature a 
dark or saturated overall color and have the 
open grain rubbed in with pale 
pastel. Striking combinations are deep 

and light black and white 
and pale greens, ox-blood and 


clear 
successful 
white or 


orange 
Kelly 
gray 
The rubbed finish should be in a different 
medium from the overall coat so as not to 
dissolve it: Water paint or oil 
paint over lacquer, or water base paint over 
oil. (Lacquer should never be applied over 
enamel or oil base paint as it will pickle it.) 
Waxing and polishing then finishes the job 
To repeat, this is the full treatment, and 
for most purposes many of the steps can be 
abbreviated For 


green, 
light 


base base 


some display purposes 
not even be used, but ar 


board 


wood nee d 
tion on 


imita- 
grain dry 
darker 


looks 


composition with 
brushed in or steelwooled off in a 


With clear 


“wood” 


value gloss overcoat the 


of such will be convincing, if not 
its wear. 

The woodworking 
greatest care is normally 
lettering At the 
tern alphabets are 
script the 
Philippine 
the bandsaw 
tool is the 
9 -degree 


finish to which the 


given is on wood 
Bon Marche pat 
kept, and for a 
pattern is rubber 
mahogany stock 
and scroll saw An 
floor belt 
fence, on which the outside 


cut-out 
special 
cemented to 
and cut out on 
important 
model sander with 
curves 
and sides can be accurately shaped. Inside 
curves can be and 3 
inch sandpaper cylinders on a spindle in the 
chuck of the drill press 

The lettering for The 
gate, one unit ot 
was prepared 
two-tone sealer 
plied to the sides of the lettes 
with 


worked with %%-inch 


Bon Marche 


which is 


North- 
illustrated 
Lacquered 


here, 


with edges and 


face. Sanding was first ap 
Ss in two coats 
woolings rhe 
sprayed x blood, 
on the prepared sides, but not 
unprepared faces 

blued then 
In haif an hour they 
half an 


letters 


faces and 


two steel 


sides were then drying 


glossy filling 
the open grain on the 
White “Texolite” 


rubbed on the 


slightly was 
faces 
for liquid waxing, and 


were re ady 


hour later for buffing were 
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EXTREMELY LOW PRICED! 


Twinkle Lites 


All lights burn steadily and 
independently. 

Create a soft, glimmering 
illusion. 

About 40 feet of wire for 


© 
4 NOEL + 


Manufacturing Co, Int. 
Division 9 
16752 Third Avenue 
New York 28, N. Y. 
SAcramento 2-9178 





Only NOEL manufactures 
Blinker-Lites & Twinkle-Lites! 


Something NEW and DIFFERENT for the display field — EXCITING 
BLINKER-LITES and TWINKLE-LITES. They're made exclusively by NOEL. 
Powerful sales producers . . . real attention getters. f 
LIGHTS-IN-MOTION that emphasize the center of attraction of any display. 


Pleasing patterns of 


Blinker Lites 


Each lite blinks on and off 
independently. 


Creates a gentle twinkling 


star effect. 


About 52 feet of wire for 
20 lites. 


TRANSFORMER.TYPE BLINKER*LITES 


TRANSFORMER-TYPE TWINKLE*LITES 


Write for interesting literature. 


Jobber inquiries invited. 





mounted off the wall on short lengths of 
1/l6-inch welding rod 

As illustrated further in the Bon 
Christmas Kenneth 


im a new variety 


Marc he 
MeGuire 


ot torms 


window by 
wood is available 
Here 
balls 
the support of glass shelves 

Wood 


sponsive 


hoops and wood 


combined in 


doweling, laminated 


and spires are units 


and colorful 


and 


can be rich and re 
J 
to staing and lacquers 


awaits the designer's thought and 


waxes 
It simply 
the craftsman’s touch 


Change Of Location 
For Best Devices 
Formerly located at 10516 Western avent 
| Best ( 


Cleveland, Devices 
3459 


West 


ompany, Inc 


removed to 140th strect, in the 


same city 








Pe = 
ELASTIC PETAL TOP WIGS 
(Trade-Mark) 

Fits any size head. Created by Helen. 
Manufactured by 
NU-SHOW DISPLAYS, INC. 
67 Sixth Ave., BArclay 7-8974, New York City 13 
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™mkee TOUCHDOWN 


on FALL DISPLAYS 
> BS: HANSEN 


AT RIGHT — Hansen One- 
Hand Tacker. Holds strip 
of 140 staples. Tacks fast 


as you grip. ‘atthe 
BELOW—Hansen Vest Kit, 
packed five kits per box of 
5,000 staples. Kit contains 
1,000 staples. Kit fits vest 
pocket. 


INCE your goal in Fall, Winter and Holiday 

display and sign tacking is more effective 
work, with less effort and in less time, you can 
score a "touchdown" with the Hansen one-hand 
Tacker and Vest-Kit. 

Take them both to the job —and stay there until it's 
finished. No back-tracking for tacks or staples —no 
delays. Tacker is self-contained, ready for instant, con- 
tinual use. Vest-Kit fits vest pocket. Provides staples 
when and as needed. 

Make the most of your time, talent and effort. Use 
equipment worthy of the ingenuity you put into your 
display and sign work. Order and keep on hand this 
indispensable combination — the Hansen Tacker and 
Vest-Kit. Request Booklet T-40. 


[HANSEN Je eS ce 


504] RAVENSWOOD AvE. CHICAGO 4O ILL 

















-arrestings 
: a en-compelliné! 


SIt’s an RCS 
Mounted, Cut-Out Photo Blow-Up 


Just look at the realism in this blow-up 
—a_ photographic achievement! You 
can have a display or background like 
this at extremely low cost! Just one of 
many exciting effects created by RCS 
photo craftsmen. 


Be 
it’s EY 
It’s Attent 


See RCS “Giant Prints” in action — 
learn about the dozens of ways you can 
use our photo blow-ups in displays 
and backgrounds. Get our FREE Ciant 
Print Book at once! 


Write: 








STUDIOS: vse. 











JOBBERS USE THE 
We speciation to Lgh quetity. Sow price, women's ond OPPORTUNITY EXCHANGE 
chiiarens 
INS For any WANT AD purpose: 
MANNEQU POSITION WANTED POSITION VACANT 
For particulars write USED DISPLAY EQUIPMENT FOR SALE 


: REPRESENTATIVES WANTED 
286 we tall = ——— Y $3.00 Per Column Inch — CASH WITH ORDER 
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New Midget Mechanism 
Animates Display "Book" 

Newest mechanical display device to help 
dealers in the highly competitve battle for 
consumer sales is a mass-produced ani- 
mated “book” created by Einson-Freeman, 
Long Island City, N. Y., lithographers, it is 
reported by Albert Hailparn, executive vice- 
president and director of sales. Its adver- 
tising application is unlimited, he said. 

“The animated ‘book’ can give a promo- 
tional jolt to advertising for every kind of 
consumer product — automobiles, beverages, 
food and household appliances, to television, 


| toiletries and wearing apparel. 


“Tests show that motion has seven times 


| as much attention-getting effect as non-mo- 


tion displays. Sut this page-turning 
mechanism does more than merely catch 
the eye. By breaking the advertising and 
illustrations into ‘page’ units it permits 
easier absorption of the selling story as a 
whole,” Hailparn said. “The advertising 
impression is stronger and lasts longer.” 

Mechanism of the patented page-turning 
device is a 110-volt AC, 60-cycle synchronous 
motor with an oscillating arm. The midget 
motor is 2 inches in diameter, weighs 4 
ounces and plugs into any light socket. It 
is housed in a light weight metal case, 
screwed or eyeletted to the back of the 
cardboard “book”. 

The diminutive power plant swings heavy 
cardboard pages 11 by 14 inches effortlessly 
It opens an 8-page book, lithographed in 


| 8 colors, cover to cover and back to the 


beginning, page by page, in a 76-second 
cycle Page reading time averages 10 
seconds. The new mechanism can be used 
on pages smaller or larger than 11 by 14 


and in books of fewer than eight pages 


COMING UP! 


Constitution Week Begins Sept 17 
National Dog Week Sept. 24-Oct. 1 


| Gold Star Mother’s Day Sept. 24 


National Sweater Week Sept. 25-30 
Better Parenthood Week Oct. 1-17 
National Hat Week Oct. 2-8 (tentative) 
National “Employ Physically 
Handicapped” Week Oct. 3-9 
National Wine Week Oct. 7-14 
Loyalty Days Oct. 7-8 
National Cranberry Week Oct. 8-14 
(tentative) 
National Fire Prevention Week Oct. 8-14 
Columbus Day Oct. 12 
National Letter Writing Week Oct. 15-21 


| Children’s Day Oct. 


National Posture Week Oct. 
National Bible Week Oct. 
Sweetest Day 
United Nations Day 
National Apple Week 
(tentative) 
Girl Scout Week Oct. 29-Nov. 4 
National Honey Week Oct. 29-Nov. 4 
(tentative) 
National Flower Week Oct. 29-Nov. 5 
(tentative) 
Hallowe’en Oct. 31 
American Art Week Nov. 1-7 
American Education Week Nov. 5-11 
Armistice Day Nov. 11 
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Byron 


expressed beauty! 


—Something unusual in the way of Christmas 
trees is this one by Plastic Design Mfg. Com- 
pony, 15 West 55th street, New York City. It is 
made entirely of green felt trimmed with fringed 
red felt and bright metallic spangles. The stand is 
of metal with felt trimming and between each 
section on the lower trim is suspended a bell that 
jingles when the tree is moved. It stands 20 
inches high and the lower felt edge is !5 inches 
in diameter— 


\ } 


Rosner Leaves Nancy's, : 
Holl d ; © , 
aie eieiadion of Vid Rosner as display AMECO display S beauty! 


manager for Nancy's, specialty shop of 
Hollywood, has been made known. He had 
been with the firm for more than two years 
Rosner’s future plans have not been an 
nounced as yet, nor has his successor been 
named. He was formerly with H. P. Sel- 
man & Co., Louisville, and also has operated 
as a free-lance in the Hollywood area 


Mannequins of eloquence . . . persuasive 
sales-getters! They need 


° not utter a word to speak highly 
City College, New York, ’ 
Plans Display Course of your merchandise. 
A 15-week course in “Window Display and 
Visual Merchandising” will begin October 4 Fe. 
at 430 West 50th street, New York City, \ isit 
under the sponsorship of the City College 


School of Business. Dr. Robert A. Love is American Model Form Company, Inc. 


director of the school. Classes will meet 


each Wednesday evening. The course 1s | 38 Greene Street New York 13, N. Y. CAnal 6-8259 


said to be of an advanced natur 


Model Form FS-6 


Write for Free Literature 








Century Lighting 
At New Address 


New offices and showrooms are now occu 


pied by Century Lighting, Inc., at 521 West | 331 
43d street, New York City 18 The well | 2 U P s Oo N 
known firm has greatly expanded its facili- | =a CUT-OUT LETTER 
ties, and the new site includes a “working > 
auditorium” where solutions to lighting | , 2 A I Pp h a b ets 
problems can be worked out graphically } i IN 3 STANDARD FONTS 
Century also announces the opening of a j ’ thick 
manufacturing plant at 626 North Robertson 
boulevard, Los Angeles, better to serve the | 
West. | 
s THE UPSON COMPANY 
St. Louis Display Guild = 4299 Upsen Polat, Lockport, New York 
Attends Ball Game | 4,1 © we a 
The baseball game between the St. Louis | seyret Sap 30 
Browns and Boston the night of September | o special cukeuts end trade names ADDRESS__ 
14 was attended in a body by the St. Lonis 
Display Guild | ce NE Mare, 











SUNFAST 


DISPLAY PAPER 


24 FADE-PROOF COLORS 
TWO WIDTHS 
107" and 92" 
Distributed by Display Jobbers 


COMPLETE STOCKS—NEW YORK, 
CHICAGO, SAN FRANCISCO 


Sample Swatches and Price List 
on request. 


JOBBER INQUIRIES INVITED 


BUTLER COMPANY 
229 W. Monroe Street, Tel Franklin 2-5800 
Chicago 6, Illinois 
SUTLER PAPER NEW YORK 
CORPORATION 


247 Park Ave. Tel Plaza 3-7860 
New York City | 











The Modern Display Trend 
is to LIGHTED MOTION 


Model "712" 


Roto-Sho 


LECTRIC TURNTABLES 


MODEL “712” ROTO-SHO’s two-way, built- 
in electric outlet permits novel, self-con- 
tained lighting effects by means of sliding 
contacts, as well as operation of electric 
devices while the turntable revolves three 
times a minute—Lights turn with the table! 


There's nothing like “712” to revolutionize 
your window trim and make passersby 
buy! Sturdy, steel construction, guaranteed, 
it carries up to 200 Ibs. 18" diameter turn- 
table. Allover height just 7". A.C. only. 
For winning action displays, write us tor 
complete ROTO-PRODUCTS turntable catalog. 
GENERAL DIE & STAMPING COMPANY 
Integrity Since 1919 

Mott St.. New York 12, 


Dept. O, 262 N. Y. 
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Remodeled Exhibit Room 


ECAUSE national-brand manufacturers 
B have their fingers on the pulse of over 
all retailing, they are becoming more 
keenly aware of the terrific customer impact 
brought about as a result of intelligent and 
coherent merchandise presentation at the 
points of purchase 
Recent evidence of this is the opening of 
Hoffman Television Corporation's new deal 
showrooms at their 
No. 5 Plant at 62nd street and Avalon boule 
vard, Los 
Hoffman high 
during their dealers’ convention, a large pet 
attributed di 
in which the 


ers’ and distributors’ 
Angeles. 
sales soared to a new 


centage of which has been 
rectly to the 


new 1951 line was 


effective manner 
shown 

showroom 
hands of An 
display 


stores, and 


Planning and execution of the 
and auditorium was in the 
thony B. Golff 
the Milliron 
National 


organization specializing in visual merchar 


formet director for 
president of 


ompany, an 


now 


Indoor Advertising ¢ 


dising, store planning and sales promotion 


Golff completed the installation exactly one 


week after preliminary plans were approved. 
The room is approximately 
by 40 feet wide 


100 feet long 
A stage, complete in every 
detail, was constructed at one end of the hall. 
Background drapes were in a turquoise peb- 
ble-cloth overhung with “paint with light” 
strips, making it possible to change the color 
of the background at will by merely flipping 
electric switches The wings, 


were the 


tormentors 
same material 
Flooring of the stage 
framing is in combed 
plywood finished in natural oak 


and tront curtain 
in shades of brown 


is hardwood and the 


rhe sample 
period 


rooms depicted three distinct 
Modern, Provincial and 
Textured wallpapers were used 


stylings 
lraditional 


—The stage after the modernization program 
is seen above. It is complete with professional 
lighting and tableaux draping arrangement. 

. Immediately below, the left wall of the 
auditorium showing model rooms; the right 
wall has a similar treatment. . . . Below, the 
auditorium before modernization; Golff is at 

the extreme left— 
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throughout. The Modern room shows clever 
use of a new plastic glass brick, light in 
weight, and giving the same effect as authen 
tic glass brick. The fireplace in the Provin- 
cial room was of simulated flagstone and 
used outside the 
effect 


plant arrangements 
Traditional room window to give the 
of the outdoors. Promotional vehicles were 
developed for the wall treatment 
These consisted of a series of L-shaped re- 
movable panels with a shelf at table height 
Hoffman adver 
tising pieces were papered on the functionals 
shelf 


were 


right 


Photographic montages of 


above the [hese functionals were 
used for the 
promotional pieces designed by Hoffman for 
its dealers in 1951 The auditorium was 
easily converted into a showroom by simply 


These, of 


display of point-of-purchase 


theater seats 
course, were collapsible 
After the opening, Golff commented that, 


strongest sin 


removing the 


“Visual merchandising is the 
retailer has at his 
should _ be 
the enormous power of im 
pulse buying. Merchants 
the future will harness this medium and us¢ 
it effectively who don't will be left 
at the bottom of the volume scale.” 


gle selling medium a 
command 


quick to realize 


Aggressive retailers 


with an eye to 
Those 


Ned Silvestri 
Is Dead 

Ned Silvestri, founder of the Chicago firm 
of Silvestri Art Mfg. Company, Inc., died 
Angeles at the age of 59 
1939 


recently in Los 
He had been retired since 

The well known company was established 
in 1906 by Silvestri and his brother, George 
G., who preceded him in death 

Survivors include a brother, Serafino, of 
Silvestri Studios, Hollywood, and 
nephews; one of the latter is 
Silvestri, Jr., president of the Chicago firm 


several 
George G 


Folder Now Ready 
On "Whirl-O-Foil" 

Bulkley, Dunton & Co., 295 Madison 
avenue, New York City 17, has prepared 
a folder showing its line of “Whirl-O-Foil” 
available in five holiday colors. The seam 
less, embossed foil is 50 inches wide and 
the standard roll size is 25 feet in length 
250 yard rolls may be had, however. Samples 
folder, 


are included in the which will be 


sent on request. 


Bernard Foster Returns 
To Magnani Mannequin 
head of Magnani 
Company, New York City, makes 
addition of Bernard E. Foster to 
staff Foster was pre 


company tor five 


George Magnani Man 
nequin 
known the 
the firm's sales 
with the years, 


recently was with Vaughan Man 


viously 
and more 


nequin Company 


Aluminum Foil Star 
Marketed By Bell Art 

An expanding aluminum foil star, No 
2007, has been placed on the market by Bell 
Art Displays, 1652 86th street, Brooklyn 14 
Thirty inches in diameter, the star is lighted 
from within by firefly lights. Other products 
of the company include bells, 
‘flickers”, and a new comet-star 


base metal 


Christmas 
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KEYLONS 


A series of vertical keystone 
shaped displayers designed for 
those "difficult corners" and for 
use wherever height is required. 
Selected oak with crystal clear 
glass shelves and finished in 
natural color oak. Space be- 
tween shelves 10’. 


SOLD THROUGH YOUR 


inquire 


ARROW DECORATING @ 


16” high x 25%" wide x 19” deep 

FK-32 Each $18.50 

264" high x 254"’ wide x 19’’ deep 

FK-33 Each $23.50 

36%"' high x 25'4"’ wide x 19’ deep 

FK-34 Each $28.50 
F.O.B. Philadelphia 


f_FIXTURE DISTRIBUTOR 


FIXTURE CO + PHILADELPHIA 40. PA 
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manikins ... created 


to sell merchandise... 


Furs, coats, sports attire 


or evening wear... 


Beau mondes make any 


garment a picture of fashion. 


Truly, there is no finer manikin 


made. 


Call or write for the new Beau monde brochure 


featuring the complete La Femme Naturelle series. 


ART. 


810 PENN AVENUE 


R. COHEN CO. 


PITTSBURGH, PENNA 


MR. ART R. COHEN, exclusive Korrect-Way distributor 
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"The History And Technique 
Sok Of Lettering As Design" 
_ . " Published by Prentice-Hall, Inc., 70 Fifth 
PERFO RMANCE ; “_ | avenue, New York City 11, at $6, a book 
. stage te | called “Lettering: The History and Tech- 


t ai 4 nique of Lettering as Design” is now on the 
ou nts  o . a | market. Lettering as design, though not a 
e oo 7 new conception, is nevertheless almost 
FY wholly overlooked in conventional books on 
PROVEN lettering. In this new book Alexander Nes- 
i " ¥ é bitt, noted calligrapher and designer, con- 
BY ’ siders lettering in its true light as an in- 

i : trinsic part of graphic design. 
20 j¢q . Part I of this work is a history of the 
design of letters which spans some 7,500 
years. Nesbitt begins with the earliest 
OF . crude symbols of antiquity, continues into 
picture writing and the emergence of the 
Greek and Roman alphabets, and proceeds 
to show lettering developments through the 
centuries down to the present day. Ninety- 





Precision built throughout. Friction drive 
allows display to be stopped purposely or 
accidently without damage fo gearing or 
motor. Finest ball bearing. Truly de- 
pendable unit. five impressive full-page plates accompany 


Model No. 500 $2 45° the text. They offer a striking visual rec- 


Complete ord of lettering styles and trends over the 


With A.C. 18-wott current consumption ages and emphasize important elements of 
motor of balanced load capacity of 200 
Ibs.; 12" diameter aluminum enclosure and Part II is a practical course in lettering 
tinuous operation. Use of spiral gear drive 8 foot heavy duty UL approved cord and for the student. Utilizing his long experi 
affords smooth, effortless, transmission of plug. Shipping weight 15 pounds. Speed ence 46 ‘the ‘tall. the author telle how 40 
power from motor to revolving turntable. Re- 3 R.P.M. Overall height 514". ORE ots , Fidetien haat ny caten 
duction gears sealed in oil for quietness and Electrical contacts for illumination $10 ncaa irene ghee ee ae 

it imaginative expression. He shows how 


efficiency. addilional. : 
to coordinate mind, eye and hand to pro- 
Available in AC- 


A R T R Cc Oo H ig N Cc oO duce distinctive effects with lettering, type 
ad ° DC Universal mo- 


and page layout. This section likewise is 
810 PENN AVE. PITTSBURGH 22, PA. — 0". -lahtly. ad 
Member NADI 


You can depend on 
This TURNTABLE 


Ruggedly constructed, heat-treated steel 
gearing resists wear indefinitely under con- 


graphic design 


illustrated with full-page plates 


E. R. Dean To Retire 
January Ist 


One of the old-timers of the display pro 


- fession, FE. R. Dean, display director of the 

Wh. Dayton Company, Minneapolis, will retire 

4 YHA f on January Ist. He has been in charge of 

(7 e ‘4 V0 the store’s display for the past 30 years 


Dean ex 


y Even after retirement, however, 
s pects to return to the store occasionally to 
“Va lit' Je assist with the larger display promotions 
‘ ‘ iu Howard Reget, also with the store for 30 


years and for the past 22 years assistant to 

















manikins ... created 
to sell merchandise... 


Furs, coats, sports attire 
or evening wear... 
Beau mondes make any 


garment a picture of fashion. 


Truly, there is no finer manikin 


made. 


Call or write for the new Beau monde brochure 


featuring the complete La Femme Naturelle series. 








Dean, will take over as director of the de 
partment. In future Dayton’s display will 
be handled as a unit, instead of having 
separate window and interior divisions as 
in the past, and Robert Peterson will be in 
charge; he has been head of the interior 
display division for the past several years 

Tony Marcus, who had held a_ similar 
position as head of the window display sec 
tion, has resigned. He expects to announce 
his future plans soon 


Result Displays, Inc., 
Offers New Catalogue 


“Basic Store Fixtures and Displays” is 


the title of a new 16-page catalogue which 
will be sent free on request by Result Dis 
plays, Inc., 420 West 33rd street, New York 
City | 


Included in the articles shown are mul 


| tiple-height merchandisers, display trays, 


glove, hose and tie display trays, shoe forms, 
stocking forms, hand forms, jewelry dis 
play tray, plastic display fixtures, blouse 
forms, turntables, plastic hangers, shoulder 
hangers, shoulder covers, and display light 
ing fixtures 
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LOS ANGELES WINDOWS 


(Continued from page 37] 


the background for the windows in Ohr- 
bach’s fall opening series, done by Display 
Director Bill Meissner. Set against this 
background was a large picture frame cov- 
ered in an unusual tortoise shell patterned 
paper. Gold boucle drapes were hung in- 
side the frame to form a backdrop for the 
new fall millinery shown. Arrangements of 
wine colored oak leaves and bright yellow 
chrysanthemums were fastened at two cor- 
ners of the frame. Four mannequins were 
used in the foreground, dressed in what the 
large reader leaning against the picture 
frame described as “Prophetic Fashions 

at a store where you get the most for your 
fashion dollar”. 


August and September are our warmest 
months in Southern California Conse- 
quently, Stanley Thompson's window (not 
shown) at The May Company featuring 
cool, summer washables met with a ready 
audience. The floor was covered with black 
and white composition tile squares. A single 
column shutter panel was in the background 
with two large, dark green palm fronds ex 
tending out on either side of it. Fastened 
to the shutter was a wallpaper with a 
shutter and palm motif. In front of the 
shutter was a metal garden chair upholstered 
in pink plastic and holding warm weather 
accessories and cosmetics. The dresses worn 
by the two mannequins picked up this color 
ing and also the color of the wallpaper 


Sweaters took the spotlight at Nancy's 
Hollywood, where Display Director Vid 
Rosner did an interesting display titled 
“Sweater Girl”. Only one mannequin was 
used, but 45 sweaters were shown. The 
mannequin was placed at one end of the 
window, which is not illustrated The 
sweaters were arranged on racks on _ the 
opposite side so that customers could see all 
the various styles and colors offered. The 
floor and background were both painted a 
light gray. Racks holding the sweaters and 
the large shadow-box type frame around the 
mannequin were both of highly polished, 
dark brown wood. he reader was done in 
white against a polished dark brown natural 
wood background. This display was espe 
cially interesting inasmuch as it showed an 
unusually large selection of merchandise and 
yet retained a free and uncluttered look 


Ruth Brownstein Joins 
Greneker Corporation 


Recently with Magnani Mannequins and 
formerly display and advertising manager 
for Grayson-Robinson Stores, New York 
City, Ruth Brownstein is now with the 
Greneker Corporation, of the same city, in a 
sales promotion and selling capacity 


Display Secretary Retires 
To Private Life 


After eight years as secretary to Henry 
Callahan, window display director of Lord 
& Taylor, New York City, Mrs Mary 
Rudyk Guillotte has resigned She will 
make her home in Orange, Texas, where her 


husband will engage in research for du Pont 
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DISPLAY MIRACLE 
WONDERFUL NEW KIND OF DISPLAY PROP 

















Floor to Ceiling Bent Metal Tubes 


Used as structural units for practically anything display people will ever want to 
build in windows and store interiors, such as modern set-pieces, screens, panels, 
columns, window and department dividers, demonstration counters and booths, 
ledge and post decorations ... and cut them to make original displayers. 

Used as supports, they will hold anything within reason, that display people 
wish to elevate. 

Miraculous because so many smart effects can be made with such a simple thing. 
Thoroughbred showpieces that may be used successfully in some manner with most 
any theme display people dream up. 

UNIQUE ADVANTAGES: They may be used horizontally, vertically, tilted to 
either side, forward and backward, face to face, back to back, edgewise, reversed, 
overlapped, eriss-crossed, separately or in groups. 

Planning original creations with bent tubes is interesting to the point of faseina- 
tion . . . and the possibilities are only limited by one’s artistic talent, imagination 
and ambition. 

There are seven styles, from one long window height sweep, to a series of small 
bows. Each style is a marvel of grace, the kind of curves your art teacher calls “re- 
fined contours”. Each style has been approved for usefulness and versatility by 
leading artists, architects and display men and women. 

Made of 54 inch outside diameter metal tubes, chromium plated or unfinished 
ready for you to color. 

Description of Bends: 


No. 
No. 
No. 


| to outside of tube. 
9 
3 
No. 4 
5 
6 


. Each bend 3'11'%” long. Bow at center 244” to outside of tube. 

” to outside of tube. 

. Each bend 134,” long. Bow at center 2-11/16" to outside of tube. 
Each bend 1374” long. Bow at center 4-1/16” to outside of tube. 
Each bend 1854” long. Bow at center 534” to outside of tube. 

. Each bend window height. Bow at center 444” to outside of tube. 


. Each bend 234,” long. Bow at center 25¢ 


. Each bend 5’ long. Bow at center 3% 


No. 
No. 
No. 

I furnish free with each tube, an entirely new and different tube lock to hold 
the tubes in plave between two surfaces. A most efficient, simple. invisible extension 
tube lock. 

The tubes are sold in 8 9 and 10 foot lengths. If a 10 foot tube is too short. 
the extension tube lock will make it long enough. 

Nothing else to buy to attach shelves, shadow boxes, pictures, signs or to fasten 
them together in building. Select your styles from this advertisement, tell me 
the length you want. and how many. No orders for less than a dozen tubes accepted. 
Every store should have at least two dozen to begin the work right. Your price 
by return mail. 

PICTURES OF FIFTY DIFFERENT WAYS TO USE THE TUBES INCLUDED 
FREE WITH EACH INITIAL ORDER. 


R. J. PATTERSON 
608 13TH STREET ALEXANDRIA, LOUISIANA 
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HERE IS 


Nothing , © 
like # -@ 
for ‘e@ 
Let Us 


Rubber Mow 
Ph 


never 
Money 
matic Alten 
advertisme 


Write, phe 


Send 


and samples 


H. MEINHARDT & CO., Inc. 2xe'; 


4138 SHERIDAN RD., CHICAGO 13, ILL. 


S—T—R—E—T—C—H—!I—N—G 


RUBBER 


ADVERTISING 


DOLLARS 


it is ACTION! 


It's a RIOT AT CONVENTIONS! 


it's DRAMATI 


COUNTY and STATE FAIRS 
CIRCULATION BOOSTERS 
CO-OPERATIVE ADVERTISING, ETC. 
You Actual Samples of Sales-Tested 
ey used so suce advertisers 
Dollars 
« where needed 
Memory 
at occasions and 
offers 
tion-Compelling 


esstully by 
enthusiasm and 
It's the perfect “Howdy 
Fun Provoker™ 
Rubber 
Dra 
direct-mail 


help create 
Clincher and 
celebrations 
unlimited eppertunities for 
dealer and 
wire us for Rubber Money 
NO OBLIGATION! 


ne or price 


Phone: Diversey 8-8278 








eee 
@ Only 2 


@ Comple 


@ Friction 

@ Tested 

@ Single 
One 


Check 
@ Attract 


is one 


Jackson 





@ Covered 
@ Underwriters 


Turn-Mite 
Turntable 
with 


“TURN - MITE” 


ee 3 
World's Smallest 


Efficient Turntable! 
at a Mite of a Price 


» High with 4° Steel Top 
tely Closed Base — Ready to Use 
in attractive green baize 
Approved Line Cord 
Drive Rated at One Pound 
by GOM for 8 Months 
Unit $6.75! 
and one Midget Reversing 
$16.75 Valve for just $14.95 
order please 
ve quantity prices 


The “TURN-MITE" 
of the low cost units of 


only 


GALE DOROTHEA 


Animation Mechanisms for Display 


Heights, Long Island, N. Y. 
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TEACHING DISPLAY 
AT FILENE'S 
[Continued from page 44) 


appreciation of harmony as it might 
form. Through properly planned and 

conducted training these individuals 
aids to the dis 
important 


appear 
in any 
properly 
in a become minor 
play department, and at the 
point-of-sale location 
With the daily pressure 

matters attention, 


sense 


very 


of overall display 


needing Court is proud 
to point to ; 


on the 


his well qualified “professor 
staff, Julius Steinberg; he 
a background of teaching 
ability to gain the 
confidence of his class. He is an 
loves his work, and knows 


fascination to 


display 
possesses not only 
training, but the interest 
and the 
expert in display, 
to impart its 
talent not 


rhe display class is now under the spon 


how others a 


which 


all per yple have 


sorship of the training department and is a 


training course for all 
faculty 


This 


event in the 
ployes \ 
aids Steinberg 
Donald Shanks, supervisor 
and Frank MacDonald, 
to Court 
display training 
ten 


regular 


new em form of advisory 


board consists of 
Court of window 
display staff as 
sistant 

The 


week for 


held once a 
per iod 


class is 
Phe 


hour. 


weeks teaching 


covers approximately Classes are 


he ld 
conditions 


one 


before store hours as 


limit of 15 


either during or 
students 


ypportunity for 


require \ 


is set for a class te 


permit 
maximum personal training 

W hile 
termed 
the type of 
For 
each separate 
people from the 
sections Steinberg 
particular 


display may be 
thei 


merchandise 


matiy techniques 


application with 
and department in 


reason the 


basic, varies 


volved this membership of 
training group is composed of 
associated 
discus 


de signed to 


same or closely 
plans 


slant 


his s10ons 


help 


with a 


—Each year Kaufmann's, Pittsburgh, 
“Peaks of Progress”. 


the past 50 years. 
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solve the problems of the departments in- 
volved 

The display classes are held in the regular 
training section A short opening 
lecture by Steinberg brings out the various 
phases of the display principle to be learned. 
Since the that the best 
learn display is to create displays, an 
quate supply of merchandise and props is 
close at hand. When Steinberg completes 
his formal presentation of the topic, the 
members of the invited to go to it. 

The 


hour bec« 


rooms 


store feels way to 


ade- 


class are 
portion of the class 
and education. 
members to give 
they work 
competition 
effort 
whole. 


experimental 
both fun 
with the 
and advice as 
The friendly 
with another speeds 
group into 


mes 
Steinberg mingles 
expert suggestion 
out their 
member 


project 
of one 
binding the a closer 


weeks 


onfidence, 


while 
As the 


more ¢ 


each member 
knowledge 


degree that is 


gains 
and more 


progress 
more 
easily 


proficiency to a seen 


in the experimental work in the classroom 
of the dis- 


itself in- 


Stemming from the enthusiasm 
staff, the 


spires enthusiasm 


training course of 
Thus through a friendly 


students 


play 


atmosphe re 
study 


inviting classroom 
embark 


in creative 


and 
gladly 
venture 


upon a voyage of ad- 
art 

come to the class with the 
advance knowledge that good display 
merchandise The merely seeks to 
show same people how they may work 
with the store’s display staff to keep interior 
attractive and appealing 
to the customers Through the class 
jects, students learn to apply vital 
factors to display to make it lure 


Salespeople 
se Ils 
course 


these 


settings constantly 
pro- 
selling 
attention, 
desire for the items 


pur 


interest, 
and prompt 


create spur 


shown, action in customer 


‘ hase. 


hey learn time-tested methods in the use 


installs a series of institutional displays under the title 
In 1950 they were devoted to outstanding human achievements during 
Pictured is the display devoted to 
automatic curtains were synchronized to open and close in unison before the displays. 


"Medical Twelve sets of 


Ken 


Science”. 


uncan is display director— 
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of successful artistic touches in the way of 
color, proportion and balance. Thought- 
fully added to their vocabulary and to their 
fund of experience are the terms of design, 
variety, unity, rhythm, movement 

The years have proven that this display 
training course of Filene’s is no idle gesture 
Results are tangible and definite. Through 
out the whole interior of the store the gentle 
succession of case, ledge and counter top 
displays is a thorough tribute to the worth 
of the effort. A standout result is that the 
display department works with the sales 
departments now, and not just for them 

Folks graduating from the training classes 
do not lose their contact with their coun 
cilors Filene’s display department is so 
much interested in this type of training 
that it schedules regular tours of the store 
by Court, Steinberg and MacDonald. They 
stand constantly ready to compliment com 
mendable effort at any selling station. On 
tour or at their offices, they are always 
open to give help and advice concerning 
display matters. The facilities of the dis 
play department are available to those who 
would learn more 

Such cordial and helpful relationship of 
the display staff with the sales staff has 
produced a fluid friendship in a common 
effort that is especially worthwhile in whole 
store promotions. With most people in every 
department trained in the basic application 
of display principles, it is a simple matter 
for them to attend to the special efforts 
delegated to them by the display department 
on such occasions Immediate advantages 
of this coordinated display effort are a 
pleasing harmony of color and treatment 
throughout the store, a greater accent on 
neatness and orderliness and a_ stepped-up 
success in point-of-sale settings 

From a long range viewpoint there are 
other gratifying aspects in Filene’s display 
training progran Even when a student 
may not turn out to be especially successful 
with display props, he or she does learn to 
respect the importance of their use by others 
and, in the learning, develops a desire to 
cooperate to the fullest 

Court points out that the class is a fertile 
field for the development of display talent 
for the future. From these training groups 
many folks have stepped into display posi 
tions to become dependable members of the 
staff 

The voluntary helps given by the display 
men are greatly appreciated by the buying 
group. Better display means more sales 
and Filene’s display staff sees to it that 
nothing is left undone in this respect 
Display Uses Noted 
For "Vinylfilm" 

Waterproof and sunfast qualities of Good 
year “Vinylfilm” have attracted the interest 
of display and decorating firms. J. §S 
Bruskin, manager of “Vinylfilm” sales for 
The Goodyear Tite & Rubber Company, 
Akron, says that a number of firms are now 
using the plastic film for pennants, banners 
bunting and the like, in both outdoor and 
indoor programs. It is available in practi 
cally every color in the rainbow, is tear 
resistant, flame resistant, and loses wrinkles 
and creases almost immediately after place- 
ment. When soiled it can be restored to 
original color by wiping with a wet cloth 
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EVERGREEN ROPING 


For STREET or STORE Holiday Decorations 


LAUREL ROPING 
Per yard 
250 yards, per yard 
500 yards or over, per yard 


WHITE PINE ROPING. 


Per yard 
250 yards or over, per yord 


HEMLOCK ROPING 


Per yard ‘ 16 
250 yards or over, per yard 14 


SOUTHERN WILD SMILAX 
(F. O. B. Packing Plant in Ala.) 

Per 60 Ib. case (Covers 600 sq. ft.) $7.50 

5 cases or over, per case 6.50 

Per half-case 4.00 
These are Natural Fresh Cut Evergreens (Not Preserved), and 
erected soon after arrival. 

EXPRESS SHIPMENTS ONLY. Order from this ad. 

Prompt shipments. Guaranteed Stock. 


CAROLINA FOLIAGE CO. sox’ carcuins 











erescent \\ 9YMBOL OF 
lets QUALITY 





.-. at no increase in cost! 


Results Count! When you use Crescent 
Superior Quality Boards, you profit with 
Superior Quality Signs and Displays. 


14 Ply Laminated Center. Large 
Color Range. Deep Brilliant 
Colors. Smooth, Satin Finish. Samples on Request. 


GQ ‘Kracduck oF 


CHICAGO CARDBOARD COMPANY 


666 WASHINGTON BLVD. CHICAGO 6 ILLINOIS 


Available at Dealers everywhere. 
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1 may just @ corny imitation 
but I kne the real thing when I 
see it. This Santa by Betz has per 
sonality and life. That's 
all the finishing touches are done by 
hand. He's got a bright red cap 
with a bie bell on the end and the 


because 


mustache are nice and 
looking, He's all 
papier mache and he's very sturdy 
Take my word for it he'll add lots 


beard 


crisp made of 


to any Christmas display 

6x22426 inches 
$48.00 

4x 14x18 inches 
$37.00 dozen 


DISPLAYS BY BETZ 


S212 West 3rd Street, Los Angeles 48, Calif 
FOR Los Angeles 


dozen 
$6.50 ca 
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CHRISTMAS 
HAMBERGER 


This year once again Ham- 
berger is offering a beautiful 
line of the finest in display 
for Christmas windows. 


For over 25 years Ham- 
berger has continued to pre- 
sent the finest in display and 
the finest in values. 


Keep Hamberger in mind, 
visit our New York show- 
rooms and see why all 
America says, 


4 Hamberger for Display : 


DAVID HAMBERGER, Inc. 


Display Decorations 
115 W. 3ist St, NEW YORK CITY | 
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Contest Report 


| DOUBLE prize-winner was the display 
A whose photograph appears above. It 
is by George T. Robey, display director 
| for Arthur A. Everts Company, Dallas, and 
| has been selected for the gold medal award 
| in DISPLAY WORLD’s international display 
contest as the best contest entry received dur 
ng the month of August. 

Previously the display had been entered by 
Robey in the national window display contest 
sponsored by the Gemex Company, Union, 
N. J., for windows featuring the company’s 
new watch band, “The Adventurer”. There 
were 12 prizes offered by Gemex, and Robey’s 
entry carried off top award of $100. 

He describes the display as follows: “The 
window featured a full-color cut-out figure of 
Adventurer.” The 
with 


Sir Francis Drake as “The 
floor 


ored jewels and ‘gold’ coins scattered about 


was covered in sand various col 
The large conch shells and sea fans and coral 
were done in mirror finish of pink, green, and 
pink, yellow and 
was done on parch 


gold. Palm leaves were 
green, also The copy 
ment paper whose edges had been burned for 
a novel effect The 


brushed in shades of blue, with the 


world globe was air 
continents 
in a deep rose tone.” 

Total entries in DISPLAY WORLD’s con 
test at the August amounted to 1,490 
Phey world, 


trom 


end of 
come from all parts of the 
cities and 


have 
small, big 
whole, the dis 


large stores and 


little communities. On_ the 


plays are surprisingly good and a credit to 


—This display is by George T. Robey, Arthur 
A. Everts Company, Dallas, and has been 
owarded the gold medal for the best contest 
entry submitted during the month of August— 


The judging committee who 
final selections in each of 103 


the profession 
will make the 
classifications when the contest 
cember 15 will find it difficult to make their 
dee:sions in many 


closes De- 


cases 
\s mentioned above, a gold medal 1s 
awarded each month for the best display en- 
tered during that time. Those to win gold 
medals thus far are 
John Nugent, Halliburton’s, Okla- 
homa City; February: Elmer C. Diehl, The 
Bon Marche, Sacramento, Calif March: 
Solly Sollenberger, Neiman-Marcus, Dallas; 
April: Randolph H. Irwin, Seess, Roebuck 
& Co., Baltimore; May: Frederick Asmussen, 
Myer Melbourne, Australia; 
June Jr.. The Kleinhans 
Company, Buffalo; July: Harold McLaren, 
The Bon Marche, Seattle; August: George 
lr. Robey, Arthur A. Everts Company, Dallas 
At the 


medals 


January 


Emporium, 
Clement Kieffer, 


end of the contest gold, silver and 
bronze will be awarded for the top 
displays in each of 103 merchandise or service 
Beautiful gold, and 
plaques will be awarded for the in- 
number 
contest being 
three each 
thus a first place award for the 
formal will 
a gold medal plus three points; 
a silver medal and 
while third place will be awarded 
a bronze medal and one point 

The monthly gold medal 
bearing on points 


classifications silver 
bronze 
dividuals who compile the greatest 
of points in_ the points 
awarded for the top places in 
classification ; 
display of dresses, for instance, 
consist of 
second place will receive 
two points, 
awards have no 

Entries in the contest may-be made at any 
time and in any number until midnight, De- 
15th. Complete contest rules appear 


elsewhere in 


cember 
this issue 
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TEN DAYS IN PARIS 
[Continued from poge 42] 


shops, which are only a small part of Paris. 
The department stores are tremendous, and 
strictly middle class where fashion is con- 
cerned. I was told that a_ fashionable 
French woman would not dream of buying 
a ready-made dress. If she can't afford the 
coutouriers, she goes to a small dressmaker 
who is clever enough to copy them 

The absence of display props is noticeable 
There doesn’t seem to be a very big display 
industry in Paris, and the stores operate on 
a small display budget. However, the dis- 
play people are very ingenious in their use 
of chicken wire and abstractions. I con- 
sidered many of the windows very bad — 
no composition, very little idea or special 
lighting, just very full of merchandise and 
lots of draped backgrounds. The manne- 
quins are not far removed from the “dummy” 
stage (but then, I understand they think our 
mannequins are horrible). One displayman, 
who has been using abstract mannequins in 
every conceivable finish (newspaper, straw, 
etc.), has done a complete about-face. Now 
he has a set of life-like (?) mannequins 
with glass eyes and hip-length human hair 
that he thinks are wondertul. 

Nylon was being introduced on a very 
big scale when | was there. ‘saleries La- 
fayette had a bank of ten windows, each 
devoted to a separate nylon category, such 
as dresses, lingerie, hose, gloves, and shoes, 
and even a window of nylon brushes ani 
notions. They were clevefly done with 
radiating lines of yarn fastened to wooden 
frames. Merchandise was stuffed with tis- 
sue-paper to give it form wherever neces- 
sary, and pinned to the yarn in an airy, 
floating manner. It must have taken days 
to tie all those strings just right. But in 
France time means nothing, which is one of 
the reasons that life there is so delightful 


Canada Relaxes Restrictions 
On Some Display Items 

Canadian restrictions on imports, which 
have affected numerous display items since 
going into effect some time ago, will be re 
laxed a bit on October 1 

A representative of the Department of 
National Revenue, customs and excise, of 
Ottawa, states: “Effective October 1, 1950 
papers and paperboards, the surface of 
which is in two or more colors or is em 
bossed or otherwise decorated which at 
present may be imported into Canada from 
the United States only by persons or firms 
having available quota under Category 4 of 
Schedule Il of the Emergency Exchange 
Conservation Act may be allowed entry 
without restriction, while display decorations 
which are currently prohibited importation 
from all countries will be allowed importa 
tion by persons or firms having available 
quota under Category 4 of Schedule II of 
the Emergency Exchange Conservation Act 

“Mannequins for use in stores, offices, ete 
for displaying goods for sale are classified 
for customs entry purposes under Tariff 
Item 519 and may only be imported into 
Canada from the United States on a quota 
basis. Any forthcoming relaxations in the 
restrictions of the Emergency Exchange 
Conservation Act will not apoly to goods 
covered by Tariff Item 519.” 
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FINER QUALITY AT A LOWER PRICE! 


Bases and uprights finished in NEW ice blue No. MDSP 
enamel. Adjustable height wire clamps finished oye 
in rust resisting “Silvertex” plate. Substantial . 
round bases. Made entirely of steel. 


CHOICE OF ALL SIZES 
$995 dozen 


TWELVE PACKED TO A CARTON 


ART R. COHEN COMPANY 
Modern Display Equipment amma 

810 Penn Ave Pittsburgh 22, Penna Adjustable 12” to 23” No. MO78 
Adjustable 15” to 29” 








a Dommee 


Ndarolle 


manikins ... created 
to sell merchandise... 


Furs, coats, sports attire 
or evening wear... 
Beau mondes make any 


garment a picture of fashion. 


Truly, there is no finer manikin 


made. 


Call or write for the new Beau monde brochure 
featuring the complete La Femme Naturelle series. 








KEHOE DISPLAY FIXTURE CO. 


541 MARKET STREET SAN FRANCISCO, CALIFORNIA 
MR. WM. E. KEHOE, exclusive Korrect-Way distributor 











R.. a rich harvest of 


.... in your displays 


B, using bright and 
Beit ribbons 
O;: highest quality by 
| Niooicnal Ribbon Corp. 


The most complete line of decorative 
ribbons oil widths and colors in 


tinsels, sotins, taffetas and novelties 





SAMPLES AND PRICES 
ON REQUEST 








You Should Use The 


Motion-Maker 


FOR OPERATING MOTION 
WINDOW DISPLAYS . COUNTER 
DISPLAYS - DEMONSTRATORS 


USED BY NATIONAL ADVERTISERS 


Many Different 
Motions with 
Few Parts. 
Hollow Drive 
Shaft makes 
attachment of 
parts easy. For 
use on 115 A. 
C.—60 cycle. 





Can be mount- 
ed for CLOCK. 
WISEorCOUN- 
TER CLOCK. 
WISE Motion. 
Sturdily built 
for continuous 
operation, 


(pot. applied for) 


MODEL NO, 2 


We Also M facture The Mechanical 
Parts For Operating Motion Displays 
WRITE FOR INFORMATION 
Manufactured By 
THE AMERICAN DISPLAY COMPANY 
DAYTON 2, OHIO 





inches, I drew a large circle. 
| went another circle, another inside this one, 
| and another in the direct center. 
| interest and to catch attention, I painted the 


| each was secured intact. 


i 444 FOURTH AVENUE, NEW YORK 16, N. Y. 


x 
—— | 
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Simple Display Boosts 


| Sale Of Candy 


C. Vernon Mobberly, Graysville, Ohio, re- 


ports unusual success in increasing candy 
| sales through the use of a simple display. 
| He describes it as follows: 


With a few sheets of pure white, stiff art 
paper and some water colors I constructed a 
“circle” display which really put a boost in 


| my candy department sales. 


By displaying the circle cards on my main 
sales counters (each circle featuring a dif- 
ferent candy) customer reaction was terrific, 
Result: Candy sales doubled. 

On each card, measuring 20 inches by 20 
Inside this 


To create 


space blue between the outside circle and its 


| neighbor, and the space between circle No. 
3 and the center circle was painted red. 


Choice pieces of candy were placed in the 
area between the blue and red spaces and 
In the center area 
I placed halves of choice pieces of the same 
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brand, likewise secured. This gave a good 
view of the inside fillings and went far in 
creating a tempting impression on the cus- 
tomer. 

My main sales counter featured four of 
these cards each week — each card featur- 
ing a different candy and each placard in 
an upright position. 
Offers Free Service 
For New England Props 

Assistance in securing authentic New 
England props for display use is offered by 
Joseph A. Reddy, manager, Recreational De- 
velopment department, The New England 
Council, Statler building, Boston 16. There 
is no charge whatever for the service. 


Cooneys Announce Birth 
Of Daughter 

A daughter, who has been named Mary 
Patricia, was born to Mr. and Mrs. John L. 
Cooney on August 16th. Cooney is DIS- 
PLAY WORLD'S correspondent for the 
Los Angeles area. 








No 135... . by ~Cegepmee_. 


Cant insists "I was LEFT ON STEWART’S DOORSTEP WHEN I 
WAS A BABY AND HAVE BEEN IN THE DISPLAY DEPARTMENT 
SINCE 1910; JT LOOKS AS IF IT MIGHT DEVELOP INTO A STEADY 
FOR YEARS HE HAS TAKEN AN ACTIVE PART IN LOCAL y 

WV, 


0B." 
DISPLAY CLUB AFFAIRS. 





= y ¥ 
Hossies: 
SPORTS, FLOWERS 
AND A VERY 
SPIRITED BOSTON 
TERRIER NAMED 
"SILVER" 





DISPLAY DIRECTOR, STEWART & CO., BALTIMORE, MD. 











SEPTEMBER, 1950 


F THE several factors that enter into the use 


() of published media, the distribution of the ad- 
vertisers’ sales messages, as governed by the 


selection of media, can of itself decide the success or 
failure of the advertising investment. That is why in- 
tegrity of circulation is the first consideration with ex- 
perienced space buyers. 


The emblem shown above stands for the FACTS 
that make it possible for advertisers to select the right 
media and to know what they get for their money 
when they invest in publication advertising. It is the 
emblem of membership in the Audit Bureau of Circu- 
lations, a cooperative and nonprofit association of 
3300 advertisers, agencies and publishers. 

Working together, these buyers and sellers of ad- 
vertising have established standards for circulation 


DISPLAY WORLD 


Before Any Other 
Consideration 





@ 


values and a definition for paid circulation, just as 
there are standards of weight and measure for pur- 
chasing agents to use in selecting merchandise and 
equipment. In other words, A.B.C. is a bureau of 
standards for the advertising and publishing industry. 





A.B.C. maintains a staff of specially trained aud- 
itors who make annual audits of the circulations of 
the publisher members. Information thus obtained is 
issued in A.B.C. reports for use in buying and selling 
space. Alladvertising in printed media should be bought 
on the basis of facts in these reports. 


This business paper is a member of the Audit Bu- 
reau of Circulations because we want our advertisers 
to know what they get for their money when they ad- 
vertise in these pages. Our A.B.C. report gives the 
facts. Ask for a copy and then study it. 











SOME OF THE AU 
IN A.B.C. 


SEND THE RIGHT MESSAGE 
TO THE RIGHT PEOPLE 


Paid subscriptions and renewals, 
as defined by A.B.C. standards, 
indicate a reader audience that 
has responded to a publication’s 
editorial appeal. With the interests 
of readers thus identified, it be- 
comes possible to reach specialized 
groups effectively with specialized 
advertising appeals. 


How much paid 


How the circula 


A breakdown of 
or business. 


DITED INFORMATION 
BUSINESS PAPER REPORTS 


circulation. 


How much unpaid circulation. 
Prices paid by subscribers. 


tion was obtained. 


Whether or not premiums were used as 
circulation inducements. 


Where the circulation goes. 


subscribers by occupation 


How many subscribers renewed. 


How many are in arrears. 
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CINCINNATI, OHIO 


REPORTS ~— FACTS AS THE 


BASIC MEASURE OF ADVERTISING VALUE 
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a aye Use 


Tefjel Rebbon 


TAFFEL BROS., INC. * 95 MADISON AVE., N.Y. C. 





FABRIC 
DISPLAYERS 


Large Ring, 8" diam., 6" hole $5.09 each. 


Medium Ring, 6" diam., 4" 
$4.25 each 


Small Ring, 4" diam., 2" hole $3.50 each 


PLYWOOD CONSTRUCTION 
WILL NOT BREAK 


hole 





Quensell Displays Inc. 


71-23 Austin St. Forest Hills, N. Y. 








CHRISTMAS BELLS 


0 ea. in units of 100 
.20 ea. in units of 100 
-10 ea. in units of 
035 ea. in units of 
13.00 per thousand. 
Colors: red, green yellow, white 
Samples and quantity prices furnished upon request 


BAKERY CRAFTS 28, 2e"*r 


Write 


Mreet 


Ohio 








@ PLEASE MENTION DISPLAY WORLD WHEN 
WRITING ADVERTISERS 





FALL FASHION STORY 
IN MANHATTAN DISPLAYS 
[Continued from page 31) 
the owl was used as display prop for the 
featured accessory. The fashion notes, each 
illustrated with a selection of the featured 
merchandise, “Cling to Cashmere 
Sweaters—never better” . ‘Bank Broker's 
Brown” “Flash the Flatter of Black” 
“Embrace the Beauty of Orange” 
“Stick to Inseparable Separates”. All of 
these helpful suggestions were painted in 
gray on the floor columns and panels above 
the merchandise racks 
Twenty-eight mannequins 
of the four big windows at Lord & Taylor's, 
convincingly projected the message “We 
say g-r-a-y with a dash of color . .. the 
suit that is simple, supple, beautifully 
molded the hat that’s a small neat 
plume on the head the gamut of grays 
suit shop the gamut of color 
in our millinery collections . both on the 
third floor.” 
The use by Display Director Henry Calla- 


read 


seven to each 


in our 


—Effective use is made of natural desert flora by Edward M. Durkin, Korricks, Phoenix. 
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han of three graduated levels for posing the 
seven mannequins, minus any props save the 
gilt chair, eliminated the possibility of a 
crowded effect. 

The featured color was further emphasized 
by the gray fabric used to cover the back- 
ground panels and the slanting panel in the 
foreground where four pairs of shoes were 
neatly displayed. As has been the custom in 
recent weeks in Lord & Taylor's displays, 
a second window card credits the hose and 
shoes by brand name and the location of 
their department is given. The “dash of 
color” appeared in small yellow hats in one 
window, purple in a second; gloves and 
scarfs also came in for color attention. 

“Cambridge Gray — superb in itself — a 
strong background for velvet in glowing 
colors, especially Storm Gray” was ex- 
pressed by Display Director Winston Jones 
in the four Fifth avenue windows at Frank- 
lin Simon's. 

The accenting persimmon, 
curry and paprika: however, the display pic- 
tured here was a composition of grays. 

Strips of 1 by 2-inch lumber stained a 
very dark gray made the wooden construc- 
tion. .The abstract design insets were of 
plaster composition and painted gray, white 
and black. Red lighting was carried back 
of the moulding, which matched the floor 
in a finish of gray and mottled 
metallic. 

Both were gray flannel, one ac- 
cessorized with matching gray and the other 
with black velvet and a small marten scarf 
Black velveteen draped the construction on 
the floor in the foreground, which also dis- 


colors were 


silver 


fashions 


played gloves of gray, velvet roses of gray, 
silver jewelry and black carnations. 


Plastic Sign Kit 
ls Announced 

A new sign kit of 14-inch plastic fluor- 
escent letters that will stick to any 
surface has introduced — by 
Plastic Products Corporation, Ossining, 
N. Y. Known as the “Alpha-Betty” kit, it 
makes possible the production of attractive 
signs by anyone. 


smooth 


been Gordon 


Eight- 


foot sections of dead saguaro cactus were sand-blasted to smooth, bleached beauty and 


became the attractive display props seen here. 


Clear lighting silhouetted them against 


sondalwood walls, while natural color sawdust continued their design on the floor— 
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Swiss Wood Veneer Paper 
Introduced Here 


Under the name of “Flor-Fina” a wood 
veneer paper made in Switzerland is being 
introduced to this country by Aminent, Est., 
of Schaan, Liechtenstein. The material 
was first manufactured before the war and 
is just now being placed on the markei once 
more. 

“Flor-Fina” is made by patented methods 
and can be supplied in all wood+grain types 
and colors in a width of 314 inches and in 
convenient lengths. On orders of 100 yards 
or more any minute deviation in color or in 
the grain can be furnished for example, 
with many knots, or a complicated swirling 
grain, or with an especially straight grain. 
The material can be applied ta practically 
all materials, and takes ink, watercolor, etc. 
The price is surprisingly low: For the 
present orders must be placed directly with 
Aminent at the address given above. De- 
livery is immediate, except for special colors 
or grains in which case an extra 14 days 
must be allowed. Shipment is from Basle, 
Switzerland. 


Granstrom To Head Display 
For Bon Marche, Spokane 

Said to be one of the youngest display 
managers of a major store, Allan Granstrom, 
20, has been appointed head of the display 
department at the Bon Marche, Spokane. He 
has been with the department three years, 
for the past year being in charge of the 
fashion windows 

Merle C. King, who previously held the 
position, resigned a short time ago to become 
sales promotion manager of Sisson Bros 
Welden Company, Binghamton, N. Y. 
Edward Fraser Dies; 
Was With Sears 


Edward Fraser, group display director 
for Sears, Roebuck & Co. with headquarters 
in Cleveland, died on August 13. He had 
been with the firm for the past five years 

At one time Fraser was with Ernst Kern 
Company and J. L. Hudson Company, of 
Detroit, for several years; with The Union, 
Columbus, Ohio, for 12 years, and Lamson’s, 
Toledo, for seven years. He took the Sears 
position in 1945. He was a member of the 
Cleveland Display Club and the Cleveland 
Advertising Club. 

Surviving are the widow, Laura; two 
sons, Richard E. and Robert J., of Lake- 
wood, Ohio, and a daughter, Mrs. Jack 
Walker, of Monroe, Mich. Interment was 
at Detroit. 

Houswood Wins First 
In Lane Contest 


Adam, Meldrum & Anderson Company, 
Buffalo, won first prize of $500 for the best 
display in the national window display con 
test for Lane cedar chests. John Houswood 
is display director 
Daughter Is Born 
To The Blasis 


Louis Blasi, of the sales division of L. A 
Darling Company, Bronson, Mich., an 
nounces the birth of a daughter on August 
llth. She has been named Laurel Lee 
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USE THE INTEREST 
AND EYE APPEAL 
OF 


REED and RATTAN 


FOR 
ARRESTING DISPLAY IN 
WINDOWS AND INTERIORS 


A. LUTZ 


3 West |8th Street + New York 11, N. Y. e CHelsea 2-6264 

















RADIANT 
GLASS FIBERS CO. 
11 WEST 29th ST., N. Y. C. 





Headquarters 
for fireproof 
SPUN GLASS 


DECORATIVES 


America’s largest and most 

of glass fiber 
. including 
ons created 

r the nation’s leading 

Ask us to put you 

list for the latest 

what in glas 


ompiete stocks 


r mailing 
news ot what 
fiber decoratives. 
IMMEDIATE DELIVERY 
FROM HUGE STOCKS AT 


LOWEST PRICES! 








WOOD LETTERS 


ALL PURE 


COLLEGE PLAQUES 


Made in Fine Natural Woods 


BIG TEN COLLEGES 


ond Harvard, Yole, Princeton, Brown, Cornel, 
Dartmouth, Penn. U., Columbia, Syracuse, 
Notre Dame. 
Ready for Immediate Delivery. 


Disptay Crart 


o3 LAKE ORIVE S.F GRAND RAPIDS 6 MICH 


| 27, Coldwater, Mich., 
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Darling Employes 
Build Creche 


BEAUTIFUL portrayal of the Nativity 

A’ was featured on the roof of the L. A 

Darling Company's plastic plant at 

the junction of South Clay street and U.S 
7 last season 

Joseph and Mary hovered reverently over 

the Babe W ise 


men advanced to present their gifts of gold, 


in the manger as the Three 


frankincense and myrrh, while a shepherd 
and his flock viewed the scene with awe and 
humility 

Colorful costumes and figures fabricated 
—Above is the central portion of the life-size 
scene, while below are several of the workers 
who took their spare time to build the creche 

as a tribute to the season— 


from mache and plastic, and dra- 
matic lighting effects attracted the attention 


of thousands of 


papier 
motorists as they passed 
along the Christmas music was 
feature of the presentation and 
added greatly to the atmosphere 


highway 
an added 


The setting remained in place 
Year's day It will 


this year 


New 


repeate d 


until 
probably be 


This life-size scene was constructed by 


several of the divi- 
time as a tribute to the 


season Phe 


employes of the plastic 
sion in their spare 
Christmas 


workers 


characters which 


show 
individual 
appeared in the completed 


photographs 


engaged in finishing 


scene, 
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We 
Proudly 
Announce 
That Our Christmas Line 
Is Ready 


Visit Our Showroom and 
Factory in the Heart of 
Downtown Cincinnati 


Beware! . Our salesmen are 


out and will be in to see you. 


Manufachisers. 
F anaes 


(Sisscay 





DISPLAY 


CORPORATION 
140 WEST FOURTH ST. 


ncinnati 2, Ohio 


ci 
HOME OFFICE - FACTORY 














A NEW 


MARBALIA 


BOOK IS NOW READY! 


It contains samples of two 
hundred numbers. 


WRITE IN FOR YOUR COPY 
TODAY 


Samples also available of our com- 
plete line of decorative papers and 
coordinated fabrics, including: 


e TORTOISE SHELL 
e PYTHON 

e ZEBRA 

e LACE EFFECT 

e WOOD EXOTIC 
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Hal Latimer Injured 
| In Auto Accident 

Hal Latimer, sales representative for the 
American Model Form Company, Inc., and 
its affiliate Vanity Form Company, both of 
New York City, was badly injured in an 
automobile accident in Canada recently. He 
was on a selling trip at the time through the 
Southwestern, mid-Western and Canadian 
territories. 

At present Latimer is recuperating trom 
shock and severe head and chest injuries 
but expects to complete the trip as originally 
planned as soon as he has recovered 


Nat Siegel Issues 
| Two Catalogues 
\ 40-page catalogue devoted to metal, 
plastic and glass display fixtures has been 
released by Nat Siegel, Inc., 39 West 37th 
street, New York City 18. A special section 
is devoted to forms and mirrors. Another 
catalogue of 20 pages covers Siegel's line 
of millinery forms, stands and accessories 
soth brochures will be sent on request to the 
firm 


Display Shows Different Brand 
Four Times Per Minute 
One thousand new electrical-mechanical 
| display devices for liquor will go on view 
in the Chicago area January 1; each pro 
vides space for four groups of three bottles 
of liquor, and each group gets feature dis 
play for 15 seconds out of each minute 
Made by Wil-Jon-Mfg. Corporation, Chi 
cago, the device has a window through 
which copy for each of the four brands ts 
shown As copy for a given brand appears 
in the window the bottles in that group are 
lighted and a 15-second traveling sales mes 
sane Is seen 
The company expects soon to develop 
similar display units for the drug, hardware 


grocery and other fields 


New Era Display Form 
Introduced By Red Wing 


An eye-appealing display form tor 
brassieres has been brought out by Red 
Wing Products, Bellerose, N. ¥ Called 
“Wonderform”, the unit is of clear plastic 
and fits any stand or can be used without 
support. It can be tilted or swiveled, and 
will not chip, peel, crack or discolor 


Macmullen Associates 


Adds Nealon 


Macmullen Associates, Inc., designer’ and 
builder of exhibits at 360 West IIth street 
New York City, announces that John F 
Nealon has joined the staff as sales con 
sultant. He was formerly associated with 
Structural Displays and Ivel Corporation of 
the same city 


| Dallas Display Group 
| Takes To The Woods 
Vickery Park 

| was the scene of the annual icnic of the 
Dailas Display and Allied 


Dallas, September 3d 
League 

successful was the same 

the identical menu and 


lowed for this year's z 
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é 
v\ TIMELY TIPS 


aw FOR DISPLAYMEN 


QUESTION?? 


If it's to smarten the smal! store front 
quickly and inexpensively és 


HERE'S HOW!... 


Here's the way they do it. Select an 
appropriate Lithophane design Insert 
silhouettes or pre-letter. Water soak and 
mount on glass. Results are amazing 
in store frony enhancement. Costs only 
as much as a het. At your dealer or 
order direct 


FAMOUS BELGIAN LITHOPHANIE NOW 
AVAILABLE AT ALERT DEALERS EVERY- 
WHERE, or write for FREE CATALOG to: 


GARRISON-WAGNER CO. 
2018 Washington Ave., St. Leuis, Me. 


ADLER-JONES CO. 
$21 S. Wabash Ave., Chicago, Ii. 


CAPPY & CO. 
323 Bi'vd Of The Allies, Pittsburgh, Pa. 


SHUR NUFF, INC. 
24 S. 6th St., Minneapolis, Mian. 


OR WRITE DIRECT—FOR FREE CATA- 


LOG, SAMPLES AND ANSWERS TO AiL 
YOUR DISPLAY PROBLEMS. 


ISINGLASS VALANCE CO. 
5206 Tilden Ave.. Brooklyn 3,N.Y 





MITTEN’S 
LETTERS 


CHANGEABLE 
PINBACK 
SMOOTHBACK 
TRACK 
LETTERS 


Put dramatic 
sales appec 
Windows 

r 


Sale * Departmer 

Write for nam 
MITTEN’S 
DISPLAY LETTERS 


2 West 46th St 


OR Ped 











DISPLAY WORLD 


ORDER your Buiiston 
XMAS GIFT WRAP 
AND DISPLAY PAPERS 


While Stocks Are Complete 





WRITE TODAY FOR YOUR COPY..... 
OUR NEW FREE 


CHRISTMAS CATALOG 
is 


BEING MAILED NOW 
ANKERUM MFG. CO. 


19th & Arch Streets Philadelphia 3, Pa. 

















FIRST IN SIGNS 


WHETHER IT’S CHANGEABLE 
LETTER, NAME STRIP or CORK! 


Write today for Acme’s FREE folder, 
“Selling Through Suggestion”, and the 
latest Acme catalog on bulletin boards, 
directories and changeable letter boards 
for department store cafeterias. There is 
no obligation and no salesman will call. 


cy F; 37 EAST 12™ STREET 
4 40 New york 3, N. ¥. 


»* |BULLETIN COM PANY| 




















Up to 50” ROLL SHEETING AND SLITTING USE THE 
Up to 42” ROLL LAMINATING of PAPER, 
CARDBOARD, FABRICS and PLASTICS OPPORTUNITY EXCHANGE 
Special offering of Flocked Rayon Velour Paper arey, For any WANT AD purpose: 
ta . equa, light green and emerald green POSITION WANTED POSITION VACANT 


and laminated te your specifications 


Write or wire for samples and quotations USED DISPLAY EQUIPMENT FOR SALE 


NTED 
SERVICES UNLIMITED, DEPT. 2 REPRESENTATIVES WA 
547 West 27th Street, New York 1, N. Y., WI 7-4115 $3.00 Per Column Inch — CASH WITH ORDER 
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Macy's, New York, To Use 
New Type Background 

R. H. Macy & Co.. New York City, is 
planning to use a new type of background 
for a group of window displays to be in- 
stalled later this month under the direction 
of John R. Foley. Consisting of mechanized 
panels somewhat resembling the “pop-up” 
principle of some greeting cards, the back- 
grounds are being made available through 
the patentee, Scenic Devices, Inc., 33 West 
42nd street, of the same city, and are con- 
structed by Bliss Display Corporation. 

The technique involved was used by Leon- 
ard Sillman, president of Scenic Devices, 
for the scenery of “If the Shoe Fits” several 
years ago. For display and fashion show 
use it will be made available on a license 
basis, the cost depending on the aumber of 
units involved and the store’s size. Macy's 
has acquired an exclusive two-year license 
for the use of the backgrounds in New York 
City. 


Sowers Resigns Position 
With Ohrbach's 


J. W. Sowers has announced that he is 
leaving his position as assistant display 
manager of Ohrbach’s, Los Angeles, in order 
to join the faculty of the Bob Jones uni- 
versity, Greenville, S. C. Sowers, a native 
of West Virginia, went to California several 
years ago to complete his education in the- 


| atrical arts. He has a master’s degree from 


the University of Southern California and 
four years of display experience to add to 
his academic training 

Since his graduation he has been asso 


| ciated with Paul Smith, Robinson's, James 


Stewart, The May Company, and William 
Meissner, Ohrbach's, all of Los Angeles 
His work in Greenville will consist of stage 
designing for the university's outstanding 
theatrical productions and the instruction of 
stage craft. His wife, Barbara, a talented 
actress and well known in theatrical circles, 
will also join the faculty to instruct in the 
department of speech, radio and drama 


Display Helps Sales 
Of Paint Brushes 

Expanded activity in paint brush mer 
chandising is imdicated by he Sherwin 
Williams Co., which is introducing a com 
pact new display rack for consumer brushes 

The rack, topped by the slogan “Better 
Brushes for Better Painting,” displays 
brushes designed primarily for non-profes 
sional users in 27 sizes and seven assorted 
styles. The rack is 19 inches high, 26 inches 
wide and 18 inches deep. This sales aid 
is available to dealers on a_ nation-wide 


basis 


Stock Certificates 
Go On Display 


An unusual display in the field of finance 
went on view recently at the 59th street 
corner of the Savoy Plaza hotel, New York 
City, when L. F. Rothschild & Co. presented 
a window featuring stock certificates. Shown 
was a selection of certificates representing 
12 American companies which have paid 
continuous cash dividends for at least 30 
years Booklets discussing securities and 
investments rounded out the window 
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Shell Form Simulates 
Full-Round Unit 


Retailers of children’s wear wanting an 
economical shell form which gives the effect 
of a full-round form will be interested to 
know that L. A. Darling Company, Bron- 
son, Mich. has designed such a form in 
plastic and it is now on the market. Darling 
has developed a process whereby this form 
with practically full-round neck and shoul- 
ders can be produced at about the same 
expense as the ordinary shell form. 

The new form is made of a durable plas 
tic called “Plaskin” and is suitable for both 
boys’ and girls’ apparel. The form will not 
crack or chip and has the natural flesh tone 
color bonded in the plastic. It is available 
with a choice of fittings 
Arts & Flowers Markets 
Jingling Christmas Bells 

Small, colorful Christmas belis for Christ- 
mas tree use and kept in either constant or 
intermittent motion by an electrical device 
are being marketed by Arts & Flowers 
Displays, Inc., 43 West 56th’ street, New 
York City. The bells are linked by multi- 
colored ribbon and are finished in metallic 
colors — gold, silver, red, blue and green 
The action seems to come from the hand 
of a colorful Santa Claus who stands atop 
a tiny, realistically colored metal house 
placed at the base of the tree 


Personalized Jeris Display 
Assures Use 
If suddenly you notice more Jeris window 


displays in barber and beauty shops, there's | 


a sound reason Ar. Winarick, Inc.. New 


York City, distributor of Jefis, came up | 


with a good idea to win preferred window 


position in America’s 50,000 barber and | 


beauty shops. The new Jeris display ties 
the barber in. His own name appears on 
the eight-color die-cut lithographed display 

“Nothing interests me so much as me” is 
the philosophy of the barber and beauty 
shop owner, as Winarick knows from years 
in the field. Winarick knows, too, the in 
tense competition for window display space 
in barber and beauty shops, which is why 
the Jeris promotion experts came up with 
this personalized display 

The display showing a barber, customer 
and giant bottle of Jeris has a large size 
“card” in the lower left corner. Two lines 

“Barber Shop” and “Expert Sanitary 

Service” are lithographed on the display 
Above the words “Barber Shop” are two 
lightly ruled lines Setween these lines the 
barber (or beauty shop) prints his own 
name 

The letters used to spell out the name on 
the Jeris display are gummed on the back 
and come in perforated sheets with suffi 
cient letters to spell out any name. There 
is also a gummed line that reads “Beauty 
Salon.” The beauty shop owner pastes this 
line over the words “Barber Shop.” It's all 
done in 30 seconds 

The displays were designed and produced 
by Einson-Freeman, Long Island City, N. Y 


Display Easel 
Angled To Please 

A handy new display easel adjusts to 
hold a book, showcard, dish, boxed gift or 
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NEW’ Leaf on Leaf 
FOIL WREATHS 


Gold, Silver, Green, Blue 


"....$5.50 
36"... .$4.50 
24"... .$3.75 


Price includes Red Foil Bow 


ABACOT DISPLAYS, Inc. 
FACTORY, BEDFORD HILLS, N. Y 








OUR Christmas CATALOG 


OUR CHRISTMAS CATALOG containing a selection 
of beautiful new Christmas decorations is currently being 
mailed. Watch for your copy! 

The complete line is on display in our Chicago show- 
room; is also being presented through our representatives. 
Be sure to see it! 


BOTANICAL 
DECORATIVE SUPPLY COMPANY 
31 SOUTH FRANKLIN STREET CHICAGO 6,ILL. 











TINSEL and SEQUIN MESHES 
for the DISPLAY TRADE 
Featuring Awning Stripe Metallino and Sequi 
Mesh. Designs for FALL and CHRISTMAS. DISPLAY WINDOW! 
GRAND NOVELTY ASSOCIATES 


31 E. 27th St. New York 16, N. Y. 











PRICE CARD and 
DISPLAY CARD HOLDERS 
CASH ALARM TILLS 
CONE TWINE HOLDERS 
SNAP-IN TAG NEEDLES 
WINDOW TRIMMER'S TOOL 
Write for Iustrated Price List 


RUDOLF ORTHWINE CORP. 
S03 W. 33rd St., New York 1, N.Y. 


AFTER TREATMENT 


WITH cee 
many other rtems at the right angle for 


(TRADE mann) sil 
attractive window or counter display The 


base pieces are molded of lightweight trans A revolutionary process 
parent “Bakelite” styrene plastic which re guaranteed to steam proof 
sists sliding over glass shelves or counters P : 

\ spring tension adjustment holds an alum your display windows, large 
inum tongue rod securely in position to sup or small. Easy to apply. Long 
port the display at the desired angle. Each lasting results. Inexpensive. 
sturdy plastic base piece rises sharply at . : 

the front to hold the display in place. Re Gives crystal clear windows, 
sistant to wear and abrasion, the easel can even in cold weather. A 


be used over and over. It measures 5 by 344 definite profit booster. 
inches when folded compactly for storage 


The easel is made by Plastic Craft, Inc., 3410 Fu TRE FACTS BY MAIL~-— 








Paet Minko lie a . CULARSITE LABORATOMES, eC 
East 42nd street, Minneapoli The plastic oor? ik 


base pieces supporting the easel are made |] Contiomen: Send tut mtormotion on CLEARYTE 0400. 
by L. E. Hier Display Equipment Company, 
Inc., 23 North Sixth street, Minneapolis 





1 none 
Serves 

1 ow 

|= 
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Phil Sandman Resigns, 
FOR Forms Own Company 


| Philip J. Sandman has resigned as display 

Cc H K I & T M AS director of Selman’s, Louisville, in order to 
open his own firm for the manufacture and 
distribution of special items to the display 
ROPINGS field Emphasis will be placed on displays 
and exhibits designed and produced to 

specification, he reports. The firm is located 
WREATHS | at Route 3, Buechel, Ky., and operates under 


the name of Displays Unlimited. 
Sandman’'s successor at Selman’s has not 


TREES been announced at this time. 
ORNAMENTS Grimes Display Service 


| Executes Assignment 

Grimes Display Service, 142 West 26th 
PLASTICS street, New York City, has assigned for 
the benefit of creditors to Maxwell Barrett, 
30 East 40th street. Eve Grimes heads the 


& SNOW hrm 


Liabilities are said to consist of $8,000 to 
« ICICLES me rchandise claims, taxes $537, wages $200, 
| and $25,000 loans from Lee Curtis Grimes. —Total cost of this window, reports Sol Skibell, 
Assets were said to be $14,356 in accounts of La Mode, Greenville, Texas, was $14.10. 
Send for Price List | receivable subject to assignment to Majestic French travel posters were obtained free from 
| Factors, $2,091 furniture and fixtures, and he French tourist office, the furniture was 


* | $5 O00 inventory at. cost borrowed from local firms, and Skibell painted 
and | the background on showcard stock— 


| Anthony Golff Heads 
DISPLAYS, ING, | National Indoor Advertising Gittleman's Display Post 
Monufacturers @ Importers @ Creators } For many years display director of To Barbara Vallie 
43 W. 56th St., near 5th Ave. Milliron’s, Los Angeles, Anthony B. Golff Gittleman’s, Ine., Alma, Mich. has ap- 
New York City ay ee | resigned recently in order to become presi pointed Barbara Vallie as assistant display 


*U. S. Reg. Trade Mark | dent of National Indoor Advertising Com- director of the chain of nine specialty stores 
5010 Sunset boulevard, of the same She has been with the firm for the past 








AE RNa RAH 











| pany, 
city [he company specializes in store seven years. Anthony Ballato is in charge 


planning, exhibit building, and related work of display, advertising, and promotions. 


- 


Roi? 


HIGH QUALITY 


LOW COST 





shaping, dril is 
finishing 


BOICE-CRANE COMPANY 


£95 Centra! Avenue @ Toledo 6, Ohio 
Please send Free literature on Boice-Crane 
Power Tools New 44-page catalog No. 50 —One of four windows by Emile Alline, Maison Blanche, New Orleans. Against a black 
Sienet background were cut-out skeletons covered with luminous beads. White spider webs covered 
Firm with diamond dust were in opposite corners. The card copy read: “White on black, no 


City and State : * . a : < be 
aa aa a cae ae ia in eh pen esan eee skeletons in your closet indeed. Not with MB's exciting evening wear for Hallowe'en!" — 
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SEPTEMBER, 1925 

Some 300 representatives of national ad- 
vertisers, retailers, display material pro- 
ducers and installation companies met in 
Chicago for the second annual convention of 
the Window Display Advertising Associa 
tion. Joseph M. Kraus, advertising man- 
ager for A. Stein & Co., Chicago, 
elected president, F. C. Kenyon, Jr., 
promotion manager of Congoleum-Nairn, 
Inc., Philadelphia, was named vice-president, 
and Frederick L. Wertz, display counselor 
of New York City, was appointed secretary 
treasurer. Principal theme of the meetings 
was how national could do a 
better job of display 

The Pacific Coast Associatian of Display 
Men met at the Multnomah hotel, Port- 
land. James A. Wilson, Cheasty’s, Inc 
Seattle, was elected 
A. O. Hewitt, Ben Snelling Company, Port 
land, first vice-president; Bert A. Smyser, 
The Stone-Fisher Company, Tacoma, sec 
ond Walter 
Powers Furniture Company, Portland, third 
and Henry Stolton, White 
House Store, Seattle, treasurer 
Karl Amdahl, Palace Store, 
Spokane, was the retiring president of the 
Seattle 
for 1926 
was 


was 


sales 


advertisers 


president, assisted by 


vice-president; J Johnson 
vice president 
secretary 


Department 


was selected as the 
Much of the three 
demonstra 
handling 
\ banquet 
and dance closed the convention, with som 
400 members and guests 
Herman Frankenthal, display 
for Altman’s, New York City, 
a lengthy European trip during 
attended the Paris Exposition 
Ellsworth Bates, who had been with W. H 
Roland & Co., Bloomington, Ill, became 
display manager for Block & Kuhl 
pany, He replaced J. H. Everetts, 
who resigned in order to enter business for 
Kansas City 
SEPTEMBER, 1940 
The Cleveland Display Club elected Ed 


Osterland, Taylor's, to the presidency of the 
Other 


organization 
convention City 
day over to 


session given 


tions of display technique in the 


of various types of merchandise 


in attendance 
manager 
returned from 


which he 


Com 
Peoria 


himself in 


group for the third consecutive year 
officers named were Michael Dai, the Lind 
ner Coy, vice-president; Carl Knox, Maver 
Marks Company, Collen F 
Darragh, Fred Harvey's, treasurer 

Al Parke, well-known 
Old King Cole, Inc., Canton, 
ing a leave of absence 

Frederick E. Anderson, J. | 
Company, was elected president of the De 
troit Display Club 
ningham’s, was appointed first vice 
dent, James Loutit, Loutit Display Service, 
second vice-president, John Taylor, Kline's, 
third vice-president, Al May, Bendell’s, 
fourth vice-president, Harold Bromel, Carl 
Bromel & secretary, and Ralph D 
Johnson, Hudson's, 

Henry joined 
Brooklyn, 
had 


Brothers 


secretary, and 


designer, rejoined 
Ohi». follow 
Hudson 


George Davies, Cun 


1 s 
presi 


Sons, 
treasurer 
The 
as assistant displa} 
been in charge of display for 


New York Cit 


Namm Store 


manager. He 


Caputo 


Gimbel 
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BRISTOL 


Synchronous Timing Motors 


Musical Tree Turner 
Now On Market 

Ulrich Brothers, engineering and manu- 
facturing organization of Granger, Ind., has 
placed on the market a new device for 
giving motion and sound to Christmas tree 
displays in retail establishments 

According to the manufacturer, the tradi 


FOR 
TURNTABLES AND ANIMATED 
WINDOW DISPLAYS 
Bristo! Motors deliver higher torque 
200 series, 2 watt, 6 in. ounces at | rpm, 24, 115, 220 
volts, 50 and 60 cycles 
400 series, 4 wott, 12 in. ounces ot | rpm, 24 
volts, 50 and 60. cycles 
Range: | rph to 60 rpm 
Clockwise or counterclockwise rotation as specified 
Various output shafts available. Be sure to see the 
For complete customer service 


115, 220 


—Lou Wilcox, display director for Robertson's, 
of South Bend, examines a tree mounted in the 

musical tree turner— 
tional tree already has two basic ingredients 
and lighting 
I ree 


of good display color 


Ulrich’s Musical 


is designed to give the display added interest 


Christmas Turners 








causing it to revolve slowly 


movement 


and appeal by 


FOR OUTSTANDING 
BACKDROPS 


while a genuine Swiss plays 


familiar Christmas carols Tree lights and 


decorations may be used to suit the display 
maths fancy 

The entire mechanism is built into a 13 
by 13 by 9-inch chrome-plated housing. No 
sturdy 


winding ts required A elec 


tric 


quiet, 





motor supplies the motion and, at the 
same 
The unit 
9¥-foot tree 


time, operates the musical mechanism 


can be adjusted to hold up to a 


Lloyd's Genuine 
GRASS CLOTH 





Garrison-Wagner Releases 
Catalogue Supplement 
All types of fall foliage 


materials for 





Add extra eye-appeal to your 
display promotions with 
Lloyd's Grass Cloth—-a favor- 
ite backdrop material with 
display men everywhere, be- 
cause it adds that “sales 
touch.” 


and other displa 
autumn are covered in a spe 
released by 
2018 Washing 


Copies will be sent 


cial catalogue supplement just 


Garrison-Wagner Company 
ton avenue, St. Louis 3 


on request 


South Bend Store Appoints 
Display Manager 
The 


South 


WRITE TODAY FOR FREE 
SAMPLE AND PRICE! 


Department Store 


Dunkerley 


to head the firm’s display department * 


WHS. Lloyd CO., INC. 


16 E. 52ND ST., NEW YORK 22 
NEWARK e BOSTON e CHICAGO 
E. C. BONDY, BEVERLY HILLS, CAL. 


Grand Leader 


Bend, has appointed Diane 


Son Is Born 
To Glickmans 
Abe Glickman, designer for 
play Materials, Inc.. New York 
Mrs. Glickman announce the birth o 


He has | 


Richard 





been named Joel 
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You Can Bank on Wm. Bank 
Motion Display 
LIFELIKE MOVING 
SANTA 


Model “A’ 


Standard copy of any 
copy you desire. 





MOTIONS 
rings = real 
and moves head 


Santa 
bell 


@ Brilliamt Colors 

@ Size 16” r 

@ AC. and D.C. Motor 

@ Made of extra duty | 
b 


> 
@ Mounted 


woed frame 


strong 


LIFELIKE MOVING 
SANTA 


Medel “B" 


Standard 
copy you desire 


copy or any 


MOTION. Stantea 
waves cap smartly 
@ Brilliant Ce 
@ Size 16" 
@act or DA 
@ Made of 
board 
@ Mounted = in 
wood frame 


x 26" 
motor 


extra duty 


strong 


ONLY 


$12.95 





POSTPAID 


WM. BANK 


207 Amsterdam Ave New York City 23 





TR 35-4142 








nt letter co. 


‘meconrpoRnates 


WOOD LETTERS 
OF ANY TYPE - MATERIAL - SIZE 


BACKGROUNDS 
and displays 


151 W. 18TH STREET (Bet. 6th & 7th Aves.) 
NEW YORK 11, N. Y. 








FOIL PAPER 
26" WIDTH — 25 ft. - 50 ft. - 100 ft. 


and full ream rolls 
in 3 


Carried in stock 
olors 

R. A. OHLHORST 
454 Broome Street, New York 13, N. Y. 














EXQUISITE SMALL FLOWERS 


For Show Case and Interior Trims 
Produce display effects impossible with regular 
lines of display flowers Unsurpassed beauty 


Tremendous Varieties in Stock 


MILTON S. AHRENS, INC. 


Importers — Mfgs. — Exporters 
Sé W. %TH ST NEW YORK 18, N. Y. 
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DISPLAY WORLD 


Why not devote a page in DISPLAY 
WORLD for displaymen to send in their most 
unusual experience . . . “Oddest Experience” 

“I Recall” . “People Are Funny” 
“It Happened Here”, etc. 

I'll bet your mail would be filled with in- 
teresting happenings, most of them humorous. 

Here, to start things off, are three ex- 
amples. The first is from my own ex- 
perience 

Many years ago while on a selling trip, 
looking for the displayman of a certain store 
I noticed a shade drawn and went to the 
window The displayman (I forget his 
name the fact, I want to) 
was installing a window of perfumes and 
cosmetics on glass shelves suspended from 
the ceiling. There were four such shelves, 
the nearest the front of the window 
low, the next one higher, and so on. Not 
having seen him since the last trip I reached 
in to shake hands with him. We hit the 
rear shelf, it tipped forward and wham! 
down went all four toiletries ! 
They went right through the glass and onto 
the sidewalk. I left the store and the town 
as fast as possible 


and store — in 


one 


shelves of 


And here is an experience as told me by 
Jack Nichols, of Higbee’s, Cleveland: One 
stepped into a window containing 
row. He brushed 
fell forward like 
crash! crash! crash! 


time he 
five mannequins in a 
against one and they all 


a row of cards 
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crash! crash! — and there were five fewer 
mannequins in the store. 

And this was related by Arliene Nichols, 
as having taken place while she was display 
manager of Halle Brothers, Cleveland: A 
model from the better dress department was 
visiting her in the display department. One 
of the displaymen was carrying the dressed 
mannequins down to the windows. For a 
joke, the model posed among the group and 
this chap picked her up in turn without 
noticing the difference. When she moved in 
his arms he was so startled that he dropped 
her flat on the floor. 

I think every displayman could 
similar incidents. — Arnold Abrams, 
Adler-Jones Company, Chicago. 


relate 
The 


very interested in DIS- 
PLAY WORLD. It is a very original and 
enterprising book. As I can not see how to 
send U. S. dollars from here, I am going 
to arrange with my sister in San Francisco 
to pay the yearly subscription to you direct, 
did year.—Roger Papa, Casa- 
Morocco 


I am certainly 


as she last 


blanca, 
I am a display-woman who has been 
reading DISPLAY WORLD faithfully for 
the past three years. The interesting ar- 
ticles have not only given me inspiration, 
but have kept me up-to-date with current 
display trends. I look forward with eager- 
ness to receiving each month’s issue.— 
Marilyn R. Pitzele, Elmhurst, N. Y. 


At present DISPLAY WORLD is being 
sent to Keller's Department Store, Liberty, 
N. Y. I am retiring from active business 
and would still like to continue getting my 
copy as I have read the magazine for some 


30 years. If you will send it to me at the 





—From the store of Oscar Baeckman, Stockholm, Sweden, comes this display of children's 


winter playtogs. 


used against a gray background and an orange colored sun. 


The fir trees are made of paper left over from the black-out during the war, 


Mrs. Britta Baeckmaon is owner 


of the firm— 
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address given below I will appreciate it. I | 
would feel lost without it.—Robert P. Keller, | 


Keller's Department Store, Liberty, N. Y. 


After reading fine magazine 
would like to congratulate your staff on the 
fine work they are doing for the display 
personnel throughout the nation. 
know how the ideas found in 


your 


these 


their windows.—Lionel Shaw, 


Brothers, Navasota, Texas 


own 


“Use Ads And Displays" 
Zenith Advises Dealers 

Effective of local newspaper adver- 
tising, from mats supplied by Zenith, and 
dramatized store promotion through display 
material that Zenith also furnishes, figure in 


use 


the sales building strategy for Zenith Radio 
radio | 


Corporation's drive for the portable 
market. 

The store window itself, the 
Book illustrates, the 
sale to be made.” according to David 
Grigsby, advertising manager. “Get them 
to stop and look and you get them inside 
When a portable radio prospect crosses the 
threshold a Zenith sale is 50 per cent con- 
summated. The Zenith parade 
display is a traffic stopper.” 

The circus parade display consists of an 
eight-color centerpiece, 34 by 30 inches, and 
four three-dimension displays to hold actual 
Zenith portables 
the appeal of the it advertises. The 
elephant, for instance, typifies the strength 
of the Zenith “Trans-Oceanic.” The diminu 
tive cardboard clown emphasizes the com- 
pactness of the tiny “Zenette.” 
and a bareback rider serve as similar 


is focal point of “a 


circus 


new 


set 


seal 


point makers for the Zenith “Holiday” and | 


the new “Universal”, respectively. 

The five-piece circus parade display 
designed and lithographed in full color by 
Einson-Freeman, Long Island City, N. Y 


was 


Adjustable Display Window 
Used By Retail Class 

The class retail selling of 
High School, Hamilton, Ohio, 
good use of an adjustable display 
which is a part of the classroom 
John A. Hock, 
the class, the walls are adjustable and can 
provide any area of display from 2 
and 4 feet wide up to 9 feet deep 
feet wide. This flexibility areas 
suitable for the display of the wide variety 
of merchandise sold by the different stores 
employing the students in their co-op activi 
The equipped with fluo 
rescent lights and colored spots It opens 
into the main lobby of the 


in 
making 
window 
Designed 
ot 


1s 


by teacher-coordinator 


and 
provides 


window is 


tres 


school 


Sweater Week Poster 
Ils Available 

Knitted Outerwear Foundation, 
42nd New York City 17, 
available to displaymen the official full-color 
poster for National Sweater Week, which is 
scheduled for September 25-30. The 
14 17 and 
sweater-clad family of four. Window strips 


The 


60 | 


“ast 


street, is making 


poster 


1s by inches in size shows a 


are also to be had on request display 


material is furnished free 


we | 


You can’t | 
pages | 
have helped others do a fine display job in | 
Toubin | 


Zenith Press 


Each display is keyed to 


Hamilton 


12 | 


[WINDOw DISPLAY] 


DISPLAY WORLD 





NEW! DIFFERENT! 
SEASONAL 


CARD HOLDERS 
FOR BETTER TRIMS 


Santa Sturdy Papier-Mache. In Red and 
Chartreuse, Cotton trimmed. Slotted base — Holds 
any window card 14 x 22 desirable — Special colors 
if requested 

All prices F.O.8. Columbus, Ohio 
$7.95 


$43.50 $80.00 
Each 


STUDIO a DESIGN. 


2774 Johnstown Road Columbus, Ohie 


Let us help you with any custom made display. 














MONTHLY SPECIAL 


No. 511 Shoe Stand, 6"-9"-12". $3.60 

No. 511 Shoe Stand, 12"-18" 3.90 

No. 513 Shoe Stand, 6"-9"-12" 4.50 

No. 513 Shoe Stand, 12"-18" 4.70 
Men's Tops — 35c¢ Extra 


SLEEVE FORMS 


FORM PADS 
TANZER DISPLAY CO. 


6 WALNUT STREET 
EVERETT 49, MASS. 








\ balancing | 


ERMOSTATIC 
FLASHERS 


REA 2ERS 


3055 RIVER ROAD 
RIVER GROVE. ILLINOIS 


RL TH 


TIMBERTONE 


winter promotion 





MANNEQUIN WIGS! 


Hor 
or 


REPAIRS! 
wigs made te 
Old wigs made 
Fast service 


and 
west pr 
ke 


se-hoir novelty 
r es 
ove to oou rew 


Try ws 


| ee ee OS oe ome 


964 21ST STREET SAN PEDRO, CALIF 


tect deep | 


Ski Shop + Sport Shop 
Windows 


Timbertone 





Let 
papers help create 


the proper atmos- 








MATERIAL 


BECKER SIGN SUPPLY CO. 
319-321 N. Paca St. Baltimore 1, Md. 


phere in your com- 


ing winter sets. 


W rite for assorted 


sample swatches. 
(Address us 
your store 
ttonery./ 








USE THE 


OPPORTUNITY 
EXCHANGE 


For any WANT AD purpose: 
POSITION WANTED POSITION VACANT 
USED EQUIPMENT FOR SALE 


REPRESENTATIVES WANTED 
$3.00 Per Column Inch — CASH WITH ORDER 





Unusual papers for every need—Window 
valances and backgrounds, interior dis- 
plays, case linings and department wall 
treatments. 


TIMBERTONE DEL 


114 EAS 


DRATIVE C0. 


AST 32*° STREET. NEW YORK 














sta- 
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DISPLAY WORLD 


SEPTEMBER, 1950 


Opportunity Exchange | 








SALESMEN WANTED 
for outstanding NEW 
line of novelty displays. Protected 


exclusive 


Territory. Liberal commission 
KLEINER DISPLAY STUDIOS 
Route 3% Hainesport, N. J. 








LETTERING MAN 


Wanted—-experienced lettering 
man for display - advertising 
company that services theatres, 
silk sereen accounts and spe 
cialty stores. This opportunity 
is in a city of 400,000 in the 
temperate climate of the South 
west where the “Sun spends 
the Winter.” 


Address Box 9NO 


Care of DISPLAY WORLD 


GET THE JOB 
That Will Advance 
Your Career in Display 
JOIN NOW 


Take advantage of a specialized association's nation-wide 
retail contacts. Write today for full information by 
return mail. 


A NON-PROFIT CO-OP ORGANIZATION 


CAREERS-MUTUAL 


Gordon Oldmsted, Sec’y, 25 E. 16th Ave., Denver, Colo. 


WANTED 


A USED 
SIGN MAKING MACHINE 


MAHONING STORES, Inc. 
Indiana, Penna. 
Mr. Nahum Levinson 




















SALESMEN WANTED 
for new line of colorful plastic 
Price-Ticket Holders 
LIBERAL COMMISSION 
\ddress BOX 9CD 
Care of DISPLAY WORLD 


CLOSE-OUT 


PHOTO-FABRIC BACKGROUND PANELS 
$25.00 Each 


Closing out 30 sets Winter Ski Scene photo-fabric background 
panels, winter blue ink on glimmering white satin. Each set 
consisting of 5 panels, 40” wide, 108” high. Wood Stripping 
included for hanging. Miniature sample sent on request. 


PARK LANE FABRICS CoO., INC. 


45 East 30th Street, New York City 16 


Merchandising Man 
for 
Cut Rate Drug Store 
WANTED 


Qualifications: window trim- 
ming, sign painting, merchan- 
dise store, newspaper adver- 
tising. Store located in South- 
ern West Virginia. 


Address Box 9BC 


Care of DISPLAY WORLD 














WANTED 
USED NATIVITY SCENE 


in good condition tor Christ 
mas display 


Will pay up to 


$300. Submit display and/or 


pictures 


Holman’s Department 
Store 


Pacific Grove, California 











SALESMAN 


New York manuf 


most progressively modern 


icturer of the 


items on the market today, has 
Midwestern and Southern 
ritories open Our line 
shown excellent resul 

lin New 


be carried as a side lin 


Address Box 8HI 


Care of DISPLAY WORLD 


coast ant 


TRAINED DISPLAYMEN AVAILABLE 
The NATIONAL DISPLAY INSTITUTE 


graduation of another class in September, 1950. Well quali 


announces the 
fied men and women, trained in ALL aspects of Display, 


will be available for employment. Graduates are qualified 


to accept positions as trimmers of footwear, men’s wear, 
children’s wear, women’s specialty shops, drug and any 
other merchandise windows. There is especially a great 


demand for women graduates 


Write or call PLACEMENT DEPARTMENT 


NATIONAL DISPLAY INSTITUTE 
“Nation’s Center for Display Education” 
617 Chestnut Street Philadelphia 6, Pa. 
Market 7-0645 


WANTED 


Experienced display man with 
at least basic knowledge of ad 
layout. Must be thoroughly 
capable of planning and co- 
nodinaniee work. For modern 
department store in Southern 
Illinois town of 12,000. Excel- 
lent opportunity for qualified 
party. Give full particulars in 
letter. 


Address Box 9HH 


Care of DISPLAY WORLD 








SOUTHWEST 
MANUFACTURERS 
REPRESENTATIVE 


With enviable following wants 
one or two top display lines 
for this territory 


Address Box 9EF 


Care of DISPLAY WORLD 








Oot injuries 








CORRESPONDENCE’ INSTRUC- 
TION—In Window Display. In op 
eration for over 40 years with over 
2,000 graduates in nearly every 
country in the world Write for 
catalog. THE KOESTER SCHOOL, 
Koester Bidg., 3710-12 N. Cicero 
Ave., Chicage 41, Ill. 











FOR SALE 


Established display business for quick buyers. Must sell because 
Will take less \ going business, doing a fine job 
and ean be more than doubled in a short time. Located between 
New York and Philadelphia. Only display business in area of 
3) mile radius. Wonderful opportunity for two good window 
trimmers who want to take over steady weekly and monthly 
tore accounts, steady income over $800 monthly plus extras 
during rush seasons 
Doing job in selling of display materials and props but 
much room for improvement. Stock and equipment valued at 
$20,000. Wil , sell for $14,500 


Address BOX 9AB 


Care of DISPLAY WORLD 


a nice 








WANTED 


Experienced window: trimmer 
and card writer for Junior De- 
partment Store located in Vir- 
ginia. Good starting salary. 
Only those with proven ability 
need apply. Give references 
and full particulars first letter. 


Address Box 9JK 


Care of DISPLAY WORLD 











SEPTEMBER, 1950 


DISPLAY 


WORLD 





LINES WANTED 


Salesman, now selling mannequins 
in New Jersey, Pennsylvania and 
metropolitan New York, seeks ad 
ditional lines in the display field 
Address BOX 9KL 
Care of DISPLAY WORLD 


JOBBERS! 


FLUORESCENT 


FOR PROFITABLE, AMAZING, NEW 


GLOWING SIGN KIT 


Sensational new plastic kit makes signs that adhere to any smooth surface 


now being introduced nationally. And 
Write TODAY (on your letterhead) for 
tion about generous discounts and avail 
Sign Kits! 


GORDON PLASTIC PRODUCTS CORP., Ossining, 


Catching On Fast! 
FREE SAMPLE, complete informa 
able territories for ALPHA-BETTY 


N. Y. 








POSITION WANTED 
AAA Combination 
Men’s Wear Man 


Top drawer quality men’s wear 
display man with State Street 
experience desires a change. 
Over 25 years’ experience in 
display, selling, advertising 
and shocards. A family man, 
reliable with Gold Seal ref- 
erences. Will go anywhere 
Salary open. 5; 


Address Box 9LM 


Care of DISPLAY WORLD 


SALESMEN for Letters 
and molded displays with following 
display 


Display 
among manufacturers or 
national advertisers. 

HERNARD MFG. CO., INC. 
31S. 3rd Ave., Mount Vernon, N.Y. 


NEW LINES WANTED—I am a 
successful jobber and manufactur 
er’s representative—need new lines 
especially metal and wood fix 
tures—quality decorative line—what 
have you? 
LOUIS STUTZ 
1005 So. Grand Ave. 
Los Angeles 15, Calif. 














FOR SALE-—Completely Refinished 
MANNEQUINS 


including short bob wig 
Only $40 each 
Check or money order, F.O.B 
P. FRISCIA 
Box No. 4 


Richmond Hill 18, N. Y. 








FOR SALE 
COMPLETE DISPLAY BUSINESS 


sickness. Includes 
No debts, 


percent proof of good income 


Owing to 
and machinery only 
one or two good display men. 


opportunity knocks but once. 


showroom, office equipment 
assets and good will. 100 
Excellent opportunity for 


Cash, $2,500. Act quick — 


Address BOX 9DE 


Care of DISPL 


AY WORLD 








FOR SALE 
USED PRINT-A-SIGN 
MACHINE 
Excellent Condition 
Priced at Less than 
One-Third of 
Original Cost 
Address Box 9RS 


DISPLAY WORLD 


Care of 








MANNEQUIN AND FI 


Experienced men wanted for 
If you really want to w 


developed territory, 


states. 
in a fully 
and connect with a well known 
that 
rear door; 


can complete an 
then answer this ad 


entire store 


XTURE SALESMEN 


New 
ork and want 


Midwest 
a good future 


England and 


yielding top returns; 


Display and Fixture House 


now 


from front window to 


NOW. 


THE DISPLAY EQUIPMENT CORP. 


147 West 37th Street 


New York City 18 





WANTED 
Combination Window 
Dresser and Salesman 


For High 
And 


Clothing 
Store 


Grade 


Furnishings 
Apply 


Men’s Quality Shop 
Savannah, Ga. 








INSIDE POSITION 
WANTED 


By experienced display sales- 
man 29 yrs. old. Retiring from 
extensive territory for personal 


reasons. To take care of show- 


POSITION WANTED 


manager and cardwriter 
nnect with well rated 

department store 

reterences 


en's, men’s of 
lified Best 
Address BOX 9PQ 


Care of DISPLAY WORLD 





room, correspondence, sup 





pliers, et Also local outside 
selling if desired. Prepared to 
leave N.Y Progressive and 
well established firms please 
answer 


Address Box 9MN 


DISPLAY WORLD 


Care ot 





FOR SALE—One Pair of Life-Size 
Papier-Mache Reindeers. Finished 
in white Used one seasor good 
ondition. Cost - 0, will sell for 
$60.00. Phe request. Write 


s. }. "Hughson 


THE R. P. LEWIS CO. 
124 W. First St. ,Flint, Michigan 











Distributors Wanted 


British 
Interchangeable Letter and Numer 
(Entirely new) suitable for every 
trade and business, distribu 
tors with special force Bir 
sound financial backing to import 
on their own account. Patented in 

S.A. Already the best seller in 
over 2) countries 


manutacturer of 


seeks 
sales 


Plastic Fasteners Ltd. 
“Movitex” Section 
530 Station Rd., London N.W. 10 
England 
Cables: ORNIA LONDON 











DISPLAY MAN 
WANTED 


Window 


display 


trimmer and interior 


man for department 


Rockford, Il 


display ability, 


store, State ex 


perience, mar 


ital status, age, salary desired 


and all pertinent 


Address BOX 9FG 
DISPLAY WORLD 


information 


Care ot 








FORMS FOR 
OCTOBER 


OPPORTUNITY 
EXCHANGE 


CLOSE 
OCTOBER 6 
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DISPLAY 


SERVICE BUREAU 
The DISPLAY WORLD Service 
Bureau will be glad to supply the 
latest authentic information about 
anything in the display line in 
which you are interested. If you 
de not find your needs listed on 
this blank, write a separate letter. 
If we do not have the information 
you want on file, we'll find out for 
you. Avail youneelt of our service 
facilities without cost or obliga- 
tien. This service includes an an- 
alysis of any display problem. 


Q Air Brushes 

(©) Airpainting Equipment 
) Animated Signs 

0 Artificial Flowers 

a) Artificial Snow 
Backgrounds 
[) Background Colors 

5 Brushes and Pens 
Bulletin— Directory Boards 
[Card & Mat Board 
Cardwriters’ Materials 
Color Lighting 
Composition Pieces 
(Crepe Papers 

+ Gute -out Letters 

*) Cutting Machines 

() Decalcomania 

() Decorative Papers 
Displa 


Dye 
| Balarging Pro nie" 
Fabrics and Trimmings 
Fixtures 

ic s and Banners 
J 


Specialties 
} Grass Mats 
Hosiery & Shoe Forms 
Invisible Glass 
Spe Displays 
) Mannequins 
7 Metal Sheets 
Millinery Heads 
Lj Motion Displays 
) Motion Mechanisms 
| Mouldings 
| Natural rE” 
") Pageants xhibits 
{ | Paser Sculpture Displays 
) Papier Mache Specialties 
Photographic Blowups 
™ Plaques (Window) 
[) Plastics 
Plyw 
) Price Cards— Tickets 
Price Ticket Holders 
C} Ribbons 
Sale Banners 
|) Show Card Colors 
) Show Cards 
™ Show Case Lighting 
Show Cases 
Store Designing 
f Socks—Window 
o Store Equipment 
™ Signs—Brass— Bronze 
\ Signs—Card Holders 
f) Signs—Electric 
P Sign Printing Machines 
) Sleeve Forms 
Store — 
") Tacker: 
) Time "Switches 
) Turntables 
Venders (Imitation) 
= wis Boa 
+ Wisdew Lighting 
Do you wish a copy of their 
catalogue 
[]De you plan to remodel 
store soon? 
Do you plan to build a store 
soon 


MAIL TO 
DISPLAY WORLD 
CINCINNATI 1, OHIO 


eee eee seen eee eee ease ee eeeeeee 


your 


Display Manager 
Firm 
Street 


City 
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Irish Animated Displays 


SNOW ate TINSELS | Unusual In Nature 


| Shown at the U. S. International Trade 
rag ote pea pe | Fair in Chicago recently was an unusual STUDY 
rey | type of animated display made by Max 
Seods — oe ~~ — Weed Models Company, Dublin, Ireland. It took WINDOW DISPLAY 
jokes —~ Chips the form of a miniature scene from County 
Manufacturers and creators always Mayo with a group of five people seated on 
something new in scatter items. Used a stone wall while listening to the music 
by leading stores from coast to coast. from an accordion and violin. A mountain 
Write for new catalogue. Just off the and thatched cottage were in the back- 
apaen ground. Authentic music, recorded on the 
«<i cescaanat spot in Ireland, provided the sound effects Names of our Graduates. 
Nationa! Sawdust Co., Inc. while the violinist’s bow moved in perfect Write for literature. 


65 N. 6th St., Brooklyn 11, N. Y. + | rhythm, the accordionist’s arms moved in THE KOESTER SCHOOL 


Please send me new Christmas catalogue and out and the spectators’ feet tapped in 
time to the music. 3710-12 N. Cicero Ave., Chicago 41, il. 








Name ’ reese treeeees | Another display unit by Max Models is in 


| the form of a 3-foot wine glass with a | 

Address page ee ° green figure called “Blythe Spirit” circling | CHROME METAL 

City & State : q yee | the rim, pausing at intervals to drink from MOLDINGS and FRAMES 

D.W | the glass, hiccup, and turn red. Another | for every display and 

emeccecoseescocnccaneceescenecoscccesesseceseses | display featured a working model of a | decorative need 

nylon knitting machine enlarged 50 times | 199 popular designs — durable, 
| and made of clear plastic so spectators could | nen-teramning. 

D T « oO = R U G | see the mechanism at work. yl ye Pare ae 

IRVING BERLIN & CO. 


FOR COLOR MAGIC | rn sea 719 Eighth Avenue @ New York 19, N. Y. 














The Porfect Dye for Display Purposes. | New Silk Screen Firm 
Saves Time—Saves Menay=dlasy to Use. 
| Gets Under Way 
Get color harmony or renew worn, faded carpets : y 
without removing from floor. Also woo! (abrics, Morris Kumm and Max Shulman have | : 
dreperies, ete | launched a_ silk screen display business | Opportunity Exchange 
Eesily applied — Ready for use next day — Pint | under the name of M. & M. Advertising For any WANT AD purpose: 


covers 108 square feet — 14 colors oi " = 
; | Studio, at 704 Sixth avenue, New York 4 ity. | POSITION WANTED POSITION VACANT 
PRICE — All co‘ors $2.29 pt. — Block $3.00 pt. | | Both men have had extensive experience USED DISPLAY EQUIPMENT FOR SALE 





USE THE 


HELMS CHEMICAL CO | with chain and department stores and are REPRESENTATIVES WANTED 
z now specializing in sereened and hand- | | $3.00 Per Column Inch — CASH WITH ORDER 
lettered sign work for the retail field. 





BROOK, INDIANA 

















ADVERTISING INDEX 


Abacot Displ nm Darling Mfg. Co., Im Kehoe Display Fixture Co Palazzo Sleeve Form Mfg. Ce 


lays 


Back Cover Koester School : Patterson, R. J 


Acme Bulletin 
Decorative Displays 5 Korrect-Way Products 


Ahrens, Inc ‘ 
American Cra r x Decorative Plant Co 7 Quensell Displays 
American Dis ‘ 2 DeWeese Displays, Jack 57 Laverne Originals 
American Model Form Cc 3 Dingleman Products C« Lloyd Co., Inc,, W. H. S 
Ankerum q ‘ Di-Noe Mfg. Co ra Lutz, A 

Arrow Decor w é : ‘©. 73 Displays by Betz 


Radiant Glass Fibers Co 
R. C. S. Studios 
Redikut Letter Co., The 
Red Wing Products 
Madisonia, Inc 4 Research Products Cory 
Magnani Mannequin, Inc 7 Reyburn Mfg. Co., The 
Maharam Fabric Corp 1 Reynolds Electric Ct 
Manhattan Wood Letter Co 2 Roehl, Virginia 
Masonite Corp ; Royal Mannequin Cory 
Meinhardt & Co., Inc, H ’ Rustic Furniture Co., Inc 
Metal Goods Cory 


4 Mitten’s Display Letters Scheuer 
Katherine B Masset. Cs The Creations Inside Front Cove 


Displays Ce Semsch Display Service 


Multi-Fit Wig Cc 
Mutual Display Mfg. Co 20 Services Unlimited 
Showeard Machine 
sande tcecche wf Ce Inside Back Co 





Display Craft 

Display Equipment Ce 
Doerr and Associates 
Dolores 


Dorothea, Gale 


» Sno Company 


Kotani 


Rre 1 Products 2 

Me iarrison-Wagner Co., The 12, 13,5 National Association of Stensgaard & Assoc., Inc., W. I 
Rristol Motor 5 Display Industries r 
R ' neral Die & Stamping Ce N 11 ; I Studio of Design 

ulkley, D n é Ir . tions Nisplay Institute 

z t al Display Cory . 9 = Sylvania Electric Products, Inc 

Butler Mig N it \ National Ribbon Cory ? 
irand Novelty ssoc 
Butler Paper aes Ma lel 0.1 , National Sawdust Co., Inc , Taffel Bros.. Inc 
Naythons Display Fixture Ce Tanzer Displays, George 

New York Mfrs. Grouy id rimbertone Decorative 
Noel Mfg. ¢ 7 
Northern Signal ( Ulrich Bros 
4 . oe : Nu-Show Displays, Inc Upson Ce Phe 
hen ( rt 4 8 _— . S. Plywood Corp 


Dav 


ohen Disy jurpme 
Harry ¢ t Oh'horst, R \ ; agner Sign Service 
olumbian Art Works, In nt . 1] r ) Opportunity Exchange 94, 95 H. Display Form Cx 


ombination Pre Orthwine Corp., Radolph ? illiams, Inc., D. G 




















~ 
Before You Invest... 
INVESTIGATE 





See the one and only Showcard MACHINE 


before you buy sign-making equipment 


@ More signs per day, singles or multiples 
® Outstanding 20-year service record 
© Sweeping 5-year guarantee 


@ Prices start at $145 complete 





























Original of the above sign, produced on 
SHOWCARD MACHINE, required only 3'2 minutes. 
Duplicates require only seconds more. 
SHOWCARD MACHINE Model B, recently rede- 
signed to provide an even greater measure of the 
convenience, speed and economy that has made 
Showcard Machine first choice of many of the 
world’s largest merchandisers. There are sizes for 
every requirement. 





ALL PLASTIC 
PERFECTION 


. . . describes Darling’s complete selection of all-plastic 
mannequins. Misses and Juniors with smart fashion appeal 
at $138. Refreshing Subteens at $117. Spritely Kids, real 
boys and girls age 2 to 16, from $55 to $130. 
Durability achieved by a new 

plastic process” to give great 

impact strength and longer 

life. Darling’s one-piece con- 

struction has no seams to 

crack, Will not chip or peel 

and the fleshtone finish is 

bonded to the plastic. Not 

an inferior type of coated 

fabric, paper or plaster . ope 

but genuine all-plastic. Light 

in weight to make handling 

and dressing easier. Reduce 

repair costs with Darling's 

all - plastic mannequins. For 

long term investment, . . it’s 

sound purchasing. 


*Patent applied for by Darling. 


See them at Darling Displays’ 
showrooms in New York, Chicago 
and Los Angeles. Write for illus- 


trated details on complete lines. 


Lia leuy Lispla S 


L.A. DARLING CO., BRONSON, MICHIGAN 
NEW YORK CHICAGO LOS ANGELES 


=~ DARLING Your one dependable 
DISPLAYS source for everything 
DI STRI B Weael in display equipment, 


MB802AGW 





